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Executive Summary

In order to provide local governments and regional entities and projects with the required
framework to be eligible to receive U.S. Department of Commerce, Economic
Development Administration (EDA) funding, the County of Orange’s OC Community
Resources Agency, the Orange County Community Services Division (OCCS) and the
Workforce and Economic Development Division, partner with the Orange County
Workforce Development Board to develop the Orange County Comprehensive Economic
Development Strategy (OC CEDS) every five years. The CEDS is a roadmap for the
county’s short- and long-term economic future, identifying both challenges to be
addressed, strengths to be leveraged and economic development investments to be
considered.

The 2024-2029 version provides a comprehensive ov« view »f the current demographic,
economic, social, and environmental landscape . Orange “ounty. It also identifies
potentially vulnerable communities which would ' enefit areatly frc.n increased economic
development and infrastructure investment. Tri. es ‘nomic development strategy and
plan helps to lay the foundation for local stakeholde = as well as elected officials and the
business community, and community ar ! i.cn-orofit . aders to establish a countywide
economic development framework and fo nul< e ¢ uls and strategies to best leverage
competitive advantages and addr .. reas . potential weakness. Overall, the OC CEDS:

e Provides a comprehei ive oy ~siaw o1 Orange County’s diverse economy.

e |dentifies “Red Zones” .t qualify for EDA funding as well as Community
Economic Resi' :nce . ind | "ERF) “Disinvested Communities”, a statewide effort
similar to CI 1S (see be »w and appendix for background) that should be given
special focus . nd atter on as they may also derive benefit from economic
development and . fra< ucture investments in Orange County.

¢ Proposes goals with strategies on how best the county and its stakeholders can
improve economic resiliency.

e Creates the investment roadmap and framework required for Orange County
entities to be eligible to apply for and receive U.S. Department of Commerce,
Economic Development Administration (EDA) funding.

e Aligns closely with the current California Jobs First initiative (formerly known as the
Community Economic Resilience Fund), a California state initiative of which
Orange County is one of 13 regions undergoing a significant economic
development planning and outreach/engagement strategy and planning effort.
More on the extensive effort surrounding that initiative can be found in Appendix
D, but this OC CEDS leans heavily on that research, planning, and outreach effort
to formulate the OC CEDS SWOT analysis, for example, knowing that the
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California Jobs First initiative reached out to hundreds of community organizations
and tens of thousands of residents, especially in Orange County’s “Red Zones”
and “Disinvested Communities”.

e Provides framework and reference points for the California State Workforce
Development Board, Governor-identified Orange Region local and regional plans
for the local area board, including the Orange County Workforce Development
Board, as applicable.

By incorporating these aspects and tailoring them to Orange County's specific context,
this CEDS report provides guidance and a roadmap to the region's economic
development efforts that points to revitalizing a more collaborative, prosperous, resilient,
sustainable, and equitable future for Orange County.

Background and Context

Since the previous 2019-2023 CEDS report, there he.e be n a number of significantly
impactful events which have served to dramat _.ally disrup regions, communities,
individuals, industries, and supply chains acro< . the yvworld. The emergence of SARS-
CoV-2 or COVID-19 in early 2020 closed busines. s« _ross the nation and snarled supply
chains as the world economy nearly screached to a alt. Due to the combined impacts of
government spending as well as supply cha.  disrup. ns, the cost of goods began to
skyrocket and began to squeeze workers' nd ousc.iolds. Inflation caused the Federal
Reserve to hike interest rates pre _ip. husly © a relatively short time period.

On top of rising prices at th pumr n7.in tiie grocery store, the cost of housing and
rentals also began to climb rapic. © The mainstream status of remote work post-pandemic
has helped shift real e .ate u. manc rom commercial to residential; while many expected
home prices to fall< ring the p ndernic, they actually increased, hitting all-time highs in
some cases, as dema  far out aced supply.

This supply-demand imba. ' .ce persisted through several interest rate increases which
further decreased affordability rates. Monthly payments for a $500,000 mortgage with a
3 percent rate (average in December 2020) jumped from $2,108 to $3,651 as mortgage
rates topped 7.95 percent in November 2023.1 While home prices have fallen slightly,
they remain near all-time highs.

As the rate of inflation has begun to moderate and is seemingly on track to return to the
Federal target of 2 percent, suggesting a ‘soft landing’ has been achieved and risks of a
potential recession being severely diminished, likely giving the Federal Reserve room for
much-needed rate cuts later in 2024. Despite this reduced risk, the global economy and

" https://www.bankrate.com/mortgages/historical-mortgage-rates/#current-rates
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the numerous conflicts abroad suggest a still turbulent, risky national and global economic
environment.

Despite significant national and global headwinds, Orange County continues to see
strong economic and employment activity; several county industries have more than fully
recovered from pandemic-era job losses. This report aims to provide Orange County’s
elected leaders and economic and workforce development professional communities with
both information on the county’s economic performance in the face of these disruptions
and suggestions regarding effective strategies for further strengthening the region’s
economy, especially resiliency. By doing so, Orange County will be better prepared to not
only weather economic disruptions, but to bounce back by making economic development
investments that will create and grow sustainable, good-paying jobs.

To this end, this report focuses on both OC CEDS traditict al “Red Zones” and CERF
“Disinvested Communities”. Similar to the “Red Zones” ic" tified in previous iterations of
this report, Disinvested Communities are census tra' s w. ‘ch scored in the worst 25
percent of Orange County census tracts based o/ a numbe: >f economic, social and
environmental factors. While the number of Red = unes daclined frcm 71 in the 2013-2018
CEDS to 55 in the 2019-2023 CEDS and furthe to< s in this 2024-2029 CEDS, CERF
has identified 92 Disinvested Community. census t ~ts that are worthy of consideration
for economic development investments t. ac. "' nay a: ‘dends in the coming years.

Focusing local policymaker and st2cholde =" orts on improving economic, social, health
and environmental conditions i (nest Disin' asted Communities both improves the lives
of community members anc »enefit 2" Oraige County residents and businesses. As
such, this report has identified 1. '« inajor goals including:

Goal 1: Provide Wor!' -Class L 'uca. n, Career, and Workforce Opportunities to Address
the Skills Gap

Goal 2: Focus on Reside ‘s l7/ing in Disinvested Communities

Goal 3: Promote Key Industry Clusters

Goal 4: Improve Orange County’s Economic Competitiveness in a Global Economy
Goal 5: Plan and Develop State-of-the-Art Infrastructure.

These goals represent pathways for Orange County to achieve sustainable and equitable
economic growth spread evenly across its diverse communities.
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Orange County’s Disinvested Communities

The California Jobs First initiative, formerly known as the Community Economic
Resilience Fund (CERF), is a $600 million fund created to promote and encourage
sustainable and equitable economic recoveries from the COVID-19 pandemic. Its primary
goals include:

e Promoting a sustainable and equitable recovery from COVID-19 that creates high-
quality and accessible jobs for all Californians;

e Supporting development of and investment in sustainable industries;

e Aligning and leveraging state, federal, philanthropic, and private-sector
investments to maximize recovery efforts and catalyze long-term economic
resilience; and

e Integrating the priorities of community residents inte ;egional planning processes.

Orange County received approximately $5 million in € =RF | 'anning grants to support a
High Road Transition Collaborative (HRTC) to. oordinate . qional efforts, develop
frameworks for success, develop community er jagemant, and cullaborate with funders
and stakeholder groups. In order to ensure ar. ~0: ..able economic recovery, Orange
County’s CERF leveraged the ‘Disinvested commur.. ‘2s’ identified by Senate Bill 535 (SB
535), a bill which stipulates that a quartei ot ¢ 'farnia limate Investments derived from
the State’s Cap-and-Trade Program sho.'d <o tu projects which benefit Disinvested
communities and at least 10 #cicont of unds go to projects located within those
communities.

According to SB 535 definitioi = there are currently 95 Disinvested communities in
Orange County; the nc w den: *ion | cludes CalEnviroScreen 4.0 data on areas suffering
from a combinatioi’ of econorm. », health and environmental burdens including poverty,
unemployment, pollut: n, and d sease. The map in Appendix A illustrates the locations
of these communities in « ran ;e County.

Orange County’s strong economic growth has not been evenly distributed across the
county; it is home to both some of the country’s wealthiest communities and Disinvested
Communities in need of extra support from policymakers and other stakeholders.
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Orange County Red Zones

As in previous iterations of the Orange County CEDS, Red Zones are census tracts in the
region with unemployment rates 2.0 percentage points above the national average and
average per capita incomes which are less than 80 percent of the national average.
Therefore, current Red Zones are census tracts with unemployment rates of 7.3 percent
or higher and per capita incomes of $33,009 or lower. There are currently 48 Red Zones
in Orange County.

Despite significant recent economic disruptions, the number of Orange County Red
Zones have declined from 71 in the 2013-2018 CEDS to 55 in the 2019-2023 CEDS to
48 in this report, another illustration of the county’s strong economic foundations. The
map in Appendix B illustrates the locations of these communities in Orange County.

Overall, 289,752 Orange County residents or 9 percent of 1e county population reside in
Red Zones. The number of Red Zones in Santa Ana in' iea. d from 10 in the 2019-2023
CEDS to 11 in this iteration, representing an increas® of 1,542 i« sidents while the number
of Red Zones in Anaheim declined from 12 * 8, reoresenting a decline of 22,011
residents. The city of Garden Grove saw the larg stin rease in Red Zones, jumping from
6 to 9, an increase of 18,134 residents while the Ic. Yest decline in Red Zones occurred
in Fullerton which dropped from 7 Red Zi ne. 'n 2.

Orange County Red Zones by Citv

Pop. .ation Percent. of Number of Red
To ! . Population
Living in Red NG Zone Census
Ponulat. living in Red
Zones Tracts
Zones
Anaheim 335,9 3 54,303 16% 8
Buena Park A 83,35 5,627 7% 1
Fullerton ‘42 (3 11,097 8% 2
Garden Grove 1,1,195 49,485 29% 9
Huntington Beach 196,469 7,808 4% 1
Irvine 305,688 23,065 8% 2
La Habra 62,037 12,245 20% 3
Orange 138,155 7,020 5% 1
Placentia 51,327 7,023 14% 1
Santa Ana 304,258 64,282 21% 11
Seal Beach 24,871 701 3% 1
Tustin 79,696 16,884 21% 3
Westminster 90,660 30,212 33% 5
Orange County 3,151,946 289,752 9.2% 48

Source: U.S. Census Bureau, American Community Survey; California Department of Finance,
Demographic Research Unit
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Since the previous CEDS report was published, the number of Red Zone residents in
Orange County has decreased from 317,701 to 289,752. While this decrease is a
welcome sign of progress, 9.2 percent of county residents still live in Red Zones,
indicating further room for improvement.

In 2022, Orange County had an average per capita income of $51,343 and an
unemployment rate of 4.2 percent. Red Zones, on the other hand, had an average per
capita income of only $26,951 and unemployment rate of 9.4 percent. Red Zones are
also much more diverse than the overall county with 54.5 percent of residents in Red
Zones being Hispanic or Latino and 25.2 being Asian compared to 34.1 percent and 21.9
percent at the county-level, respectively.

Orange County and Red Zone Race and Ethnicity Comparison, 2023

XX
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X o o o =)
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iy N o o o o o o
o% > | - N [ R
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Latino African  Other Race Islander American
American

B Drange County ™ RedZones

Source: U.S. Census Bureau, Aii _rican Community Survey

Identifying areas down to the census tract level allows for targeted and more effective
strategies and policies that can provide better support for these communities. These
should include education and workforce development programs, including tutoring and
career and technical education, that will prepare young Red Zone residents for career
success. This focus on disadvantaged Orange County residents, one of the key CEDS
goals, will benefit both these communities and the overall county economy.

Please see Appendix C for the OC CEDS Summary Background, which provides an
overview of some key aspects of that overall economy, including housing, income and
poverty rates, as well as Orange County demographics, city populations, high school
graduation rates and other key data points.
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Equity in Orange County

Orange County’s strong economy has not brought prosperity to all Orange County
residents. The COVID-19 pandemic exposed many of these disparities with its
disproportionate public health and financial impacts on lower-income county residents. In
response to these impacts, Advance OC partnered with the Orange County Health Care
Agency to create the Orange County Equity Map, which spotlights social and health
disparities in Orange County across a number of dimensions. Its Social Progress Index
measures both basic human needs and key metrics of opportunity such as access to
advanced education, aggregating more than 50 data points. A focus on equitable
development in the county’s lower-income areas — especially in its Disinvested
Communities — will help not only these county residents but the entire county by boosting
overall economic activity.

Orange County’s highest-ranking cities on the Social Progre .s Index were Aliso Viejo and
Mission Viejo with scores of 55 and Laguna Nigel with a«< . ire of 54. Santa Ana, Stanton,
and Garden Grove were the cities with the lowest Socic. Prog =ss Index scores of 31, 32,
and 36, respectively.



Orange County Social Progress Index by City, 2021

ltem #7

City

Aliso Viejo
Mission Viejo
Laguna Niguel
Laguna Hills
Yorba Linda

Los Alamitos
Rancho Santa Margarita
Seal Beach
Newport Beach
Irvine

Laguna Beach
Villa Park

Lake Forest

Brea

Cypress

San Clemente
Laguna Woods
Dana Point
Fountain Valley
Huntington Beach
Placentia

San Juan Capistrano
La Palma
ORANGE COUNTY
Tustin

Orange

Fullerton

Costa Mesa

La Habra

Buena Park
Westminster
Anaheim

Garden Grove
Stanton

Santa Ana

Source: AdvanceOC, Social Progress Index

Index Rank
55 1
55 2
54 3
54 4
54 5
53 6
53 7
53 8
53 9
53 10
52 11
52 12
52 13
51 14
51 15
50 16
50 17
50 18
48 19
48 20
47 21
46 22
46 23
45 -
45 24
44 25
43 26
42 27
40 28
39 29
37 30
37 31
36 32
32 g
31 34
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When looking at the overall county and its individual component group scores, Orange
County scored highest in Environmental Quality followed by Personal Safety and
Personal Freedom and Choice while scoring lowest in Personal Rights and Access to
Information and Communications, which reflects room for improvement in internet
access-related infrastructure.

Orange County Average Index Scores by Component, 2021
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Source: AdvanceOC

Improving equity and acces to opi ortunitie 5 to ensure all segments of the regional
population can benefit must rei. 2ir a prioriyy moving forward. As such, local stakeholders
and policymakers shoti start urther integrating equitable growth strategies into
economic developm« it progic s @ o continually tracking regional and local progress.
Fortunately, multipic initiatives = ave already made progress towards these goals, such
as the Orange County Health C ire Agency’s Equity in OC initiative and Orange County
Grantmaker’s Beyond E uit Learning Series, which provides historical and cultural
context for inequity in the izgion. These initiatives and programs help to better inform
residents of current equity disparities in the region and how these disparities have come
to be, allowing for more informed decisions.

Moving forward, as the nation continues to recover from significant recent disruptions
both domestically and abroad, continued focus should be placed on regional equity and
additional support should be made available for at-risk communities. Doing so will not
only help to improve the lives of residents in these communities but will help to further lift
the broader region while ensuring no residents are left behind.

10
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Orange County Climate Resilience

While being located on the Southern California coastline has provided the region with
numerous competitive advantages, these competitive advantages are potentially under
threat from climate change. As highlighted elsewhere in this report, the region remains
susceptible to wildfires, mudslides, flooding, coastal erosion, pollution and contamination,
with the risk of each increasing as global temperatures continue to rise.

Despite these increased risks, Orange County has higher levels of community resilience
than some of its regional neighbors and peers. Looking at the U.S. Census Bureau’s
Community Resilience Estimates for 2022, which measures the capacity of individuals
and households within a community to absorb external stress of a potential disaster,
approximately 945,391 residents or 30.3 percent of the county’s population. had zero
components of social vulnerability This is much higher than Los Angeles County (25.6
percent), San Bernardino County (27.3 percent) and Rive side County (28.5 percent).
When looking at the rate of the population experier’ 9 3+ components of social
vulnerability, Orange County had the second lowest ra'z at 1= 1 percent, beat out only by
San Diego County (17.8 percent).

Orange County and Peer Region Community Res. =nce _stimates, 2022
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§ &g > 200 19. (6.4
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a 3 160 ‘
as 15.0
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& < o)
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Source: U.S. Census Bureau; Community Resilience Estimates 2022

While Orange County was well below the Top 25 at-risk counties, one of its census tracts
ranked as the 34" within the Top 100 census tracts with 3+ components of social
vulnerability. Located in Seal Beach’s Leisure World, a nationally recognized active senior
community, this census tract has an extremely high proportion of elderly residents with
an estimated 88 percent of its population being 65 years and over. With Community
Resilience Estimates taking into account poverty status, disability status, age, and a
variety of other metrics; the higher proportion of older residents in this community

11
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significantly increases the potential negative impacts of any major disasters. Overall, it is
estimated that 63.9 percent of residents within that Seal Beach census tract have 3+

social vulnerability components.

As Orange County continues to grow older, it is important that communities and regional
stakeholders understand how a changing climate could impact its population. In a
previous iteration of the Community Resilience Estimates, the U.S. Census Bureau
incorporated measures of social vulnerability in the contact of extreme heat exposure.
Looking at the map below, two areas the most at-risk also have higher proportions of
senior citizens — Seal Beach’s Leisure World and areas of Laguna Woods, a city with a

predominately 65+ population.

Orange County Community Resilience Estimates for HEAT
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Even with Orange County’s strong water infrastructure and proactive strategies, some
risks from climate change such as heat islands remain major concerns.
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Economic Development Infrastructure

Orange County boasts a robust and well-developed economic infrastructure, supported
by strong water, transportation, telecommunications, and natural resource systems. One
of the key CEDS goals, as mentioned in the executive summary, is the development of
state-of-the-art infrastructure; Orange County has made significant progress towards this
goal but would still see long-term benefits from further investments.

Water Infrastructure

As seen in the chart below, Orange County’s daily water usage has significantly declined
over the past decade, a testament to its efficient water use. Overall consumption remains
well below both pre-2015 levels and the Water Conservation Act of 2009 (SB X7-7) target
of 158 GPCD. Within Orange County, water use varies gr atly, from 29.6 gallons per
capita per day in Garden Grove to 121.6 in the East Orarn ¢ County Water District.

Urban Water Usage in Acre-Feet and Gallons per Capi*a Per Da, ‘n Orange County, 2013-
2023

800,000 225
640,000 180
480,000 135

©

© 320,000 96 90

o)

3 N o ™ © ) ©

< 160,000 o ) . = 2 0 45

SECE B B
< — (9p] Tp] <t (@]
Lo Lo Tp] Lo Tp] Lo

0 0

2013 201« -015 2016 2017 2018 2019 2020 2021 2022 2023*
I Acre-Feet =—==Gallons per Capita per Day

Source: Municipal Water District of Orange County; *Data for 2023 is based on end of year projections
and may be subject to change or revision.

The following chart projects major Orange County water sources over the next two
decades.

13
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Orange County Water Sources Projections, 2023-2040

1,000,000 Ocean Desalination

900,000 -
m Conservation (estimate)
800,000
700,000 B Imported Water for Replenishment
w 600,000
L m Other Local
& 500,000
g
400,000 B Recycled Water
300,000
> »undwater Replenishment
200,000 b
Syst. m (GWRS)
100,000 M Santa Aric River and Incidental
0 Groundwater Basin Replenishment
2023 2030 s Y H Imported Water for Direct Use
Sources: Municipal Water District of Ora County ¢ range County Water District

Orange County’s Groundwe’_r Rep :nishmi nt System (GWRS) is a state-of-the-art
wastewater recycling and waic = p: ificauc.. project developed in collaboration between
the Orange County Wai | Distric. {OCWD) and Orange County Sanitation District (OC
San). It can producs up to 15 mili n gallons of water every day, enough to meet the
needs of million resit. nts in nort * and central Orange County; as of 2023, it has produced
more than 400 billion ¢ llons .f water. The GWRS allows Orange County to replace
134,000 annual acre-feet ¢ vater imports.

14
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Transportation Infrastructure

The Orange County Transportation Agency (OCTA) is currently pursuing several projects
to reduce congestion on the county’s freeways via the OC Go program, funded by the
county’s Measure M sales tax. Key projects include:

e Regional Capacity Program (Project O)

e Regional Traffic Signal Synchronization Program (Project P)
e Local Fair Share Program (Project Q)

e Transit Extension to Metrolink (Project S)

e Metrolink Gateways (Project T)

e Community Based Transit/Circulators (Project V)

e Safe Transit Stops (Project W)

e Environmental Cleanup Program (Project X)

Alongside these programs, OCTA also makes state. izdera: nd local funding available
to all 34 cities, the County, and local agencies or o7 anizations v. 19 go through one of the
34 cities or County. These Call for Projects inclt ue:

Enhanced Mobility for Seniors and Disablec srant Program
Bicycle Corridor Improvement Prc .

Pavement Management Relief Fun. ‘ng." .oy 'm

2023 Orange County Com .c  Strec > Program

Total passenger volume at Oi nge C' n57s.lunn Wayne Airport totaled 964,073 in March
2024, a 3.1 percent year-over- - .r decrease but also an incredible rebound from the
pandemic-era nadir of .02 7315 2 April 2020.

Total Monthly Passe. rers Servec 1t John Wayne Airport, January 2019 - March 2024
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Telecommunications Infrastructure

Remote work and distance learning trends, accelerated by the COVID-19 era, seem here
to stay and thus broadband internet access remains key economic infrastructure.
Approximately 98 percent of Orange County households have a home computer and 94.5
percent have internet access, more than in San Bernardino (92.9 percent), San Francisco
(92.8 percent), Los Angeles (92.8 percent) and Riverside (92.8 percent) counties.

Percentage of Households with and Without Internet Subscriptions by County, 2021

100% b 2% 2%
80% |
60% . o .
> > >
%) (%) ©
40% 2 2 5
20%
0%
Santa Clara San Diego Orange S San Los Angeles Riverside
Couii . Bel ardino Francisco
B With Internet Subscriptic Withot i Internet Subscription or Internet Access

Source U.S. Census Bureau, Americc . C inmunity ourvey, 1-Year Estimates

Remote work, onlit « educatio. . anu other post-COVID realities mean that increasing
robust internet acces. =hould rc nain a priority for local policymakers and stakeholders.
Within Orange County, iri. »rne access varies significantly among socioeconomic groups;
only 2.1 percent of househcids making $75,000 or more lack internet access, compared
to 16.2 percent of households making less than $20,000.
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Internet Subscription Access by Income Level by County, 2021
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Subscription Internet Subscription Internet Subscription Internet
Subscription Subscrif .ion Subscription
Less than $20,000 $20,000 to $74 299 $75,000 or More
B San Francisco County B San Bernardit o Count m Riverside County
B Los Angeles County B Santa Clara C_unty m Orange County

m San Diego County

Source U.S. Census Bureau, American Commun: ‘¢ Su.. . 1-Yea Cstimates

Internet access has increased fo© _ " Orari : County age groups since 2019, with the
largest increases occurring in .ne un er 18 nd over 65 age groups. Furthermore, the
percentage of households wiw ~ut < . ii.c ot subscription where the head of household
has less than a high schan!l dip. ma also decreased, from 9.4 percent in 2019 to 5.4
percent in 2021.

This trend was unforw 2ately no' rue for all of Orange County’s racial and ethnic groups.
The percentage of Africc. » Am rican households lacking internet access increased from
2.1 percent to 8.3 percent. \/hile the percentage of ‘'some other race’ households lacking
internet access decreased from 10.9 percent to 4.7 percent, this figure remains higher
than the county average. Racial disparities in internet access reflect the need for
additional investment in this key piece of 215t century infrastructure that drives economic
development.
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Percentage of Households Without Internet Subscription by Age, Education and Ethnicity,

2019 and 2021
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As discussed elsewhere in this report, the COVID-19 pandemic made broadband key
infrastructure for both the workplace and education. While many workers have returned
to the office, some have stayed home, and it looks like some permanent level of
remote/hybrid work is here to stay. The pandemic also drove e-commerce and virtual
learning, both of which increase demand for overall internet infrastructure. As more and
more parts of everyday life become increasingly digitized, from academia offering
distance learning to remote work opportunities and the increased integration of internet-
of-things (IOT) in household products, residents must have access to strong and reliable
broadband services.
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California’s Interactive Broadband Map shows, while large parts of Orange County have
high levels of broadband adoption, gaps still exist. In the red areas on the map below,
less than 20 percent of households have broadband internet access; while some of these
areas are located in Laguna Woods, a city with a very large proportion of older residents,
other pockets exist in cities such as San Juan Capistrano, Orange, Costa Mesa, and
Fullerton.
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Areas with high percentages of older residents could benefit from more broadband
access, especially as more and more health-related services become available online
through telemedicine and online pharmacies. Orange County’s Office on Aging in
partnership with the Social Services Agency, piloted a program, Access to Technology,
aimed at older adults who have limited access to and limited experience with technology.
This program offered devices, broadband services, and training for older adults in the
county.

In addition to these communities, improving broadband access and broadband speeds
will continue to become increasingly important to nearly all facets of life — from schoolwork
to job postings and social gatherings. In order to help support and drive connectivity
during the pandemic, the County of Orange launched their Wi-Fi on Wheels Pilot Program
which helped bring free broadband connectivity to neighborhoods who lacked reliable
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access in the cities of Westminster and Midway City. Additionally, this program added 33
Wi-Fi extensions at county libraries, enabling residents to sit outside with improved
access to services.

Following the pandemic, the state of California put in place The Broadband for All Action
Plan aimed at closing the digital divide with three primary goals:

1) Access to high-speed internet at homes, schools, and libraries;
2) Access to affordable internet services and devices;
3) Access to digital skills and training.

Citing the fact that 1 in 5 Californians lack broadband services, the state passed Senate
Bill (SB) 156 which includes nearly $6 billion in funding for broadband related
investments. This includes funding totaling $3.25 billion for the Middle-Mile Broadband
Initiative which includes development of a statewide ope: -access physical fiber optic
infrastructure to enable internet connectivity and $2 bi'. a for Last-Mile and Adoption
Programs.

Alongside leveraging state funding to help imr ove the region  connectivity, Orange
County should continue to improve its digital 1 rastri Cture to help better attract young
residents and businesses into the region. Google . »er, a service providing 1 Gig and 2
Gig internet speeds to both residence s ©nd busi sses, has become increasingly
accessible in Orange County. First availe le ir . n2, Good Fiber services have since
expanded to areas of Newport Bc= . Tus. ', and Santa Ana. Continuing to support the
roll out of these high-speed ir crnet = ervice will provide a dramatic benefit to County
residents while also helping . nrep _ =2nolds for any future disruptions which may
lead to an increased internat use_ @ or reliance. Closing any gaps in service and ensuring
that all communities ave rc ‘able access to high-speed services could also help to
improve economic,  =alth and ¢ cial equity.

Economic Resilicnce

Orange County has shown a tremendous amount of resilience in the past five years: in
the face of not only a global pandemic but also global supply chain issues, global
geopolitical uncertainty, ongoing automation as well as more local issues such as shifting
demographics and a skyrocketing cost of living. Despite all these issues, the county’s
economy continues to thrive, due in part to the strengths identified in the SWOT analysis.

Orange County’s recovery from the pandemic is perhaps the best example of this
resilience. Orange County’s employment has completely recovered from the pandemic,
reaching a new high of 1,691,100 jobs as of February 2023. As seen in the chart below,
most county industries have seen significant job growth since 2020.

20



ltem #7

Orange County Employment Pre- and Post-Pandemic

Yoy YoY Vs.
Feb-23 Change Percent February
Change 2020

Total Nonfarm 1,691,100 44,600 2.7% 100.5%
Accommodation and Food Services 169,500 8,700 5.4% 99.0%
g(ra(?\fl?css;onal, Scientific & Technical 146,700 7.500 5 4% 107.9%
Arts, Entertainment, and Recreation 54,000 7,400 15.9% 98.9%
Healthcare and Social Assistance 217,300 6,700 3.2% 105.6%
Government 165,500 4,800 3.0% 98.5%
Retail Trade 148,000 3,600 2.5% 99.9%
Educational Services 38,300 3,200 9.1% 114.7%
Manufacturing 156,000 27,0 1.7% 98.1%
Transportation, Warehousing & Utilities 35,500 400 7.3% 117.5%
Other Services 52,900 1,.70 2.5% 97.2%
Management of Companies and 39.10 1,300 3.4% 101.6%
Enterprises
Construction 16. 700 1,200 1.2% 98.7%
Wholesale Trade 76,50 ° 100 0.1% 97.1%
Real Estate and Rental and Leasing 39,900 100 0.3% 98.3%
Information .. 70 - 0.0% 95.7%
Administrative Support / Waste 18,700 (2,500) 1.7% 96.9%
Management
Finance & Insurance 3,200 (3,700) -4.8% 92.9%

Source: California Employment Deve. nr :nt Depaiunent

Workforce Deveiapmen in Orange County

One of Orange County’s strongest competitive advantages is its well-educated, qualified
workforce, which attracts and retains businesses of all sizes in all sectors. As the region
continues to grow and evolve, maintaining this competitive advantage must remain a
priority for local policymakers and stakeholders. While the region’s strong academic
system will continue to contribute significantly to preparing the region’s workforce,
workforce development and training programs can help to further strengthen it and help
to fill any potential gaps.

Over the past decade, the educational attainment of Orange County’s working age
population has seen large improvements. In 2012, 84.3 percent of residents aged
between 25 and 64 were high school graduates and 38.3 percent had a Bachelor’s degree
or higher compared to 87.3 percent in 2022 being high school graduates and 45.1 percent
having a Bachelor’s degree or higher. Home to a strong K-12 system and with a number
of world-class universities such as the University of California, Irvine, California State
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University, Fullerton, and Chapman University, Orange County and its academic
institutions continue to offer residents a number of pathways to start or accelerate their
career progression.

Orange County Working Age (25-64 Years) Educational Attainment

87.3%

90.0% 84.3%
80.0%
70.0%
60.0%
50.0%
40.0%
30.0%

45.1%

2012 2022

38.3%

B High School Graduate m B¢ Chelor's Degree or Higher
Source: U.S. Census Bureau; American Community Survey

While costs at traditional four-year univer ities + . »=.increased in recent years, they still
represent one of the primary pathways (< areer advancement and growth. This is
reinforced by the fact that medi .« ec ‘nings ‘or Orange County residents who are high
school graduates totaled $27,795 ir 2022 « »mpared to $78,753 for residents with a
Bachelor's degree and $104,C 4 fo' iesiuc s with a Graduate of professional degree.

Alongside traditional £ ‘ur-yea. tnive zities, apprenticeships, on-the-job training and even
adult education pr¢ irams can rovide workers with important and necessary skills to
advance in their cai 2rs and as such represent important pathways to workforce
development in the reg an. < pprenticeships represent lucrative pathways to gainful
employment opportunities i - individuals who prefer trade occupations such as pipefitters
or electricians. These opportunities provide on-the-job training allowing workers to start
earning right away while incurring little to no debt in the process. Additionally, these
positions provide workers with important benefits and pensions. In Orange County,
Electricians who have gone through apprenticeship programs see the largest benefit, with
their wages jumping 95.6 percent, followed by Computer Support Specialists (+83.5
percent) and Sheet Metal Workers (+80.9 percent).
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Top 10 Occupations in Orange County by Largest Average Increase in Wages After
Apprenticeship Program Completion
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Orange County’s Workfore= Devi opment Board in partnership with the County Board of
Supervisors through * ¢ Woi “orce and Economic Development Division helps oversee
workforce developr =nt prograi s across the region while partnering with both academia
and industry leaders ' help be! 2r shape workforce development activities. Some of its
current programs inclua.

e Ready S.E.T. OC — Workforce Innovation and Opportunity Act (WIOA) Youth
Program provides a range of services to young adults including career guidance,
educational attainment support, skills training, and career pathways or enroliment
in post-secondary education.

e OC Workforce Solutions - Part of a nationwide system of American Job Centers
One-Stop Workforce Centers and systems. Orange County Workforce Solutions
encompasses core programs services for both job seekers (career services, job
search assistance, training, supportive services, and career counseling) and
businesses (recruitment, hiring, labor market information, layoff avoidance, and
training programs) offered at no-cost. OC Workforce Solutions helps residents with
career services, vocational training, job search, referrals, childcare assistance and
even transportation assistance. OC Workforce Solutions partners with local
community colleges, nonprofits, educators and the private sector to help assist and
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guide its programs to ensure a strong job pipeline where employer needs and
employee skills match up. In doing so, OC Workforce Solutions not only helps to
drive career growth and advancement but also helps fill the county’s persistent
skills gap. OCworkforcesolutions.com

e Orange Workforce Alliance — A Regional Planning Unit, collaborates with regional
local workforce boards and partners to develop and deploy innovative strategies
that meet current and emerging labor gaps for employers.

Other community based organizations in the region i also support underemployed and
unemployed adults by helping them progress from low-wage positions into long-term
middle-skill occupations.

The Senior Community Service Employment Program of Orange County is a federally
funded program which uses Workforce Solutions Centers to train, retain and prepare low-
income workers, aged 55 and older, for entry or reentry in' o the workforce. Workforce
Solutions Centers will assist in case job searches, skills< arkshops, classroom training,
and referrals to other services.

The Orange County Community Foundation’s OC workforce De. »lopment Initiative also
leverages relationships between academia anr indus’ y leaders to create a pipeline of
gualified candidates for in-demand middle-skills j2¢. It has granted over $1.6 million to
7 collaborative projects, including initiativas focusec on helping graduating high school
seniors enrolling in community colleges, 'isccinectea routh seeking additional training,
and underemployed young adults seeking are ac 'ancement.

Workforce development progra .is ref esent » significant opportunity for Orange County
to both further strengthen it labor narket und competitive advantages and improve
economic equity. These progic n° have tewer barriers to entry than four-year college
degrees and are thus ni_ic =ces. Yle to lower-income county residents, including those
in Disinvested Comn' unities, a. 1 are « proven bridge to sustainable, gainful employment.

Infrastructure Rec'lienct.

Orange County’s famously beautiful climate — key to both its economy and overall lifestyle
— faces several threats from climate change, including rising temperatures, beach
erosion, wildfires, droughts and rising sea levels. The recent San Clemente landslides
that disrupted train services from San Diego illustrate the disruptive effect that these
threats can have. Fortunately, multiple stakeholders are already investing in projects to
mitigate these potential impacts.

e As mentioned elsewhere in this report, Orange County has invested in a world-
class Groundwater Replenishment System that will help ensure the county’s water
supply for years to come.

e The U.S. Army Corps of Engineers has combatted beach erosion through sand
replenishment efforts — involving 1.9 million cubic feet of sand — from Seal Beach
to San Clemente. However, a lack of federal funding has prevented further sand
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replenishment efforts. Furthermore, the recent heavy rains, which have helped fill
reservoirs across the state, have contributed to significant beach erosion in
southern Orange County.

Further investments are needed, especially in the county’s Disinvested Communities,
which are at a disproportionate risk from higher temperatures because of their lack of
trees and abundance of heat-absorbing surfaces such as asphalt.

Social and Equitable Development

Orange County’s remarkable post-pandemic recovery has not brought prosperity to all
county communities. In fact, the county’s high cost of living and lack of affordable
healthcare disproportionately affects these communities.

As seen in the chart below, Orange County has significt it racial disparities in median
household incomes, with White households making $ 2,22 more than Pacific Islander
households.

Median Household Income by Race/Ethnic Grou, 2021
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How can Orange County address these gaps? Increasing educational attainment is a
powerful way forward and an area where the county has already made significant
progress. As seen in the chart below, the gap in high school graduation rates between
Disinvested and non-Disinvested students has declined from 9.8 percentage points in
2018-2019 to 5.5 in 2021-2022; both groups have overall graduation rates of over 90
percent.

Four-Year Adjusted Cohort Graduation Rate by Socioeconomic Status, 2018/2019-2021/22
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Supporting entrepreneurship is another promising way to help close this gap. Orange
County stakeholders and policymakers should focus particularly on increasing the
number of women-, minority- and women-minority-owned businesses. While the numbers
of women- and minority owned businesses per 100,000 increased by 9.5 percent and 6.9
percent, respectively, between 2022 and 2023, the percentage of women-minority-own
businesses actually decreased.

Orange County’s diversity, strong business climate, highly educated population and
startup incubators such as the University of California, Irvine’s Cove (part of Beall Applied
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Innovation) make it uniquely positioned to catalyze entrepreneurship in minority and
Disinvested communities.

Regional Woman-Owned, Minority-Owned and Minority Woman-Owned Businesses per
100,000 People, 2023
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Source: Dun and Bradstreet, Market Insight

In addition to policymakers, ace ' mics « dJ industry leaders, community members
themselves have important r ies tc play increasing Orange County’s resilience.
Community members can bec com: ... *2.1he economic and social realities they face,
bringing unique perspectivas ofic - overlooked by policymakers.

Engaging communit. members 1 pla..ning and decision-making processes not only helps
to build trust throug» increas d collaboration between regional governments and
community members, « it al“, helps to ensure the effectiveness and reception of
economic development prc_.ams and strategies.

Collaboration and Leadership

Finally, Orange County can boost its economic resilience by increasing collaboration
between its 34 city governments, the regional county government, the business and
development community, educational institutions, major employers, community and
charitable organizations, and other key stakeholders.

It can leverage these stakeholders’ experience and expertise to support key drivers of
economic growth, such as entrepreneurship and growing businesses in emerging
industries. This can in turn lead to specialized industry clusters with outsized contributions
to the local and regional economies. Further combining industry leaders and innovators
with regional policy makers and community planners, can effectively better plan for the
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needs of new and emerging industries ensuring the proper infrastructure is in place so
these industries can more rapidly and readily expand.

This progress will require significant regional collaboration not only between public and
private organizations, but with county and city officials within Orange County as well as
in neighboring counties. Orange County is extremely diverse and what works in coastal
cities such as Laguna or Newport Beach may not be viable solutions for Santa Ana or
Fullerton. Therefore, local city governments must not only understand their own goals,
but the goals of their neighbors. In doing so, cities can craft collaborative policies and
move closer to crafting a cohesive, county-wide strategy aimed at improving the lives of
all Orange County residents.

Orange County’s unique economic composition of diverse industry clusters and highly-
skilled workforce talent complements its regional county r .ighbors and the Southern
California region exceptionally well, providing specializ: 1 industry clusters not found
anywhere else in the state. While neighboring coun’cs v.'! always compete for new
residents, increasing the level of collaboration betw: 2n countie. will serve as a benefit to
Southern California as well as the state and nati .

In order to properly respond to any potential disru, " .ns, the County and its stakeholders
must regularly assess economic, social; .nd technd. aical progress. This report should
serve as the beginning of this process, nc its ¢ ' cities and nonprofits should continue
to monitor the impacts of their own.initiativ :s and policy decisions. Equally important is
adapting and responding to fu*.re ci illeng s, whether they are accelerations of long-
term trends or black swan < ‘ents. -+ hette. monitoring economic and social trends,
Orange County and its cities w '.e more readily able to adapt and implement policies
aimed at leveraging o7 Jortu. ‘ies ¢ reducing threats.

Information Neuvorks

During the COVID-19 L nd< nic, the Orange County Healthcare Agency created a
webpage that provided aqaily updates on the total number of COVID-19 cases,
hospitalization rates, and COVID-related deaths, as well as these statistics broken down
by specific city or ZIP code. County residents could use an interactive map to explore
COVID-19’s impacts on different areas of the county or view the changing pandemic
situation in the form of change-over-time line graphs. A summary of these statistics and
link to this webpage on the homepage of the county’s popular local newspaper, the
Orange County Register, ensured that it reached a wide audience.

This public health service demonstrates Orange County’s ability to create an accurate,
far-reaching information network in response to a major shock; county stakeholders and
policymakers should apply this lesson to future disruptive events.
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The previously mentioned California Jobs First (formerly CERF) initiative is another
example of a potential information network: a connected group of stakeholders in a variety
of areas sharing information. In case of a disruptive event, these connections — especially
with community-based and philanthropic organizations — can help spread information to
citizens across the county.

Relationship to Larger Regional or State Economy

Orange County is a major economic powerhouse for both the Southern California region
and state overall. It represents 8.1 percent of the state’s total population, 9.2 percent of
its total taxable sales and 8.8 percent of its gross regional product (GRP). Orange
County’s GRP per capita of $98,979 is significantly higher than the state average of $90,
982, illustrating its high level of economic activity.

Orange County and California Comparison

Orange

oonge Comia S

State Total
Gross Regional Product, $ in Billions (2022) 212 $3,552 8.8%
Total Taxable Sales, $ in Billions (2022) $1,6 $1,904 9.2%
Population (2023) 3,137,164 | 38,940,231 8.1%
Labor Force (Dec. 2023) 1,599,900 | 19,208,000 8.3%
Employment (Dec. 2023) 1,539,300 | 18,235,700 8.4%
Unemployed Workers (occ 2020 60,600 972,300 6.2%
Foreign Born Popt ation (202. 953,096 10,428,025 9.1%
Bachelor's Degree o1 “hove (7 ,22) 964,122 9,935,941 9.7%

Source: California Employment Development Department, U.S. Census Bureau American Community
Survey, U.S. Department of Finance Demographic Research Unit, California Department of Tax and Fee
Administration, Lightcast.

One key interaction with the rest of the state comes via the county’s Hospitality and
Tourism industry, which attracts visitors from across the state. In Q4 2022, approximately
25.8 percent of visitors to Orange County came from within California, with the largest
sources of visitors shown in the table below.
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Orange County Visitors Share and Year-Over-Year Change by Metro Regions, Q4 2022

In-State Metro Region

Region Visitor Share YOY Percent Change
San Francisco, CA 25.6% -14.4%
Sacramento, CA 17.6% -10.7%
San Diego, CA 13.6% -2.3%
Los Angeles, CA 12.7% 18.1%
Fresno-Visalia, CA 8.2% -3.8%
Palm Springs, CA 6.7% 63.2%
Bakersfield, CA 5.5% 5.7%
Santa Barbara, CA 5.3% 22.9%
Monterey-Salinas, CA 2.3% 15.3%
Chico-Redding, CA 2.0% 64.3%

Source: VisitCalifornia.com, Domestic Visitor Profiles, Q4 2022

As part of the Greater Los Angeles metrc, dlitan < .rea, Orange County is heavily
intertwined with its northern neighbor. Many reside ** commute between the two counties
for work, and industries like tourism an< antertainn. nt overlap significantly. While Los
Angeles holds the economic edge in teri s oi . =er size and diversity, Orange County
contributes substantially to the region's ove 2" strength. In 2020, approximately 732,691
people both lived and worked i Orai je Cc nty. About 414,460 people lived in Orange
County and worked outside < e cour v while 594,837 people worked in Orange County
but lived outside the county.

Orange County and ! s Ange. s co: ‘nue to have one of the largest trade flow of workers
with 280,789 worke:  traveling i om Los Angeles to work in Orange County and 249,878
workers traveling fron. Orang’ County to Los Angeles. The largest gap in tradeoff
between workers was witr: 2 erside County; 99,315 Riverside County residents came to
Orange County for work compared to only 35,715 commuting the other way, a tradeoff of
63,600 workers. While the shift to remote work is likely to further disrupt commuter trends
between counties and even states, Orange County’s broad range of industry clusters,
strong labor market, and above average wages are likely to keep attracting workers
commuting into the county from surrounding counties.

30



ltem #7

Inflow/Outflow Patterns of Orange County Workers and Residents, 2020
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249,678 S
Riverside County
l/
732,691 Live and Work in
Orange County
35,715
All Other Counties:
594,837 people Inflow: 88,751
QOutflow: 59,086
>
414,460 people Sl x
5 N 55,709
San Diego County
Aval i i Sou rhus DS, USGS, NGA, NASA, CGIAR, N Robinson, NCEAS, NLS, OS, NMA,
O Wark In OC and Live Elsewihere (Inflow) G tastyic kswaterstaat, GSA, Geoland, FEMA, Intermap and the GIS user community,
arces: Esri, HERE, sarmin, FAO, NOAA, USGS, © OpenStreetMap contributors, and the GIS
i H Jser Community; U.5. Gensus Bureau, OnTheMap Application and LEHD Origin-Destination
O Live in OC and Wark Elsewhere (OUtﬂOW) Employment Stal'sti:f\[&l;xinnng of Quarter Employment, 2nd Quarter of 2002-2020)

Orange County’s concentratea 141 stry clus.ers complement those of Los Angeles and of
the broader Southern € ... mia | gion. Key Orange County industry clusters include
Advanced Manufaciuring, Me ‘ical Jevice and Professional Services, compared to
Biopharmaceuticals nd Defe se in San Diego County and Entertainment and
Manufacturing in Los Ai :eles’ _ounty; together, these industry clusters make Southern
California a world-class ecc .omy.

Orange County’s strong educational system also informs its relationship to the broader
state economy; just as tens of thousands of workers commute into the county, thousands
of students come into the county to study. The University of California, Irvine (UCI) is one
of the nation’s top research universities with 48 graduate programs ranked among the
nation’s top 50, having produced 5 Nobel Prizes, and being one of 71 research
universities elected to the prestigious Association of American Universities. In 2021-2022,
UCI received approximately $580 million in research funding through various grants and
contracts and was estimated to create a $7 billion annual economic impact in Orange
County and $8 billion for the state.?

2 https://uci.widen.net/s/dc8dzlkszt/uci23_facts_figures_brochure
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Alongside UCI, California State University, Fullerton (CSUF) and Chapman University are
home to approximately 50,000 Orange County students.®* With CSUF ranking 3" in the
state and 9™ in the nation for enrolling transfer students, having the second highest
enrollment of master’'s-level public institutions, and ranked the 3™ most innovation
regional university in the West; CSUF represents an attractive alternative to UCI for
students in the region.®

UCI also works with and supports several business incubators and accelerators including
The Cove at UCI. As part of UCI Beall Center for Applied Innovation, The Cove at UCI
was developed as a location and community for innovators and entrepreneurs to
collaborate on ideas, strategies, and business proposals. With the specific aim of driving
and accelerating regional innovation. The Cove is a 31,000 square foot facility in
University Research Park complete with meeting spaces, private offices, and conference
rooms. Adding to the entrepreneurial environment, the spa‘ = is complete with a 100-foot
video wall and acoustic panels for presentations and o 2kers. The Cove also offers
members access to a prototyping lab which providas equip: 2nt including 3D printers,
laser cutters, CNC machines, and other rentable + orkbenches.*

The Cove is not the only local entrepreneurial i< o' _e in Orange County. The Orange
County Inland Empire Network Small Rusiness . ~2velopment Center (OCIE SBDC),
located on the campus of CSUF, offers a\ xric»of serv. =s to entrepreneurs and startups,
including business consulting, connectior.  to jra... and loan programs, and technical
assistance. OCIE SBD also hos* ¢ wlar \ urkshops — both in-person and online — on
relevant topics and offers in-p<son a pointn nts.

Emerging and Declining "idustries

The pandemic-relate . disrupt. n ot ntire industries — such as Hospitality and Tourism
and commercial rea: state — de nonstrates just how volatile the economy can be. While
COVID-19 was a true L 2ck sv .un event, other potentially transformational factors, such
as technological advances, ' .e somewhat more predictable.

Al will undoubtedly continue to transform the global economy, affecting nearly every
industry. Other technologies are also having a transformative effect, such as the
information technologies creating new Healthcare occupations. The county’s transition
from a manufacturing economy to a service-based economy will likely continue;
Manufacturing accounted for only nine percent of county employment in 2022, compared
to 16 percent in 2000. Automation of repetitive tasks will likely continue (and continue to

3 https://www.fullerton.edu/data/_resources/pdfs/facts/CSUF%20Facts%20Fall%202023.pdf
4 https://www.chapman.edu/about/facts-and-rankings/index.aspx

5 https://www.fullerton.edu/rankings/

8 https://innovation.uci.edu/the-cove/
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expand to new job categories), putting both Manufacturing and extractive industries like
Oil and Gas at risk of further job loss.

Several other more county-specific trends could fuel economic change: the county’s aging
population, which will require more Healthcare and thus fuel growth in that industry; its
strong educational institutions and highly educated residents, who could spark
homegrown technological innovation; its Advanced Manufacturing sector, especially the
medical device subsector, an already thriving industry cluster which helps drive regional
innovation and specialization; and the county’s commercial real estate market, which
must adapt to e-commerce and work from home impacts on real estate demand.

As in many communities around the country and around the world, Orange County’s aging
population is already having major impacts: increased Healthcare and Social Assistance
employment, which has already grown from nine percent Jf total county employment in
2000 to 13 percent in 2022; increased demand for servi: es ¢ ich as handymen and public
transit; fewer homes on the market as older resident« stay in the »homes; declining school
and college enroliment. In the long-term, an olde: population will i.ean a shallower talent
pool for current and potential businesses, v.hich _ould have significant economic
consequences.

In addition to the decline in Orange Cou ‘'y’s + oo 2l resource sector described in the
previous section, as part of Ci e Co ity's CERF process, a broad group of
stakeholders ranked the coun*;'s mo t pron sing industry sector priorities. The top five
target industry sectors were ¢ 'ectec &= rinriues for Orange County:

e Healthcare and S¢ 2! Ass tance

e Manufacturins

e Educational < rvices

e Construction

e Accommodation ari. " ood Services.

More information on this can be found in Appendix D. Please also see the section on
Economic Resilience for an analysis of industries that have grown or declined since the
outbreak of the pandemic.

Many of the key factors in Orange County’s economic performance have already been
mentioned in this report. Negative factors include:

e The county’s lack of affordable housing;

e Economic disparities;

e Traffic congestion, a result of the county’s increasing population density; and

e Environmental concerns, from beach erosion and landslides to heat islands in
Disinvested Communities.
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One additional concern is the statewide regulatory climate, which makes both new home
construction and new business formation more difficult than in other states. According to
the Draper Innovation Index, a ranking of domestic and international business and
entrepreneurial environments, California has the nation’s worst small business
environment and its 48th worst tax environment. This statewide issue has significant
implications for Orange County.

In order to best combat these potential challenges, Orange County should leverage its
primary competitive advantages and its major drivers of economic growth. Some of these
advantages or drivers include:

e Strong Labor Market: With one of the best educated populations in Southern
California, Orange County must continue to attract and retain both new workers
and businesses into the region.

e Location and Infrastructure: Proximity to Los ~ neles and its international
connections, coupled with robust transportation infrac ‘ructure like John Wayne
Airport and the Ports of Long Beach arn’ Los Angelec fuel trade and attract
businesses.

e Tourism and Leisure: Theme parks. beaches and a strong entertainment industry
draw millions of visitors, boosting i os,. ality, rec !, and service sectors.

o Disneyland, already = major = of nomic driver in the region, has planned a
significant $1.9 bi".on e. »ansiu 1 project which will not only increase visitor
numbers and ti' » assos ~*~d spunding but also create a significant number
of jobs, tax reve « 2 and economic output for the region, which are
highlightc 4 in . > SV 2T analysis under Opportunities.

o With v » 2028 St 'mer Olympics being hosted in Los Angeles, Orange
County rc nains  niquely positioned to take advantage not only of the
massive infic « of domestic and international travelers but also of the
increased levels of spending associated with preparations for the event.

« Technological Innovation: Irvine's position as a hub for high-tech companies and
research institutions propels Orange County into the forefront of
innovation, attracting skilled workers and generating high-paying jobs.

e Strong Healthcare and Professional Services: Healthcare continues to be a major
employer, along with professional and financial services, contributing to a stable
and diverse job market.

A more comprehensive list of the region’s potential weaknesses and strengths is provided
in the analysis. The following section of the report examines a closely related topic, the
county’s economic resilience in the face of significant disruptions.
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SWOT Analysis — Key OC CEDS Strengths,
Weaknesses, Opportunities, Threats

This SWOT analysis highlights Orange County’s regional and local strengths and
opportunities to understand how they can be leveraged. Policymakers and stakeholders
must also address weaknesses and threats via short- and long-term strategies.

Strengths

o Decades of immigration make Orange County’s population extremely diverse; these
international connections play a major role in the county economy.

o Orange County’s highly educated workforce both fuels entrepreneurship and helps
it attract and retain existing businesses.

o Orange County’s central geographic location and ‘ansportation infrastructure
attracts tourists, residents, workforce, and businecses w the county which is a key
strategic advantage. Orange County is the ecor umic engine >f Southern California

o The county’s world-class education insti‘ .tions headed by Chapman University,
California State University, Fullerton (CSUF, an< the University of California, Irvine
(UCI) continue to educate the county’s nopulatic.

o Orange County is a world-famous 1 un.' destir. .tion due to its beaches, theme
parks, cultural attractions, world-class she uping centers, and other attractions that
highlights the highly attrac’ve festyl. and quality-of-life which is increasingly
important to modern succs ssful e onomie

o Strong, concentrated indu tr clusic.< fuel economic growth and innovation in the
county, most nota’ ., heal. care, information technology, tourism, advanced
manufacturing, 2 d profess »nal « 2rvices.

o Orange County’s liverse e onomy is not overly dependent on any one industry,
which will help it wec ther fii ure shocks and shields the county from specific industry
downturns, promoting s wility.

o Its Groundwater Replenishment System is the world’s largest water purification
system for indirect potable reuse and can provide up to 130 million gallons per day.

o The county’s consistently low unemployment reflects its strong overall economy
and high level of economic activity.

o Finally, its high levels of internet connectivity are a major strength in a world of
mainstream remote work and education.
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Weaknesses

o Orange County could make opportunities to unify cities within the region,
currently each city creates its own short- and long-term strategies.

o Outdated perceptions of Orange County as a homogenous suburbia may dissuade
potential residents, businesses, or entrepreneurs from relocating to the county.

o Orange County suffers from a gap between employer needs and job candidates’
skills, which could significantly slow economic growth in the long-term.

o As in the rest of the world, Orange County’s workforce is vulnerable to automation;
this potential rise in unemployment is a particular problem for such an expensive area.

o As previously mentioned, the county’s lack of affordable housing is a significant
weakness, which has already led to population decline.

o Alack of open land for new housing construction exacerbates this issue.

o The county’s lack of affordable Childcare is a major is< ue for both child development
and the wider economy, as it forces many working ai nts to choose between their
careers and working for their children.

o Orange County, like many other California ¢ unties, is vuli ‘rable to a variety of
natural disasters, such as floods, fires, lar. slides’ droughts and earthquakes.

o Orange County is also vulnerable to climate '.ange effects such as heat islands
and rising ocean temperatures.

o Orange County’s uneven economic »utc: 2s prevent all county residents from
sharing in its overall prosperity

o Orange County’s Disinveste . Con nunitic 5 also suffer from disproportionate public
health impacts, including ‘ower < ‘22 .of hzalth insurance and higher rates of chronic
diseases.

o Disinvested Comr .nitiec 1lso . 2ve lower rates of internet access than other parts
of the county.

Opportunities

o By elevating Disinvested Communities, Orange County can both improve the lives
of residents of these communities and increase total countywide economic activity.

o An overall regional competitiveness strategy could boost economic synergy
between county cities and other stakeholders.

o By further promoting innovation and entrepreneurship, Orange County
stakeholders can fuel further innovation and economic growth, thus keeping the
county economically competitive in the years to come.

o By leveraging existing and emerging industry clusters, Orange County can
ensure long-term job growth, especially biotechnology/life sciences, clean energy, and
artificial intelligence (Al).

o Leveraging the county’s diverse population can help the county continue to attract
talent, businesses and investment from around the world by capitalizing on
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outstanding cultural diversity that leverages international trade and cultural exchange
opportunities, boosting economic growth.

o Creating and promoting accessible career pathways such as CTE can help
improve economic outcomes, especially among lower-income residents, as well as
providing a steady supply of job candidates for county employers.

o A reindustrialization strategy will further diversify the county’s economy and
potentially fuel a new round of innovation.

o Continuing to attract and retain world-class employers will help the county’s growth
in the face of future challenges.

o Expanding Childcare access could bust overall economic activity by allowing
parents to return to the workforce.

o Continued investment in a state-of-the art transportation network and wise water
management will increase the county’s resilience to < rought and other potential
climate change impacts.

o Further attract visitors and visitor spendin{ by '=veraging and promoting
Disneyland’s Disneyland Forward expansion .roject, re, =senting a $1.9 billion
investment into the region. With every $1 ‘.lion invested ir.w0 Disneyland Resort,
Disney estimates creating over 6,500 jobs, $- = mi' on in tax revenues, and $1.3 billion
in economic output.” On top of economic benefi. - Disneyland Forward could result in
community benefits such as: up to $ U . !ion in" 2w annual city revenues; a $30
million contribution to affordable housi 3; . n.. uon to park improvements; and $85
million contribution to improve . Tic anc sedestrian safety.® An independent analysis
of the project done by C . Statc Fullei »n shows that creating new theme park
experiences make the bigy st i .pac. o drive tourism, create local jobs and increase
the average daily rat== "ar hou ' rooms. Additionally, Cal State Fullerton estimates that
a full build out of " 'sneylari. ana ' = associated properties would result in an additional
$244 million a ye . effective ' doubling Disney’s fiscal contributions to Anaheim.®

o By preparing for « ~onon C spill-over effects of Los Angeles hosting the 2028
Summer Olympics, Orc 1,2 County can attract further visitor spending.

o Leveraging the opportunities provided by the state’s new California Climate
Commitment estimated to generate nearly 4 million new jobs while reducing fossil
fuel use and air pollution to help support this potentially new regional industry cluster.

7 https://www.disneylandforward.com/economic-benefits

8 https://www.disneylandforward.com/community-benefits

° https://www.latimes.com/socal/daily-pilot/entertainment/story/2024-04-15/disneyland-forward-
csuf#:~:text=According%20t0%20a%20nine%2Dpage,fiscal%20contribution%20t0%20the%20city.&text=De
spite%20the%20rosy%20forecast%2C%20the,0f%20the%20Disney%20expansion%20plan.
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Threats

o Orange County’s declining and aging population could lead to a decline in working-
age job candidates for county employers, thus potentially decreasing overall economic
growth.

o lIts lack of affordable housing could lead to further population declines and make
Orange County a less attractive destination for potential residents, businesses, or
entrepreneurs.

o California’s stringent regulatory environment could discourage new business
formation, thus slowing overall economic growth.

o Orange County is currently undergoing a mental health crisis, especially among
young people; this could have significant consequences unless adequately
addressed.

o Artificial Intelligence (Al) will continue to transfor '« the workplace and could
automate current occupations, potentially leading to .ri- mployment.

o Despite Orange County’s strong water replenishment  vstem, statewide water
supply uncertainty remains a concern.

o Climate change, as exemplified by heat" !ands and coastal erosion, as well as
potential natural disasters, could create signific ' .c challenges in the long-term future.

o E-commerce and remote work have s ./'=d comn. rcial real estate demand, leading
to excess retail space and a potential « 2clin- ' this sector.

The following section provides a road nap foi ‘uture economic growth in Orange County,
identifying five key goals that | !ic:' iakeic .nd other stakeholders should prioritize.

Strategic Difection; Acuon Plan

Primary Goals and Kej Strategies for Orange County

Goal 1: Provide World-Class Education, Career, and Workforce
Opportunities to Address the Skills Gap

As businesses and industries continue to grow and evolve with new technologies or
processes, it is imperative that the labor market be able to grow and evolve along with it.
Prior to the COVID-19 pandemic, the skills gap had become a national concern with many
businesses indicating difficulty finding qualified workers able to fill open positions. These
open positions often represented unrealized economic output; filling these positions will
boost the county’s overall economic growth.

The Skills Gap represents a mismatch between employee skills or knowledge and
employer needs or requirements. While Orange County has a number of world-class
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educational institutions, many traditional four-year universities or certification programs
often focus on technical skills such as complex software programming languages for
Software Developers or advanced financial analysis for Accountants, they often fail to
educate or familiarize students with soft skills such as communication or collaboration. As
a result, many young professionals find themselves to be technically proficient yet lack
key workplace skills which can in turn impact overall workplace efficiency. While the Skills
Gap is felt at a national level, Orange County remains uniquely positioned to address its
own regional skills gap helping to not only improve workplace efficiency or output but also
to help further attract more employers and jobs into the region.

Addressing the Skills Gap requires increased collaboration between industry leaders,
local businesses, and academia so that employment requirements can be properly
understood and educational or training programs can be crafted. With industry
professionals providing important details on not only currern’ y relevant processes or skills
needed by their organizations, but they can also he’'. _uide educational or training
programs to anticipate industry trends or disruptions so that w rkers will always be ready
to fill new or emerging positions. This represent a unique op, ~rtunity for community
colleges or certification programs which can< rore e’ cctively tailor their programs to
include more soft skills training or update curi. ©.a to include new technologies or
processes. Traditional four-year colleges . nd univerc ‘ies, while still indispensable to the
region in providing a well-educated wor. force. n2v be slower to react or adopt new
courses as well as being significanty more = yensive. With the recent spike in the cost-
of-living across the country, th iowe cost  'ternative provided by community colleges
could be much more attrac ve, es ~cially 0 residents in Disinvested communities.
Effectively, strengthening the rc = .onships between academia, certification and training
programs, local emp'. yers and ~dustry professionals could help create effective
pathways to gainfu' employme t for many residents in Disinvested communities while
also helping to reduce the regio al Skills Gap.

Key Strategies:

e Support and promote community college and certification programs aimed at
closing the Skills Gap.

e Ensure academic institutions at all levels have adequate support to promote
college and career readiness.

e Increase access to and participation in Career Technical Education (CTE)
programs.

e Develop and promote targeted education and training programs in key industry
clusters including Advanced Manufacturing, Biotechnology, and Information
Technology.

« Improve attraction and retention of young families and professionals into the region
to help expand the labor market.
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« Continue to anticipate new and emerging technologies which require additional
training or education to better anticipate the labor needs of businesses and
industries.

Goal 2: Focus on Residents Living in Disinvested Communities

Orange County’s incredible economic growth has not been evenly distributed within the
county, which has Disinvested Communities as well as a world-famous high quality of life
and a median home price of well over $1 million.

Through the Community Economic Resilience Fund (CERF) and SB 535, Orange County
has identified 92 census tracts which qualify as ‘Disinvested communities.” These
Disinvested communities represent the top 25 percent of census tracts in the county
based on a number of economic, social, and environmenr’ .l metrics established in the
California Communities Environmental Health Screer '\ Tool: CalEnviroScreen 4.0.
Using Orange County’s Red Zone methodology, a tetai of 46 =nsus tracts quality under
EDA CEDS criteria.

Working to improve the quality of life and opportu iitie .or residents in these communities
will require a collaborative effort between resiac 2ts, local policymakers, academia,
workforce and economic development ¢ "y ‘zations, non-profit organizations and the
private sector. While improved access » 27oiw le career training or certification
programs will help to lift many ir‘... 'uals " (nin these communities, additional support
must also be provided to impre' e edur ationai »ttainment in these areas with special focus
being placed on English Le auacc - wer (ELL) programs as these Disinvested
communities also typica'“s spo 2k languages other than English at home. The
consequences of a |7 .k of Ern_'ish i nguage proficiency for career advancement means
that English languag » educatioi — for both traditional students and adults — should be a
priority.

This focus on supporting Dic.nvested Community residents will help ensure that the entire
county shares in its economic prosperity.

Key Strategies:

e Develop specific project proposals focused on Red Zones/Disinvested
Communities to help spur economic and employment growth.

e Create and promote collaborative training and education programs which cater
specifically to the needs of residents in Red Zones/Disinvested communities.

e Improve access to high-quality, high-paying employment opportunities.

e Increase support and improve access to English Language Learner (ELL) services
and courses for both K-12 students and adults.
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Goal 3: Promote Key Industry Clusters

Industry clusters represent important concentrations of interconnected complimentary
and supplementary businesses who provide similar products or services. The growth of
these clusters attracts similar businesses, complimentary education and training
institutions, and investors, thus accelerating overall economic specialization, innovation,
and competition. This specialization also attracts investment and talent, further boosting
local and regional economic growth. Popular examples of industry clusters include
Hollywood’s movie or entertainment sector, information technology in Silicon Valley, wine
in Napa Valley or Detroit’s once dominating auto industry.

Orange County’s specialized industry clusters include Advanced Manufacturing,
Biotechnology, Information Technology and Hospitality and Tourism all of which play
pivotal roles in the region’s economy. In order to properly st port these sectors, Orange
County must more effectively promote these clusters an< (heir benefits to workers both
in the region and outside — to help in better attract’ \g v. rkers to fill currently open
positions. These clusters represent important emp’ Jyment op, artunities for all workers
but especially for workers in Disinvested comn unities. who may be looking for higher
paying jobs.

Special attention should also be given = Advanccd Manufacturing sectors such as
Medical Devices as the national econ. my ¢ ntinues to accelerate reshoring. The
manufacturing sector had previouslv suffe ¢ from a poor image of having physically
demanding, low-wage positions resu ‘ng in 'ow employment demand. As technologies
have evolved with the onset f ‘Indv .trv. 4.0" and associated employment opportunities
have seen improved salaries « 2 wages, these sectors and their images are seeing
dramatic improvement: ainu nce « nain becoming attractive for many workers. Ensuring
these sectors are p' sperly proi otea 0 both new and existing workers in the region will
help further drive ecc. ~mic grov th and activity.

Key Strategies:

e Encourage the support, expansion, and retention of key industry clusters in the
region through improved collaboration between regional stakeholders and industry
leaders.

e Form industry groups to better promote opportunities in existing and emerging
clusters such as Advanced Manufacturing or Green Energy.

e Promote collaboration between industry leaders and academia and training
organizations to ensure a steady pool of qualified workers from which
organizations can hire.
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Goal 4: Improve Orange County’s Economic Competitiveness in a Global
Economy

Local and global economies have seen significant disruptions in recent years; the COVID-
19 pandemic brought to light significant shortfalls in a number of sectors across the globe,
most notably the fragility of global supply chains and the importance of having a
manufacturing or industrial base. The eruption of the Russia-Ukraine war highlighted the
importance of access to energy and energy prices, especially during hard winter months.

Orange County is home to over 100,000 businesses including many Fortune 500
companies and plays a crucial role in the Southern California economy. With an
abundance of national and international transportation connections, a diverse population,
and strong industry clusters, Orange County is well-positioned to thrive in a global
economy; as previously mentioned, it already attracts  students, employees, and
businesses from around the world.

To further accelerate this growth, Orange County #nd its ci.. s and stakeholders must
work to streamline regulatory procedures, enco' iage foreign . vestments, and foster
relationships with the Small Business As ~ciatiz. (SBA) and Small Business
Development Centers (SBDC) to help the regic @ stand out as a prime location for
international businesses.

Key Strategies:

e Increase promotion of th. cour y as « national and international hub for business
development and trad.

e Foster a positive. welco. ag environment for existing foreign businesses and
entrepreneurs’ . expa. ! intc

e Increase in\ stment ai | support of small businesses and start-ups while
promoting innov tion anc entrepreneurship.

e Attract and retain 1. =1 .ational students at local colleges and universities.

Goal 5: Plan and Develop State-of-the-Art Infrastructure

Orange County’s transportation infrastructure — including railroads, freeways, trade ports
and an international airport — give it regional, national and global connections. This
infrastructure is thus a key part of the county’s economy and further investments and
improvements will be vital to ensuring long-term economic growth.

Housing, as previously mentioned, is one infrastructure area with significant room for
improvement in Orange County. The county’s high cost of living has already led to
population declines. If left unchecked, this could have dramatic impacts on the region’s
labor force as young professionals and young families may be unable to find affordable
housing options.
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Broadband/high-speed internet becomes key workforce infrastructure in a post-pandemic
economy with mainstream remote work and remote learning. Regional stakeholders and
policymakers must work to ensure all Orange County residents have access to high-
speed internet at home as it plays an important role not only in careers but in educational
attainment as well.

On top of transportation and broadband infrastructure, Orange County must also pay
special attention to the potential impacts of climate change and how potential rising sea
levels will impact coastal communities or inland waterways. With 40 miles of coastline,
several Orange County beaches are susceptible to coastal erosion which have already
begun to impact rail lines — namely Amtrak’s Pacific Surfliner which connects Orange
County to San Diego County.

Special attention should be focused on Disinvested commu: ities where internet access
may be lagging as ensuring these communities have acc’ :s to online tools and services
could help drive economic prosperity.

Key Strategies:

e Expand and improve existing transpc ‘atic i infrastructure to help reduce
congestion and travel times for commuters.

e Focus on expanding affordable hcusii. aotioric to help better attract and retain
young families and professionals in.» th reg.cn.

e Support the expansion ¢’ cui munic tion networks such as broadband internet
access and wireless ‘.chnolc jies — specially in Red Zones and Disinvested
Communities.
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Community Investment

Anaheim - Store One Phase |l

Buena Park - SiFi Instillation

Garden Grove — Garden Grove Green Initiative

Garden Grove - Grow Garden Grove — Workforce Development
Placentia - New Senior/Community Center at Tri-City Park Project
Santa Ana - Fill It From the Tap

Westminster - Economic Development Analysis for Mixed-Use Districts

Downtown/City Revitalization

Brea - Downtown Brea Parklets

Fullerton - Fullerton Downtown & Rail Area Revitalizatiorn “roject

Huntington Beach - LA 2028 Public Improvements

La Habra - Hillcrest Wellness Center Improvement-”lan

Placentia - Transit Oriented District and Old Tow . Placentia Re ‘italization and Multi-
Modal Infrastructure Project

Santa Ana - 3rd and Broadway Development Oy »a' .anity

Santa Ana - Modernization of the Santa-Ana Civic  =2nter

Westminster - "Little Saigon: Blueprint fu - v atment 'mprovements

Housing C 2velopment

Brea - Permanent Supportive iousit J Projc -t
Fullerton - Fullerton Housing 'ncen’ ‘@ ™verlay Zone (HIOZ)
Irvine - One Irvine Project

Pcrk/ i rall Revitalization

Garden Grove — Ge den Grove Park Improvements

Mission Viejo - Core » =2a/Osc Creek Trail Glass Barn Event Center
Mission Viejo - North Osc © cek Trailhead, Trails Café, and Restroom
Santa Ana - Willowick Golt Course

Seal Beach - Westminster Trail and Park Development Project

Retail/Hotel Development

Anaheim - Beach & Lincoln Small Business Incubator Pavilion

Garden Grove - Investel Garden Resorts, LLC (Site C

Garden Grove - New Age Brookhurst LLC (Brookhurst Place Phase II)
Garden Grove - New Age Garden Grove, LLC (Site B2)

Garden Grove - Civic Center Garden Grove (P3 Civic Center Revitalization)
Garden Grove - Garden Grove Longsdon Pit Landfill

Westminster - Bolsa Row Infrastructure Improvements

Westminster - Westminster Mall Revitalization
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Sewer/Street Improvements

Brea - Flower Street Closure and Traffic Circle

Buena Park - La Palma Sewer Line Upsizing

Fullerton - Fullerton Series Lighting Upgrades

Garden Grove - Anaheim-Grove Resort District Public Improvements

Garden Grove - Neighborhood Street Light Program

Laguna Niguel - South Forbes Road/OSO Creek Trail Active Transportation
Enhancements

Santa Ana - Santa Ana Blvd, 17th Street, and Grand Avenue Grade Separation
Santa Ana - Bristol Street, Warner Ave., Fairview St., Dyer Rd., Grand Ave., and
Alton Ave. Improvements

Westminster - Navy Rail Corridor

Transportation Developrient

Costa Mesa - Adams Avenue Active Transportation Pre,c ot

Laguna Niguel - Transit Shelter Enhancements Proiect

Santa Ana - OC Streetcar

Seal Beach - Implementation of New or Expar .ed Mir o Transit Service

CEDS Project Proposal Sumniaias by City

Anaheim:

1. Store One Phase ll: Pha 21l 2 .. =rchance Store One's capacity by
repurposing select shop snace. ) accommodate food businesses run by Store One
entrepreneurs. Rema ung < 0p s, 2ces will host essential services, including a digital
media lab for food notograpt. ana video production, a childcare facility, and other
supportive resource.

2. Beach & Lincoln Sioall By siness Incubator Pavilion: It will be a dynamic
indoor/outdoor marketpla: = within a large 3-acre development that focuses on
supporting immigrant and BIPOC artisans, cottage industries, and food trucks by
offering small affordable commercial spaces for incubating businesses.

Brea:

1. Flower Street Closure and Traffic Circle: Closure of Flower Street at the northern
access point of Imperial Highway and Flower Street intersection to create a traffic
Circle.

2. Downtown Brea Parklets: Project consists of installation of parklets within the
Downtown Brea area, thus providing additional pedestrian amenities (l.e. chairs,
tables, shades).

3. Arovista Park Modernization: Project aims to modernize a 14.89-Acre Park by
adding an all-accessible playground, pickleball courts, upgraded walkways, improved
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restroom facilities, and other enhancements within the existing park footprint.

4. Permanent Supportive Housing Project: City of Brea, in collaboration with the
Orange County Office of Care Coordination, aims to develop a housing project on a
0.437-acre vacant site at 323 North Brea Boulevard. This initiative will provide around
40 units for individuals experiencing homelessness, with in-house supportive services
to help them establish and maintain stable housing.

Buena Park:

1. La Palma Sewer Line Upsizing: Project aims to enhance sewer infrastructure
along La Palma Ave., from Beach Blvd to Stanton Ave.

2. SiFi Instillation: The City's agreement with SiFi Networks aims to install a state-of-
the-art community -wide fiber optic network, providing service connections to every
home and business.

Costa Mesa:

1. Adams Avenue Active Transportation Prc ,ect: Aims to enhance bicycle and
pedestrian infrastructure along Adams Ave, fro.. Sa'..a Ana River to Fairview Road.

Fullerton:

1. Fullerton Housing Incentiv. Ov: rlay z ne (HIOZ): Aims to transform
approximately 729 privately« wned r arcels v thin Fullerton’s Housing Incentive
Overlay Zone into multifamily hou<.ig ui.. (0 generate around 13,209 new housing
units, with a 10% affordahity re. iirement for participating developers.

2. Fullerton Downts.vn & K il Ai 2 Revitalization Project: Aims to rejuvenate
Fullerton’s Downtc 'n District © + enhancing storefronts, introducing green spaces, and
fostering community - ngagem: 1t.

3. Fullerton Series Lig tinc Jpgrades: Aims to replace outdated streetlight systems
that rely on mercury vapo. amps with modern, energy efficient fixtures.

Garden Grove:

1. Investel Garden Resorts, LLC (Site C): Project aims to build two upper scale and
one selective service hotels within the Anaheim-Grove Resort District.

2. New Age Brookhurst LLC (Brookhurst Place Phase Il): Project aims to build unit
with 700 residential units including 60 affordable units and up to 80,000 square feet of
commercial, retail, restaurant, and hotel space.

3. Anaheim-Grove Resort District Public Improvements: Aims to improve street
and traffic operational enhancements; pedestrian and accessibility parkway
improvements; and storm drain improvements located in southern resort areas.

4. Willowick Golf Course: City of Santa Ana and Garden Grove will redevelop
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Willowick Golf Course, necessitating new public infrastructure construction and
upgrades, including street enhancements, pedestrian improvements, storm drain
upgrades, and more.

5. New Age Garden Grove, LLC (Site B2): Project aims to develop 2.5 acre site
consisting of a new resort with approximately 180 rooms.

6. Civic Center Garden Grove (P3 Civic Center Revitalization): Construct new
center with Emergency Operation Center, park, and parking structure.

7. Garden Grove Longsdon Pit Landfill: Aims to upgrade blowout station into future
parking for new hotel development.

8. Neighborhood Improvement Program: Project aims to install street lighting in
red-zone communities.

9. Grow Garden Grove — Workforce Development: In partnership with non-profit
organization, the city plans on establishing a business incubator/accelerator to
facilitate entrepreneurship. The City would also like to establish a loan fund called the
Grow Garden Fund.

10. Garden Grove Park Improvements: Aims to impr e park infrastructure
including walking trails and replacement of outdated r 4y ¢ juipment.

11. Garden Grove Green Initiative: Project aim< to align € anomic objectives with
green initiatives in order to address the challenc: s posed by cli. ate change.

Huntington Beach:

1. Downtown Revitalization Public Imp avetie.. (HIOZ): Project aims to
reconfigure the broader downtow asort ¢ * rict, including enhancements to Main St.
2. LA 2028 Public Improvem .nts:, ms tc 1pgrade existing public facilities in need
of refurbishment and maint¢ ance t ~twill support the City’s involvement in the LA
2028 Summer Olympics.

[rvine:

1. One Irvine Project: i 24 .ogram provides resources to owner occupants of
qualifying single-family horiies and condominiums built in or before 1975, with
objectives including economic growth, safety enhancement, and property
maintenance improvements.

La Habra:

1. Hillcrest Wellness Center Improvement Plan: Upgrade the center's parking,

safety lighting, security, ADA Compliance, and more.

Laguna Niguel:

1. Transit Shelter Enhancements Project: Project aims to upgrade twenty-eight
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transit shelters to support existing transit users and attract new users.

2. South Forbes Road/OSO Creek Trail Active Transportation Enhancements:
Project includes a 380-feet sidewalk gap closure along easterly side of Forbes Road,
extension of paved trail to the southern City boundary at the Rancho Capistrano
Road, and improvements at the Forbes Road cul-de-sac.

Mission Viejo:

1. Core Area/Oso Creek Trail Glass Barn Event Center: Improve and expand
existing Core Area/OSO Creek Trail Barn Event Center by expanding food, beverage
and hospitality offerings.

2. North Oso Creek Trailhead, Trails Café, and Restroom: Aims to connect the
Oso Creek Trail to the Village Town Center Retail Area.

Placentia:

1. New Senior/Community Center at Tri-City ' ark Project: Ai..is to design a
proposed Senior Center/Community Center av i-Cit. Park.

2. Transit Oriented District and Old Town Plac  .tia Revitalization and Multi-
Modal Infrastructure Project: Projecti n'udes the reation of a Transit Oriented
Development Packing House District anc Oiu "2wn Fiucentia Revitalization Project
that will incorporate several infrastructure mr over.cnts.

Santa Ana:

1. OC Streetcar: Cities of San. ana and Garden Grove in cooperation with OCTA
are working to build 2" -ixecx Zuiac vay (OC Streetcar) Transportation system between
Santa Ana Region< . Transpor tion Center (SARTC) and a new transportation center
in Garden Grove.

2. Willowick Golf Cou =se: Ciy of Santa Ana and Garden Grove will redevelop
Willowick Golf Course, nc ¢ ssitating new public infrastructure construction and
upgrades, including street enhancements, pedestrian improvements, storm drain
upgrades, and more.

3. 3rd and Broadway Development Opportunity: Redevelop existing parking
structure into a mixed-use site and a hotel.

4. Santa Ana Blvd, 17th Street, and Grand Avenue Grade Separation: Project
aims to grade separate existing Street/OCTA Metrolink at-grade railroad crossing.

5. Bristol Street, Warner Ave., Fairview St., Dyer Rd., Grand Ave., and Alton Ave.

Improvements: Street Improvements, including landscaped medians, landscaped
buffers for pedestrians in the parkways, protected bike lanes, storm drain
improvements, undergrounding overhead utilities, and more.

6."Fill It From the Tap": Aims to encourage the consumption of tap water at all City
facilities, public venues, and community events.

7. Modernization of the Santa Ana Civic Center: City is working on acquiring a
state building to demolish and help modernize Civic Center area.

ltem #7
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Seal Beach:

1. Implementation of New or Expanded Micro Transit Service: Aims to implement
a new micro transit service, which aims to offer convenient transportation options for
Seal Beach residents and visitors.

2. Westminster Trail and Park Development Project: Aims to connect a network of
bike and pedestrian facilities to the San Gabriel River Trail and the Coyote Creek
segment of the Orange County Loop.

Westminster:

1. Navy Rail Corridor: Aims to construct an underground waterline, consistent with
the easement, and improve the surface area with a service '0ad and basic
landscaping.

2. "Little Saigon: Blueprint for investment” Improx me ts: Aims to revitalize and
rehabilitate the Little Saigon Corridor.

3. Economic Development Analysis for Mixer Jse Districts. Project will perform
an economic analysis for all of Westminster's< ixed-l/ e Districts.

4. Bolsa Row Infrastructure Improvements: . »° (o develop 40,000 Sq Ft mixed-
use infrastructure of retail, a banquet fasility, and i 3-size hotel.

5. Westminster Mall Revitalization: Ai 1s . ravitali. and reimage the Westminster
Mall by adding retail space, two hotels, 3,00« .ic.. 2ble and market-rate housing
units, 17 acres of public open sr and « ‘.iedical facility.

Yorba Linda:

1. Savi Ranch Infrastructure = srovements: Project aims to widen Yorba Linda
Blvd and Savi Ranch. ™ ...« 2y, & well as creating secondary access point for the
area.
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Evaluation Framework

Orange County, California
Comprehensive Economic Development Strategy Committee

Project Criteria Rating Sheet

ltem #7

Criteria Details Score
Select “2” points or “1” for each sub-criterion.
Define Probl 2 1
1.  Project Proposal * © |n.e roblem
Date of Rating * Solution 2 1
. Outcome 2 1
. Amount Requested (6)
Select all that applies.
e " . Longren ;
g P ’ . Mediuvs .erm 5
e She ierm 3 (19)
Select allthatap, = s.
3.  Will project promote growth in an identified
cluster(s)? . Inecally 3
> Re ty 3 (6)
4. Flexibility to anticipate economic changes Select i neets criteria. 5 (5
Select unly one applicable point value.
5. Investment and/or leveraging from other cronly PP P
Business andor Capiaty . High 8
P . Moderate 5
. Low 2 (8
Select all that applies.
6. Potential for skill’high wage job crec. on
(sustainable jobs and career advancement . Long Term 3
potential — entry level through management): . Medium Term 3
. Short Term 3 (9
- - - >
7 HOYV well Wll.l project lev‘erage investment? Select only one applicable point value.
Project funding request is:
. <25% of total project cost : :Iggerate 13
. 25% to 49% of total project cost
. . Low 4 (10)
. 250% of total project cost

ShortTerm =1 - 3 Years
Medium Term =3 - 5 Years
Long Term =5 - 10 Years
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Criteria Details Score

Select only one applicable point value.
Regional Benefit
8. a. Does the project benefit unemployment in the region?

. High 4
Number of jobs created: . Moderate . -

. low -2
b. Does the project benefit a high unemployment area? Select only one applicable point value.

Localized Benefit

Number of jobs created: . High -9

. Moderate 6

. low 3 (1)

Select only one applicahle point value.

9. a. Does the project benefit regional income levels? Regional Benefit

Wage Levels:

. High - 7
. McC crate 5
. W 2

. . S »
b. Does the project benefit low per capita income area? selaonly onegpplicable polfitalue.

Wage Levels: Lo ng_e ut
gh 9
. ‘oderate 6
ek — 3 (1)

N R N < .ect either for 3 points or no for zero.
10. Is there a plan to evaluate degree to which pro 2chieves ect eitheryes for 3 points e

N
outcome? Yes 3 No (3)

Select only one applicable point value.

11. Consistency with CEDS Cori .ttee.  rentg !sand

- . Highly Consistent 6
2
objectives? e Moderately Consistent 4
. Not/Low Consistent 2 (6)

Total (100 Possible)

ShortTerm =1 - 3 Years
Medium Term =3 - 5 Years
Long Term=5 - 10 Years
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Appendix A: Orange County Disinvested
Communities Map

Disinvested Communities in Orange County, CA by Census Tract
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Disinvested Communities by City, Zip, and Census Tract

City Zip Census Tract
Anaheim 92801 6059086602
Anaheim 92801 6059086601
Anaheim 92805 6059086301
Anaheim 92801 6059087200
Anaheim 92805 6059086501
Anaheim 92806 6059086402
Anaheim 92801 6059086702
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Anaheim 92805 6059087405
Anaheim 92805 6059087403
Anaheim 92801 6059087102
Anaheim 92806 6059086306
Anaheim 92802 6059087504
Anaheim 92805 6059087404
Anaheim 92806 6059086407
Anaheim 92807 6059021813
Anaheim 92805 6059086404
Anaheim 92806 6059011714
Anaheim 92805 6059087401
Anaheim 92801 6059086802
Anaheim 92802 6059087106
Anaheim 92805 6059087300
Anaheim 92801 6059086803
Anaheim 92801, 6059086502
Anaheim 97,01 6059086701
Anaheim 2806 6059086406
Anaheim 9, T4 6059087806
Anaheim 9280. 6059087105
Buena Park i 6059110402
Buena Park 9062 1 6059110603
Buena Park 90621 6059110606
Buena Park 90620 6059110302
Buena Park 90620 6059110500
Costa M _sa 92627 6059063604
Cost . Mesa 92627 6059063605
Fulic ton 92832 6059011601
Fullertc 92831 6059011602
Fullerton 92831 6059011502
Fullerton 92831 6059011403
Fullerton 92833 6059001801
Fullerton 92833 6059001802
Garden Grove 92843 6059089106
Garden Grove 92844 6059088802
Garden Grove 92843 6059088501
Garden Grove 92843 6059088902
Garden Grove 92841 6059088101
Garden Grove 92843 6059089003
Huntington Beach 92647 6059099402
Irvine 92618 6059052404
Irvine 92618 6059052410
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La Habra 90631 6059001103
La Habra 90631 6059001404
La Habra 90631 6059001402
La Habra 90631 6059001202
La Habra 90631 6059001201
La Habra 90631 6059001304
La Habra 90631 6059001401
Midway City 92655 6059099702
Orange 92867 6059076204
Placentia 92870 6059011720
Placentia 92870 6059011721
Santa Ana 92707 6059074003
Santa Ana 92707 6059074004
Santa Ana 92703 6059089105
Santa Ana 92707 6059074005
Santa Ana 92707 6059074200
Santa Ana 97 07 6059074300
Santa Ana 2704 6059074106
Santa Ana 9,004 6059074108
Santa Ana 9270 6059074109
Santa Ana .05 6059074403
Santa Ana 92701 6059074405
Santa Ana 92701 6059074406
Santa Ana 92701 6059074501
Santa Ana 92704 6059074802
Santa .« 92704 6059074805
Sar 1 Ana 92703 6059075201
Sanw Ana 92703 6059089004
Santa A A 92707 6059074502
Santa Ana 92701 6059074602
Santa Ana 92703 6059074801
Santa Ana 92703 6059074901
Santa Ana 92701 6059075002
Santa Ana 92701 6059075004
Santa Ana 92703 6059075100
Santa Ana 92703 6059075202
Santa Ana 92703 6059089001
Stanton 92804 6059087805
Stanton 90680 6059087902
Stanton 90680 6059087803
Stanton 90680 6059087901
Tustin 92780 6059075514
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Westminster 92683 6059099601
Westminster 92683 6059099802
Westminster 92683 6059099801
Westminster 92683 6059099904
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Appendix B: Orange County Red Zone Map

Orange County Comprehensive Economic Development Strategy
Red Zones, 2024-2029
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Appendix C: Summary Background

Per the CEDS requirements, this section of the report summarizes the current state of
Orange County and its economy, including a demographic and sociological analysis, a
look at the county’s various natural and cultural resources, an analysis of key
infrastructure, and a look at the county’s relationship to the wider regional economy. This
information provides the foundation for the suggested strategies to achieve key CEDS
goals later in this report.

Demographics and Sociological Analysis

Population and Housing

With a population of approximately 3.14 million in 2023, Oranae County is the third largest
county in California and the sixth largest in the U.S. His* ric population growth trends
have reversed in recent years, beginning in 2020, as .. sult of skyrocketing housing
prices affecting cost-of-living and driving some formear reside ‘s to move to other, lower
cost California regions such as the Inland Empire sut increasing ' out of state as well.

Total Population and Growth, 2010-2023

3,250,000 2.0%
3,200,000 150
0.9% 0
2,190,000 0.6%/\1')J<€ %_ .. 1.0%
3,100,000 0.59
3,050,000 / o
0]
3,000,000 0.0%
2,950,000
2,900,000 -1.0%
Q N 9\ %) ™ 2 © A > &) Q N ) >
N N N QY N N N N N N Q% Q% Q% Q%
S S S I S S S S S A S S s 5

—Total Population = =——Year-Over-Year Change

Source: State of California, Department of Finance, E-5 Population and Housing Estimates for Cities,
Counties and the State — January 1, 2021-2022. Sacramento, California, May 2022.

As of 2023, Anaheim was Orange County’s largest city with a population of 328,580,
followed by Irvine at 303,051 and Santa Ana at 299,630. Anaheim and Santa Ana have
seen some of the county’s largest population declines despite being more affordable than
other Orange County cities; Anaheim lost 7,366 residents (or 2.2 percent of its population)
while Santa Ana lost 4,628 residents (1.5 percent). More expensive cities such as
Newport Beach and Laguna Beach also saw population losses, as illustrated in the chart
below.
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Only a few Orange County cities saw population growth over the past year, including
Brea, Placentia and Lake Forest. These cities are bolded in the table below.

Orange County City Population and Year-Over-Year Change, 2022-2023

2022 2023 Change Percent Change
Anaheim 335,946 328,580 -7,366 -2.2%
Irvine 305,688 303,051 -2,637 -0.9%
Santa Ana 304,258 299,630 -4,628 -1.5%
Huntington Beach 196,469 195,714 -755 -0.4%
Garden Grove 171,195 171,183 -12 0.0%
Fullerton 143,013 142,873 -140 -0.1%
Orange 138,155 139,063 908 0.7%
Costa Mesa 111,649 111,183 -466 -0.4%
Mission Viejo 92,118 91,846 -272 -0.3%
Westminster 90,660 90,498 -162 -0.2%
Lake Forest 86,614 87,127 83 0.6%
Buena Park 83,359 83.5 ./ 15¢ 0.2%
Newport Beach 83,653 85, 1 -242 -0.3%
Tustin 79,696 79,55¢ -138 -0.2%
Yorba Linda 67,284 - ©7.068 -216 -0.3%
Laguna Niguel 65,010 644002 -308 -0.5%
San Clemente 63,427 3,237 -194 -0.3%
La Habra 67,037 1,835 -202 -0.3%
Fountain Valley 5,976 £0,987 11 0.0%
Placentia 51, “« 52,507 1,180 2.3%
Aliso Viejo 1,01, 50,766 -250 -0.5%
Cypress 4¢ 377 49,818 -59 -0.1%
Brea 46 47 48,184 1,237 2.6%
Rancho Santa Margarita £ ,300 47,066 -234 -0.5%
Stanton 38,986 39,084 98 0.3%
San Juan Capistrano 34,869 35,089 220 0.6%
Dana Point 33,009 33,155 146 0.4%
Laguna Hills 30,667 30,525 -142 -0.5%
Seal Beach 24,871 24,647 -224 -0.9%
Laguna Beach 22,506 22,445 -61 -0.3%
Laguna Woods 17,536 17,450 -86 -0.5%
La Palma 15,402 15,332 -70 -0.5%
Los Alamitos 11,894 12,129 235 2.0%
Villa Park 5,791 5,790 -1 0.0%
Countywide 3,151,946 3,137,164 -14,782 -0.5%

Source: California Department of Finance
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Orange County has made progress towards increasing its multifamily housing supply; the
number of 5+ unit housing structures increased by 2.1 percent (or more than 6,000 units)
from 2022 to 2023. As of 2023, approximately 26.9 percent of all housing units in the
County were in structures with 5+ units, more than in the Inland Empire but less than in
neighboring Los Angeles and San Diego counties.

Single-family housing units saw a corresponding decline as a proportion of Orange
County’s housing supply despite the addition of 4,000 units between 2022 and 2023,
which illustrates the shift towards multifamily housing. Overall, 14,469 new housing
structures were built in Orange County over the past year, with the largest increase
occurring in single attached structures (6,863 or 5.0 percent) and the largest decrease in
mobile homes (a decline of 1,551 or 4.6 percent).

Orange County Housing Landscape
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San Riverside. © Santa SanDiego Orange
Bernarding Clara Angeles Franmsco
B Single L tached Bl Single Attached B Two or Four Units
B Five+ Units B Mobile Homes

Source: California Department o1 i-inance

Orange County’s homeownership rate declined by 0.6 percentage points from 2019 to
2021, reaching a low of 56.5 percent; its rental rate saw a corresponding increase.

As seen in the chart below, white communities had the highest rate of homeownership at
64.0 percent, followed by Asian residents at 63.2 percent and Pacific Islander residents
at 42.3 percent. African American residents had the highest rate of renter-occupied units
at 66.8 percent, followed by residents who identified as ‘some other race’ at 64.2 percent
and Native American and Hispanic/Latino residents at 61.9 percent and 61.5 percent,
respectively. Addressing these disparities is important because of how homeownership
drives long-term wealth creation.
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Owner- and Rent-Occupied Housing Units by Race/Ethnicity, 2021
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The Federal Reserve has increas .« oth its 2deral funds rate and interest rates to battle
inflation; as of July 2023, the “ u-year ixed n rtgage rate was almost 8 percent, cooling
down the housing market.

This further decrease: ne . aila.’'» home supply by discouraging homeowners (with
locked in interest © es) from  zlling their homes, pushing prices up to record highs.
Orange County’s me. an home price peaked at $1.325 million in April 2022 and have
slightly declined to $1.25° mi'' un as of May 2023.
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Orange County Median Home Price, 2013-2023
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As of Q1 2023, Orange County homebuyers would.« 2ed a mi. num qualifying income
of $296,400 for a median priced home costing $7,195,520. First . ne home buyers
would need a minimum qualifying income of $1. 2 607 .o afford a $1,016,190 ‘entry-
level’ home compared to only $157,500 required fc. a2 $1,071,000 ‘entry-level’ home a
year earlier in Q1 2022. Despite price de .. = over ti.  past year, the increased interest
rates have pushed borrowing costs higher furtk i creasing affordability. Orange
County First-Time Home Buyer Min" .. 'm Quc¢ .ying Incomes and Median First-Time Home
Price, Q1 2022 and Q1 2023
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As seen in the chart below, only 22 percent of first-time Orange County homebuyers could
afford an entry level home as of Q1 2023, a YOY decrease of seven percentage points.
This makes Orange County the state’s second least affordable county for first-time
homebuyers, even less affordable than expensive Bay Area counties.

Orange County First-Time Home Buyer Affordability Index
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Age and Ethnicity

As previously mentioned, Orange County’s population is rapidly aging; this trend, if it
continues, could have significant economic impacts. The county’s median age increased
from 36.1 in 2010 to 39.2 in 2021 and, as seen below, the gap between its median age
and the overall state median age also grew over that same period.
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Orange County Median Age, 2010 — 2021
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Residents over the age of 65 are the onl. ©ne group « “pected to increase in proportion

over the next several decades, growing frr m 1o

percent in 2060.

~cen( of the population in 2023 to 29

Projected Change in Age Grou’ ropor ons of »tal Orange County Population, 2023 and

2060
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Source: California Department of Finance. Demographic Research Unit. Report P-2B: Population
Projections by Individual Year of Age, California Counties, 2010-2060 (Baseline 2019 Population
Projections; Vintage 2020 Release). Sacramento: California. July 2021
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Orange County’s population is also becoming more diverse, as seen in the chart below.
The proportion of White residents in Orange County is expected to shrink from 41.1
percent in 2023 to 35.9 percent by 2060, while the proportion of Hispanic/Latino residents
will increase from 36.0 percent to 40.3 percent. The proportion of multiracial residents will
increase from 2.7 percent to 4.2 percent. The proportion of Asian residents is expected
to see a slight decline from 18.1 percent of the population to 17.1 percent; African
American residents will see a slight increase from 1.6 percent to 1.9 percent of the
population.

Projected Change by Racial and Ethnic Groups as Proportions of the Total Orange County
Population, 2023 and 2060
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California Department of Finai. ».." @mographic Research Unit. Report P-2D: Population Projections by
Total Hispanic and Non-Hispanic <ace, California Counties, 2010-2060 (Baseline 2019 Population
Projections; Vintage 2020 Release). Sacramento: California. March 2021.

Income and Poverty

Orange County’s median household income reached $100,559 in 2021, a decline of
$1,519 or 1.5 percent from 2019’s inflation-adjusted median of $102,078. The county’s
median household income is 18.4 percent above the state median of $84,907 and 44.2
percent above the national median of $69,717. These inflation-adjusted totals help to
highlight the impact of inflation in 2020 and that while incomes have increased, they have
failed to keep pace with inflation. This is especially true and impactful for lower-income
households or communities which were already struggling to afford basic necessities.
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Median Household Income (Inflation-Adjusted), 2021
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Overall, approximately 4.9 percent of Orange Co! .ty househd'ds are in the “very low”
(less than $10,000) income classification, sligh? y less than the state (5.3 percent) and
national (6.0 percent) rates. The percentage o. ~ov .y households with incomes over
$200,000 increased from 17.0 percent in.2020 to i 2 percent in 2021, well above both
the state and national rates of 15.5 perc nuc 7 9.8 L rcent, respectively. Overall, 50.2
percent of Orange County households i aks ovc: $100,000, above the state (43.1
percent) and the nation (34.0 per ¢

Distribution of Households by 1ediar “n:1:=ehc.d Income, 2021
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Orange County’s overall poverty rate has declined by 3.2 percent since 2010; its child
poverty rate fell by 5.6 percent over the same time. As of 2021, Orange County’s poverty
rate was measured at 9.0 percent compared to 12.3 percent at the state-level. The child
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poverty rate in the County shrank from 16.4 percent to 10.8 percent, a decline of 5.6
percent while the state child poverty rate shrank by 6.2 percent points, from 22 percent
to 15.8 percent. This falling poverty rate helps to highlight the tremendous progress made
in both Orange County and across the state.

California and Orange County Poverty Rates, 2010-2021
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A

Source: U.S. Census Bureau. Americai.  ‘ommunity Survey

With the exception ¢ Asian co imunities, which had a poverty rate of 10.1 percent in
California compared to 1.5 r _rcent in Orange County, all racial and ethnic groups in
Orange County had lower | _verty rates than at the state level. The largest gap between
state and county-level poverty rates in 2021 was for Black residents, with an overall
poverty rate of 19.9 percent for the state compared to 13.1 percent in Orange County.
(Data on Pacific Islanders in Orange County was not available for 2021 from the U.S.
Census due to an insufficient number of sample cases in the Orange County region
resulting in data anomalies.). Addressing these disparities via additional support
programs — especially education and training programs — could not only help these
communities but boost the entire county economy. It would also make significant progress
towards two major CEDS goals, focusing on residents of Red Zones and Disinvested
Communities and providing the right education and training opportunities to close the
skills gap.
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Poverty Rate by Race/Ethnicity, 2021
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Educational Attainment
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Orange County’s higher than average wages reflect its highly educated population. Only
12.7 percent of county residents lack a high school diploma, compared to 15.5 percent of
all Californians. 43.1 percent of Orange County residents have a Bachelor's degree or
higher, compared to only 36.2 percent of Californians. This deep, highly educated talent
pool is one of the county’s greatest strengths, helping it attract and retain world-class

employers.
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Educational Attainment, 2021
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Overall, 92.7 percent of Orange County students who entered 9t grade in 2018 graduated
on time four years later in 2022, a year-over-year increase of 1.3 percentage points. The
largest improvements in graduation rates occurred among Hispanic/Latino and Pacific
Islander students, with declines seen among African American students and those who
did not report their race/ethnicity.

While Orange County’s overall graduation rate was above the statewide rate of 90.4
percent, the racial disparities and socioeconomic disparities still need to be addressed,
especially in the county’s Disinvested Communities.
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High School Graduation Rates by Race/Ethnicity, 2019/2020 - 2020/2021
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Laguna Beach Unifiet continc »s t¢ oast the highest graduation rate in Orange County
at 98.0 percent, foi wed by Lc  Alamitos Unified at 97.9 percent and Tustin Unified at
96.3 percent. In genere. high s¢ 100l graduate rates correlate with affluence, which points
to the need for additional ¢ 11" ational and academic resources in the county’s Disinvested
Communities.

Orange County’s dropout rate of 3.8 percent was well below the state average of 5.6
percent. Garden Grove Unified had the highest dropout rate at 6.8 percent, followed by
Brea-Olinda Unified (6.3 percent) and Fullerton Joint Union High (5.3 percent).

Despite seeing the lowest graduation rate at 88.1 percent in 2020/2021, Santa Ana
Unified also saw the largest year-over-year improvement (4.2 percentage points),
followed by Fullerton Joint Union High (4.0 percentage points) and Saddleback Valley
Unified (3.6 percentage points).
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High School Students Outcomes by School District, 2021/2022
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While the UC/CSU (University of California / California State University) eligibility rate for
students fell from 51.8 percent to 51.1 percent at the state level, it increased from 56.8
percent to 57.3 percent in Orange County.
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UC/CSU-Eligible High School Graduates in Orange County, 2009/2010 - 2021/2022
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While Orange County has a highly educated population, it also has significant racial
disparities in educational attainment. Approximately 66.1 percent of Asian residents have
a Bachelor’s degree compared to 54.5 percent of White residents, 31.7 percent of Black
residents and 18.5 percent of Hispanic/Latino residents.
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Percent of Resident (Over 25 Years) With an Associate’s Degree or Higher
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Compared to the state as a whole, each of Orange County’s racial or ethnic groups have
a higher proportion of residents with a Bachelor's degree, with the largest gap existing
between Black residents at 7.1 percentage points, followed by White residents at 6.3
percent and Two or More Races at 5.5 percent. A similar trend was observed for those
with at least a high school diploma, except for Black residents where 90.7 percent were
high school graduates or higher at the state level versus 90.2 percent in Orange County.
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Educational Attainment by Race/Ethnicity, 2021
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Industry Employmcint and V' ages

In 2022, Health Care and = ~¢ al Assistance represented the largest industry in the region
with over 220,000 employees representing 12.1 percent of total county employment
followed by Accommodation and Food Services and Administrative and Remediation
Services. Since 2021, as the region continued to recover from pandemic-related job loss,
Orange County’s Arts and Entertainment industry saw the largest percent growth,
increasing by 38.6 percent or by 15,750 jobs while Accommodation and Food Services
saw employment growth of 21,302 or 14.3 percent.
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Orange County Industry Employment and Change, 2022
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Finance and Insurance, Utilities, and Management of Companies provided the largest
average annual wages in 2022 at $142,242, $142,089, and $141,014, respectively.
Industries to see the largest percent growth in average annual wages included
Administrative and Remediation at 9.1 percent followed by Accommodation and Food
Services with growth of 8.0 percent and Manufacturing with 5.7 percent.
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Orange County Average Annual Industry Wages and Change, 2022

» $160,000 15%
(O]
o $140,000 ° 10%
< $120,000 ° [ @
— 0, =
§$100,000 o9 [ ) ° PP o 5% §
0, ~+
< $80,000 L 0% o
& $60,000 -5% 3
S $40,000 @
o -10%"°
2 $20,000 I
$0 ; L -15%
3885822525 cETPs3LBE QT
T = S @S = 53 o % o £ o 5 K =S E S L
oy = © E e - © S c o = = 3 el c -
2 2 2 E 8L 8 525 5 <€ Tz 835 0 ¢
c E o T e X T o Qoo ISTHELEE o0 g
5 SET 225252 assad; <S5 5 =
T O = c @ £ T x Q O = b« c = 2 ©
c — 6 o & ¢ O 3 c £ £ ©
© o B £ = ®© oy A& s W5 o
) + o 2 ap EVc o © © e
) c ) c 3 o0 = © c
c ) u = o = 5 5 & €
®© £ o = I & © T o
= [ o = + 5 w2 9
L a0 0 < <
®© 2 C
5 g
= T ©
= <
W 2022 Average Annual Wage ® . 1-Ovei Year Percent Change

Source: Lightcast

Geographic and Clinicdn Laii!scape

Orange County’s r' me reflec. its nistory as an agricultural community, a source of
oranges, grapes and vocados While some traces of this history remain, the county’s
postwar economic boori. has completely transformed its landscape, first from a rural
county to a suburban one ar.d, more recently, from a suburb of the Los Angeles metropolis
to an urban area in its own right. Disneyland was famously built on former orange groves,
while South Coast Plaza took the place of lima bean fields and the City of Irvine was built
on a portion of the once-extensive Irvine Ranch. Fortunately, much of the former Irvine
Ranch has been preserved as the Irvine Open Space Preserve, with almost 25,000 acres
of native habitat crisscrossed by hiking and biking trails; the federal government has
recognized this preserve as a National Natural Landmark.

Orange County’s sunny climate and its 42 miles of coastline are perhaps its most
important natural features. The county has a Mediterranean climate with warm summers
and cool winters, with temperatures ranging from the forties to the nineties. The county’s
beaches — including Crystal Cove State Park and Bolsa Chica, Corona del Mar, Doheny,
Huntington, San Clemente and San Onofre State Beaches — continue to attract a wide
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variety of visitors, including surfers, anglers, plein air painters, joggers and future
residents. The county’s coastline also includes three Marine Conservation Areas as well
as the Laguna Beach State Marine Reserve and the Seal Beach National Wildlife Refuge.

Major natural spaces in inland Orange County include:

e Aliso and Wood Canyons Wilderness Park (4,500 acres)
e Black Star Canyon

e Chino Hills State Park (more than 14,000 acres)

e part of Cleveland National Forest

e Laguna Coast Wilderness Park (7,000 acres)

e Oak Canyon Nature Center

e Peters Canyon Regional Park

e Whiting Ranch Wilderness Park (2,500 acres).

Together, Orange County’s open spaces provide bot'" a p thora of hiking, biking and
walking trails for residents and visitors as well as pr' serves foi 'ozens of native species,
from fish and dolphins to many kinds of birds. Th' se spaces are a1 important investment
in the county’s future.

Cultural and Natural Environment

Orange County’s tremendous- ost. ar ec nomic growth made it a destination for
companies, entrepreneurs a: 1 fami!" ;s from .round the country and around the world.
The county is currently home ¢ 2" /i0st one million (961,638) foreign-born residents and
is particularly well-kn v “or . Iranian, Mexican, Vietnamese, and Taiwanese
communities. Thes¢ commun. =s, .« turn, have given Orange County an incredible
diversity, a truly interi :tional va sty of cuisines, festivals and other cultural experiences;
in other words, perceptic s of ©ie county as a homogenous suburbia are outdated.

Orange County’s history is reflected in landmarks such as Mission San Juan Capistrano,
the Bowers Museum and The Laguna Arts Museum, which contains work by some of the
many painters who have flocked to Laguna Beach. Costa Mesa is home to both South
Coast Plaza, one of the world’s most lucrative shopping centers, and the Segerstrom
Center for the Arts, the home of the Pacific Symphony, Pacific Chorale, and Philharmonic
Society of Orange County.

In central Orange County, the Disneyland Resort and Knotts Berry Farm remain pillars of
the county’s Hospitality and Tourism industry, attracting millions of visitors every year.
Visitors also flock to the county’s beaches, as they have for decades. Orange County is
such a hotbed of surf culture — from the Trestles to Huntington Beach — that it hosts the
annual U.S. Open of Surfing.

76



ltem #7

The county’s beaches are only part of its open spaces, as previously mentioned. As of
2024, over 50,000 acres of land in Orange County has been designated as a preserve or
protected, allowing local wildlife to wildlife to flourish. These areas are important for
recreation, public health and environmental preservation. Preserving these areas will help
to maintain the region’s biodiversity and ecological balance.

In addition to preserving these open spaces, Orange County is also preserving its own
history in multiple ways. Mission San Juan Capistrano, one of the county’s most important
historical sites, is both a National Register of Historic Places site and a designated
California Historical Landmark.

Mission San Juan Capistrano is only one of fifty Orange County sites listed on the National
Register of Historic Places; other notable Orange County places on this list include:

e The Anaheim Orange and Lemon Association Pac! .1ig House, which is currently
enjoying a second life as a shopping center and“.c  hall;

e Balboa Pavilion;

e Crystal Cove Historic District;

e Downtown Santa Ana Historic Districts;

e The First Baptist Church of Orange;

e Fullerton City Hall;

e Lighter-Than-Air Ship Hangars (fori erlv sa." of the Marine Corps Air Station);

e The Modjeska House;

e Old Town Orange Histe .c Dist! ct; anc

e The Jose Serrano Ado.

In addition to these pl- _es, « rang. County museums such as the Laguna Arts Museum
and Bowers Museu' « preserve =2y pieces of the county’s social and cultural history.

Natural Resources

While Orange County has a rich agricultural past, currently it has limited natural resources
compared to other parts of California. There are some oil and gas reserves, but the county
primarily relies on imported resources for energy and materials. Since 2010, Orange
County’s mining industry peaked in employment at 777 in 2014 before experiencing a
gradual decline to 330 jobs as of 2023. With the county focused on sustainability
initiatives, especially as it relates to water conservation and to prevent contamination, and
the associated pollution with fossil fuels, mining and extraction activities are likely to
remain low in the region.
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Orange County Mining, Quarrying and Oil and Gas Extraction Employment, 2010-2023
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Orange County’s famously sunny weather could becoriie a ke = natural resource via solar
power, especially in the context of growing elect C vehicle in. astructure; the region’s
beautiful weather not only serves to attract nev esider s and tourists but could be even
more of a strength for power generation, if correc *' .veraged.
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Appendix D: Overview -- California Jobs
First/Community Economic Resilience Fund (CERF)

Overview:

The California Jobs First initiative, formerly known as the Community Economic
Resilience Fund (CERF), is a multimillion-dollar statewide grant program launched in
2023 that funds programs across thirteen California regions, including Orange County. It
focuses on four key objectives: equity, sustainability, job quality and access, and
economic competitiveness and resilience.

In the words of the California Governor’s Office of Planning and Research,

CERF was created to promote a sustainable and < guitable recovery from the
economic distress of COVID-19 by supporting new ans and strategies to diversify
local economies and develop sustainable iri.ustric = that create high-quality,
broadly accessible jobs for all Californians.

Specifically, the Community Economic . =silier _.e Fund Program (CERF) would
support communities and regional groups '« producing regional roadmaps for
economic recovery and transitior: .2t prioriti. + the creation of accessible, high-
quality jobs in sustainable industrie

The Community Economic Resiliicc Funa  CERF) is a significant program in California
dedicated to fostering a sistainak @ ana equitable economic recovery from the
pandemic's hardships. Here's © hre ukaouw.. Jf its key aspects:

Goals:

« Diversifying i 2al econo: ies: CERF aims to move away from overreliance on
specific industric -and r omote the development of new, sustainable sectors that
can create quality jc »¢ ror all Californians.

« Building long-term resilience: The program focuses on strategies that will prepare
communities for future economic challenges, including the transition to a carbon-
neutral economy.

e Promoting equity and inclusion: CERF prioritizes creating economic opportunities
that benefit everyone, regardless of background or socioeconomic status.

Impact:

« Job creation: CERF's goal is to create high-quality, accessible jobs in sustainable
industries like clean energy, green manufacturing, and healthcare.

e« Community development: The program invests in initiatives that strengthen local
businesses, infrastructure, and workforce development.
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« Environmental sustainability: CERF prioritizes economic strategies that align with
California's ambitious climate goals, promoting a cleaner and healthier future.

Here are some additional details about CERF:

« The program is administered by the California Office of Planning and Research
(OPR).

e Regional collaboratives are formed to develop and implement the economic
roadmaps.

e These collaboratives involve a diverse range of stakeholders, including community
members, businesses, non-profit organizations, and government agencies.

Overall, the Community Economic Resilience Fund represents a significant effort by the
state of California to build a more sustainable, equitable, an< resilient economy for all its
residents. It's an ambitious program with the potential to ¢ :ate lasting positive change in
communities across the state.

CEREF is a statewide regional planning effort th= promotes su tainable and equitable
economic development by diversifying local’ :conor .ies, developing industries with
sustainable job growth, and creating accessible  .eer opportunities. Throughout this
process, the state recognized that ma: | nrojects hat could meet the values of the
California Jobs First Initiative, will be si art 0, 2 necessary steps to be eligible for
implementation funding, and in resnanse dc /¢ oped a Catalyst fund, which will guarantee
funding to regions to support t¥ 2se " re-de =zlopment" activities so they are eligible for
federal, state and private furn’ ng.

This appendix provides =n-aver. 2w of the California Jobs First/CERF initiative as its
inclusive process, o uls, stra »giec research, and community engagement align and
complement the 20. '-2029 OC CEDS.

Research:

One of the first phase’s main deliverables was a research report detailing Orange
County’s economy, history, demographics, housing landscape, climate and public health.
Key themes of this report include the current and potential impacts of the county’s
extremely high cost of living; its aging and increasingly diverse population; and the
importance of sustainable economic growth across the entire county, especially in its
Disinvested Communities.

The report also included the following special sections:

e A Labor Market Analysis, with a special focus on the county’s recovery from the
COVID-19 pandemic;
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e The UCI Labor Center’'s Orange County Worker Profile, written by UCI professor
Dr. Karen Parks and doctoral candidate Youjin Kim;

e Asummary of CERF Participatory Action Research;

e An Industry Cluster Analysis, identifying the county’s largest and most
concentrated industries;

e Alook at potential Al impacts on Orange County; and
e ASWOT analysis.

The research undertaken for this report serves as a foundation for CEDS research and
analysis.

Governance Process:

The already established Orange County High Road T . asition Collaborative (HRTC)
serves as the governing body of the county’s Califoriia Jo. = First process. Of the 73
current collaborative members, 38 joined during the grant submi: =ion process after being
identified by existing members as potentially go .d fits f< - the initiative.

The committee continued adding members during the grant process, with a focus on
members representing underrepresent. . *akeholc r groups. Representatives who
wanted to serve on the collaborative had v sub ... = collective partnership agreement to
the current collaborative.

The individuals or organizat' .ns we : then ble to join the collaborative if they were
nominated with a motion and < >e’ ond. Uiice nominated, they had to receive a majority
of votes cast by HRTC ©.c.. hars i rinclusion.

The selection of res. ants to ser 2 on the collaborative required a different process. CBOs
on the collaborative de ~loped ¢ ading criteria for strong candidates. The opportunity was
shared with many CBOs ‘h: . ughout the region. The CBOs on the collaborative then
selected the top 8 residents based on those criteria while also ensuring ethnic and
geographic diversity. That group of eight was then submitted to the full collaborative for
approval.

Current HRTC members include numerous representatives of the:

e Business Community

e California Native American Tribes

e Disinvested Community Members

e Economic Development Agencies

e Education and Training Providers

e Environmental Justice Organizations
e Community-Based Organizations
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e Local Government Agencies
e Labor Organizations

e Philanthropic Organizations
e Workforce Organizations

Priority Industry Sectors

A good example of this inclusiveness, guidance, and engagement is the industry sector
prioritization process that Orange County’s CERF undertook in preparation for Catalyst
funding.

In Orange County, the journey to select five industries started with research being
conducted on the labor market, industry clusters, Al/Autorhation impacts, wages and
unionization in Orange County. This analysis was present: 1 to the decision-making body
(aka collaborative) to serve as foundational knowled: ¢ o1 e strengths, weaknesses,
opportunities and threats to the Orange County £ onomy. 1. » researchers then held
"office hours" on these topics to answer any  .ither auestions irom members of the
collaborative to ensure their understanding of thc ma* rial. In a follow-up meeting, ample
time was allowed for the collaborative to discuss < hongst themselves which industries
they believed were important and why. . n C'ine po. was released with all 20 NAICS
code sectors with notes on subsectors to' rovii.e ¢ learer picture of what industries sit
within each sector. The collabora’ .C had a' ek to cast their votes.

One major aspect of CERF’s quity 2' 4 susta. iability objectives to promote a sustainable
and equitable economy is by « _porting new plans and strategies to diversify local
economies and devel, su ‘aina. ‘2 industries that create good paying jobs that are
broadly accessible.” .r all Orang » County residents, especially in traditionally disinvested
communities, which ¢ =2 akin t¢ the OC CEDS “red zones”. An additional focus is to
encourage entrepreneur. ' op: ortunities in these same communities.

To accomplish this, Orange County’s High Road Transition Collaborative (HRTC, the
CERF decision-making body) selected the following five target industry sectors as
priorities for Orange County:

e Healthcare and Social Assistance
e Manufacturing

e Educational Services

e Construction

e Accommodation and Food Services.
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Outreach and Engagement: Process and Findings

The regional California Jobs First convener, the Orange County Business Council
(OCBC), sent out requests for proposals to more than 300 Orange County organizations,
many of which were involved with the 2020 OC Census community table to engage Hard
to Reach communities. Applications were sorted into three categories: Those that
represented environment-related organizations, business-related organizations, and
community-based organizations (CBOs). 27 organizations were granted awards ranging
from $15,000 to $50,000 totaling $870,000 that truly reflected the ethnic, geographic, and
stakeholder diversity of Orange County, with a particular focus on Disinvested
Communities.

The grantees were:
e All nonprofits

. All working extensively in Orange County (th« vast majority work exclusively
in Orange County)
. Conducting outreach in a total of 11 languay = (Arabic, Chinese, Dari,

English, Farsi, Gujarati, Hindi, Korea ., Spanish, ‘1. falog, Vietnamese)
e Using a variety of outreach mechanisms  u reack their constituents and clients

. Experienced working with their rc¢ nec.ive communities and issues that
impact their communities
. Experienced in culturally-cu . 2tent cori nunity engagement, social impact

campaigns, and/or robust ai | coc - ated activities
Grant Program Insights:

Feedback collected through C *E."as ucc! provided to the Collaborative as a primary
source of information to o'avelc, strategies and projects in 2024 that truly meet the
communities’ needs.

Grantees conductc ! outreach to 288,990 unduplicated individuals across Orange
County. Of those nc rly 289 00 residents, 13,594 were considered “high-quality”
connections where partr. s re eived direct input or feedback.

In the words of the Climate = .ction Campaign’s Lexi Hernandez, this outreach

“allowed our organization to connect with clubs and groups at local universities
that we did not previously have the capacity to hold community workshops with.
The community workshops allowed for us to also build deeper relationships with
students present which will continue to be helpful in the future since groups at both
universities ask that we continue to attend on a monthly or quarterly basis to
provide updates on the CERF plan and how students can engage with CERF and
other local climate resilience actions in their community.

One of the primary new skills developed during this process was the understanding
of the connections to a resilient economy and climate justice in OC, and how to
effectively communicate about it. Though we generally understood and do share

83



ltem #7

the importance of high-road jobs when considering climate action and climate
action plans in different jurisdictions, this process allowed us to develop a deeper
understanding of what those jobs could look like in different sectors and the current
state of the economy and industries in OC.”

The following section summarizes some of the most important survey results.

Top strategies for creating jobs accessible to the most economically disadvantaged
individuals and families:

1.
2.
3.

Education training and skills development programs

Workforce representation and right to unionize

Environmentally friendly projects that provide high quality being built in under-
served communities (examples include water efficiency projects, recycling, habitat
restoration)

Top strategies for a more equitable economy:

1.
2.
3.

Affordable Housing
Education and Training
Support for Small Business and Entrepre: »urs

Top strategies for increasing health equit

1.
2.
3.

Affordable and high-quality compre. =nsi e .. ulthcare
Health education to supper . althiei .estyles
Access to service that n cet sp cific h althcare needs

Top strategies for increasing ei sirc .imentar equity:

1.

N

Better distribut’ > of, o cess ». or investment in parks, green spaces, and climate
resiliency pi. acts in dic avested communities (examples include tree planting,
shade structure . access .0 water fountains).

Local, healthy, anc affc yable food options

Better land use plani.ing that prevents the concentration of polluting industries or
hazardous sites

“What would your life be like if Orange County had a ‘high road’ economy?”

1.

Improved Quality of Life and Decreased Stress: Envision a life with less financial
stress, improved quality of life, and increased time for family and leisure activities.
They anticipate that affordable housing, better job opportunities, and general
economic stability would lead to less worry about financial survival.

Better Health and Environment: Desire for a cleaner environment, healthier living
conditions, and better healthcare. They hope for less pollution, access to healthy
food, and affordable healthcare as part of a "High Road" economy.

Economic Equality and Social Justice: Emphasize the need for economic equality,
with equal access to opportunities and benefits for all, including minorities and
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disadvantaged groups. They hope for a more equitable distribution of resources
and opportunities in a "High Road" economy.

“‘What are the underinvested occupations or talents in your community that, with
additional support, could develop into high-quality jobs?”

1. Education and Teaching: Identified teachers, tutors, and education technology as
areas that need more investment. There are suggestions to support individuals
who are tutoring from home to get licensed and build tutoring centers.

2. Arts and Crafts: Artists and craftspeople in these communities could potentially
turn their skills into a profitable business if they had the right support. This includes
painters, musicians, and individuals with skills in handcrafts.

3. Culinary Skills: Chefs and individuals into cooking and baking feature prominently
in the responses. This includes individuals who run small-scale catering services
from home and those who have started businesses b« sed on their love for cooking.

“‘Have you ever thought about starting your own busine® 57 . ves, what happened to your
business?”

1. Lack of Financial Resources: Not havi'g enc: gh money or capital to start a
business. High costs for rent and initial se. 10 und difficulties in obtaining loans or
other financial support.

2. Lack of Knowledge or Support: L .cn 2 know. how or understanding to start a
business. Lack of guidance, mentoi hip anc ccess to helpful resources, like the
lack of legal support or un< _. ‘andin_ of the legal requirements.

3. Language and Cultural >arrier : Diffic ities due to language barriers or a lack of
services in their native angu« ¢
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Outreach and Engagement:

From the beginning, California Jobs First has had a particular focus on outreach to
community members, especially Disadvantaged Community members. Therefore, a key
component of the project’s first phase involved outreach to these individuals and
gathering feedback, as seen in the survey results above.

One notable example of this was CERF Participatory Action Research, which was carried
out at a community forum in June 2023 and involved gathering feedback from disinvested
community members of primarily Vietnamese, Cambodian and Hispanic/Latino
backgrounds. The following chart summarizes this feedback.

Break Out Groups Most Cited 7 bstacles

Wages, pandemic, child re, ok of information,
Domestic Workers displacement, housine _osts, exp »itation, and
gentrification.

Community Organizers and |Lack of informatior. nan .emic, undocumented status,
promotoras wages.

Homemakers Childcare, ¢ st 7 'ving, i =k of information, wages.

Neighborhood-level Housing cost.  ccaditiuis, regulations, wages, cost of
organizations and Renters |livir 4, b ndem , loans and credit, displacement, racism.

.ostly 7 «d_cumi 2rsome permitting procedures and
Cooperative Workers re julcaons, puiltical leadership and participation, lack of
info. hation, resources, and wages.

C ldcaie, lack of information and knowledge of rights,
We €s.

Worker Benefits

l-idocumented status, costly and cumbersome permitting

Micro-entrepreneurs procedures and regulations, wages, childcare, and
technology.

Other sectors Lack of information, wages, and housing costs.

Other sectors Housing costs and conditions, regulations.

Living costs, wages, political leadership and participation,

Cambodian Elders X
and housing costs.
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Appendix E: Orange Co City Submissions
(Reference pag r City Listing)
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City of Anaheim
Project Summary

Project Name: Store One Phase Il

Project Dates: Fall 2027-Fall 2029

Description:

Store One is a developing center for culinary entrepreneurship and workforce training located in the
to-be-renovated home of the original Northgate Gonzalez Market in north Anaheim. Phase I of the
facility (12,000+ sq. ft.), set to open in mid-2025, will feature commercial kitchens and pop-up
retail spaces for emerging food businesses and will provide low-income Anaheim residents with
food business training and incubation services as well as culinary training and job placement
services.

Phase II of the facility will provide capacity building opportuni® Cs to the Store One operation.
Phase II, currently comprised of 10,000+ sq. ft. of inline shet sp. s, would repurpose select shop
spaces to house food businesses operated by Store One enfrepreneu. - These shops would bolster
the entrepreneur’s incubated business as it launches, gz ws, and eventu 'ly graduates to its long-
term landing pad, giving way for future businesses ' oe incated. The remaining shop spaces
would house additional services that will become vita' ‘0.4 ¢ sustainability and success of Store
One’s entrepreneurs and culinary training students, inclu. ing a digital media lab for food
photography and video production, a childca » .. lity, ana  ther wraparound services.

Purpose / Justification (Refer te “EDS C ' .ielines):
The pI‘O_]eCt achieves two goals wit'.n the 2019-. 123 CEDS listed below:
Goal 1.3 - Support cares and tec’ nical ea cation.

e Goal 1.4 - Develop and pi- m« ¢ targewen education and training programs in Orange
County’s key high > orio: ‘v industry clusters - Hospitality and Tourism.

e Goal 2.2 - Ena" ¢ econon. = seli wufficiency for Red Zone residents through the promotion
of economic a. ! education. opportunity which can remove barriers to employment and
lead to career adv ncement

e Goal 2.3 - Upgrade . = ¢’ .1ls of the current Red Zone workforce to strengthen abilities and
improve the lives of Rcd Zone residents.

e Goal 4.3 - Increase investment in small business start-ups and promote entrepreneurship.

Other Agencies Involved: Store One will convene multiple educational and nonprofit partners
to facilitate entrepreneurship and workforce training services. The initial slate of partners will be
formally selected in 2024. Since 2021, Store One has held partnership exploration meetings with
dozens of potential nonprofit partners, including those who are widely considered to be the leaders
of small business training and culinary training in Anaheim and the wider region.

Operating Budget Impact: The ongoing operations of Phase II have yet to be determined,
however, revenue for use of the pop-up restaurant and retail spaces by incubated businesses will
generate revenue to off-set a portion of operating expense.

Cost Estimates: Constructions costs estimated between $5-7 million based on size of site and
amount of commercial kitchen equipment provided.
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City of Anaheim
Project Summary

Project Name: Beach & Lincoln Small Business Incubator Pavilion

Project Dates: Fall 2024- Fall 2026

ltem #7

Description:

As part of a larger 3-acre mixed-use, mixed-income development with 60 for-sale townhomes
and 46 affordable apartments for seniors and young adults, the Beach & Lincoln Small Business
Incubator Pavilion project is an incubator market space centering around immigrant and BIPOC
artisans, cottage industries, and food trucks. The indoor/outdoor marketplace would reutilize a
former gas station canopy and provide a collection of five to ten small, affordable commercial
spaces for incubating small businesses to launch and stabilize their concepts. This project would
integrate with mentorship and programs from the City of Anaheim s forthcoming Store One
project. After receiving incubation services and gaining access ¢ batch kitchens and retail/
restaurant pop-up spaces at Store One, this project would pre 1ac » growth opportunity for the
next step in small business growth.

Purpose / Justification (Refer to CEDS Guidc ‘nes’.
The project achieves two goals within the 2019-2023 C. S listed below:

e Goal 2.2 -Enable economic self-suffi .ev for Rec Zone residents through the
promotion of economic and education. ' oppc  nity which can remove barriers to
employment and lead to career advance her .

e Goal 4.3 - Increase investm .t 1. mall L siness start-ups and promote entrepreneurship

Other Agencies Involved: N apre . uc. o pment partner Innovative Housing Solutions
(IHO), or a specified affiliata. will b= :sess the property, leasing it to an entrepreneurial
community-based organ _ation o ch as "[ELO. This organization will manage a small business
collective or cooperal ‘e social en. rprise, collaborating with micro-businesses and small
enterprises, and highlig. ‘ing local I 1siness products.

Operating Budget Impac. o annual operating impact to the city. The land disposition has
complied with the Surplus Land Act. IHO, or the designated affiliate, aims to establish a
sustainable business model that covers the operational expenses of the social enterprise.

Cost Estimates: Estimated construction costs for an adaptive reuse of the existing gas station
into a community asset, including any environmental remediation, is anticipated to be
approximately $6.5M. This estimate is based on the size of site and amount of commercial
kitchen equipment provided.
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City of Brea
Project Summary

Project Name: Flower Street Closure and Traffic Circle

Project Dates: City of Brea Staff submitted for the 2023 OC Complete Streets Call for
Projects and is waiting for the results. Currently in the conceptual phase.

Description: Closure of the Flower Street at the northern access point of Imperial
Highway and Flower Street intersection to create a traffic circle

Purpose/ Justification (Refer to CEDS Guidelines): This nroject would increase
pedestrian and vehicle safety by alleviating existing issues' clated to school drop-
off/pick-up operations that occur in the morning and afte’ . on. By doing so, it provides
safer vehicular and pedestrian access to the adjacent uownuw. vn area (Downtown Brea),
encouraging increased economic growth of one of C.ity’s econc hic hubs.

Other Agencies Involved: California State Dep rtm< it of Transportation, Brea Olinda
Unified Schools District, Department of State Arch. cts.

Operating Budget Impact: TBD

Cost Estimates: Preliminary De .yi. =nginc :ring $70,000; Plans, Specifications, and
Engineer’s Estimate $100,007 Const uction 1,000,000. Total Project Cost $1,170,000.

Example Drawing or Photo if / ailable:
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City of Brea
Project Summary

Project Name: Downtown Brea Parklets

Project Dates: Phase One: September 19, 2022 to February 29, 2024
Phase Two: Estimated in 2024-2025

Description: Installation of parklets within the City’s downtown area (Downtown Brea).
Phase one includes the construction of two parklets on the north side of Birch Street,
between Madrona Avenue and Walnut Avenue. A potential third parklet is being
evaluated, which is anticipated to be constructed on Brea Boulevard.

Purpose/ Justification (Refer to CEDS Guidelines): .7 .. > project would provide
additional pedestrian amenities (i.e. chairs, tables, shcdes) i expanding into the public
right-of-way without negatively impacting the traffic .ow. By do.. ~ so, the project
creates additional public spaces that are more w .icoming and engyaging, while assisting
the surrounding businesses with additional spac s th< . could be utilized to expand their
services and bring economic growth to the area. L ing the COVID-19 pandemic,
restaurants in Downtown Brea were able . maintain nerations by using parklet space
for outdoor dining. The utilization of parklc 's ha. h2en cemonstrated to be a proven
approach to reasonable business expansic . 7 .is aica will also benefit from future
connectivity as opportunities for .ui. moda ransit expand to incorporate a future
rideshare zone on Brea Boule® ard th: . will cc er to both buses and app-based rideshare
services, combined.

Other Agencies Inve'.ed: i e

Operating Budget Ii. pact: Thi: project is anticipated to generate future maintenance
and operational costs rc. 1aing ' ctween $5,000 to $15,000 annually.

Cost Estimates: The cost to construct one typical parklet includes the following
estimated costs:

A. Design: $15,750

B. Construction: $160,000

C. Materials: $50,000

Total Per Parklet: $225,750 X 3 Parklets = $677,250

Additionally, $5,000 annually is estimated to maintain each parklet, for a total of $15,000
per year.
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Example Drawing or Photo if Available:
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City of Brea
Project Summary

Project Name: Arovista Park Modernization

Project Dates: Phase One: Spring 2024 — Fall 2025
Phase Two: Spring 2026-Summer 2027

Description: This project proposes to update and modernize an existing 14.89-acre
park. The improvements generally include: constructing new all-accessible playground;
addition of new pickleball courts; removing existing and installing new restroom
facilities; upgrades to walkways and ADA improvements for access; existing parking lot
re-surfacing and lighting; re-surfacing existing basketball and volleyball courts;
regarding existing baseball fields; replacement of existing irrigation system; removal and
replacement of trees; landscaping; and utility improvements within the existing footprint
of the park area.

Purpose / Justification (Refer to CEDS Guidelinc .): Key a. =nities of the project
include a state-of-the-art, all-accessible playgrou: u for individuaic of all ages and
abilities, as well as improvements to the widely filizer' i racks at Brea cross-town
pedestrian and bicycle trail system. While genera. » . community beautification project,
this investment is anticipated to assist wi*h moderatc ‘raffic reduction due to the 4.1-mile
trail system beginning/ending at this site, heic v.enco. raging local users to walk or
bike to the park. Additionally, the project is 2xp¢ ctec 0 direct regional tourism to Brea
as a destination park and playgre: .. unlike .1y other in the County.

Other Agencies Involved: N/

Operating Budget npact: Tt D — Anticipated ongoing annual park maintenance staff
and operating costs

Cost Estimates: Phase One: $13.5M; Phase Two: $10M

Example Drawing or Photo if available: Enclosed.
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City of Brea
Project Summary

Project Name: Permanent Supportive Housing Project

Project Dates: November 2023 to January 2027

Description: The City of Brea owns a 0.437-acre vacant site located at 323 North Brea
Boulevard. The City intends to facilitate the design and construction of a Permanent
Supportive Housing Project (Project) on the site. The proposed Project will provide
approximately 40 units designated for individuals experiencing homelessness earning at,
or below 30% of the area median income (AMI). The proposed Project will offer in-house
supportive services to residents, empowering them to establish and sustain their housing
while working towards their individual goals. By partnering with the Orange County Office
of Care Coordination’s Coordinated Entry System to iccntify and refer individuals
experiencing homelessness to the property, this Project . effectively amplify the linkage
between homeless individuals and housing. Additiona'y, the Project site is served by the
Orange County Transit Authority Bus Route 129 wi*' . a stop dirc »tly in front of the Project
site.

Purpose / Justification (Refer to CEDS Guideli. = .): Adding new residents to the City
who will have a stable home base and resources 0 maintain a healthy lifestyle and
employment.

Other Agencies Involved: Oran . “ounty Jffice of Care Coordination

Operating Budget Impact: < nticip7 ~d.incre ase in sales tax generated by new
residents living in the City.

Cost Estimates: De clopme * cos » are estimated at $28,307,955.

Example Drawing oi 2hoto if - vailable: The below image is an aerial view of the
proposed Project site.
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City of Buena Park
Project Summary

Project Name: La Palma Avenue Sewer Line Upsizing

Project Dates: 2025

Description: The scope of work for this project includes removing the existing 8-inch
sewer main, constructing 1,300 linear feet of 10-inch Vitrified Clay Pipe (VCP) sewer pipe,
rehabilitating (9) sewer manholes, performing video inspection, reconnecting (12) sewer
laterals, and repaving the street. To the extent feasible, the City will be leveraging private
development impact fees to help offset a portion of the costs associated with the proposed
improvements.

Purpose / Justification (Refer to CEDS Guidelines): To ' icrease the sewer main line
capacity in La Palma Avenue from Beach Boulevard: » Stanton Avenue which will
alleviate direct flow in parallel sewer mains in that @ za =  provide additional sewer
capacity for several large developments that are n' sjected tc »ccur within the corridor.
The City has identified this segment of La Pal:.a Avenue for ' igh-density residential
development with the City’s General Plan anc Hous' .g Element. Additionally, several
large retail centers, including the Buena Par. ‘~owntown (Buena Park Mall) are
considering expansion plans to redeve'an the n. !l site with mixed-use residential
development and expanded retail and es. imant uc2s. This future development is
restricted by current sewer capacity fi m_<e iisting 8-inch line. New housing
opportunities combined with plar’ ' retail. .staurant expansion within this segment of
La Palma Avenue will increass emplc yment »pportunities and provide needed housing,
including affordable housing, ~ the v a2t of Buena Park.

Other Agencies Invo! _u. 'nne

Cost Estimates: $1,2. 7.800, w ch includes design, traffic control and construction costs
for the proposed work.

Example Drawing or Photo if available:
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City of Buena Park
Project Summary

Project Name: SiFi Fiber Optic Internet Connections to City Facilities

Project Dates: 2026

Description: The City of Buena Park entered into an agreement with SiFi Networks to
install state-of-the-art community wide fiber optic network in the City. Utilizing the City
right-of-way to micro-trench for fiber optic cable, a service connection opportunity will be
available at every home and business in the city, helping to close the digital divide and
allow for long-term personal and economic growth for residents and businesses alike.
SiFi has designed the network to include all City facilities, residences, businesses, and
institutions within Buena Park. SiFi will be funding the full cost for the fiber optic cable
installation, which represents a substantial portion of the o _rall project costs that allows
the City to better utilize its limited funding to support oth«  2spects of the project rollout.

Separately, SiFi and the City entered into a Smart _ity Agree. =nt that would allow the
City to connect 120 City facilities and infrastruc® .re directly to S.'i’s fiber optic network
with no intermediary service provider. Approxin. *ely 7 of the 120 City facilities currently
do not have any network access at all. Adding «  .se connections will address future
municipal needs such as additional secu: '» cameras. synchronized traffic signals, digital
signage or billboards, and other future ini ative: that re yuire network connectivity.

Fiber optic connectivity is more *.c.. ‘ust a uperfast internet connection to homes and
businesses and schools. It wil' uturep )of the Tity for generations to come, bringing more
choice of providers, boost thc =cort ") “na enable Smart City applications to make for
an even greater city to live. wori. = ad play.

Purpose / Justific ition (Re »r t¢ CEDS Guidelines): The agreement with SiFi
Networks brings sevc ral potent! | benefits to the Buena Park community. Currently, not
all households and busi. ~sses  /ithin the City have access to gigabit internet speeds from
any service provider, ana ' .n providers that offer download speeds approaching one-
gigabit do not always make matching upload speeds available to customers. The SiFi
project would make download and upload speeds of at least one-gigabit available to all
members of the community. SiFi will also create a FiberCity Aid discount program in which
potentially thousands of disadvantaged households (up to 11% of customers on the SiFi
Network) would get a discount of at least 50% on internet service; when combined with
the FTC’s existing $30/month Affordable Connectivity Program discount some
households may be able to receive internet service at little to no cost.

The COVID-19 pandemic revealed the critical need for reliable high-speed internet. The
City can play a key role in providing quality internet connectivity at City facilities including
the Senior Center, Community Center, City Hall, Police Department and recreation
facilities that will enable the City and the Buena Park Community to have access to low-
cost or no-cost internet. These internet access points are especially critical to our senior
and low-income populations who rely on public facilities to access the internet.
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Other Agencies Involved: None.

Operating Budget Impact: Ongoing annual cost of approximately $100,000 for
networking services from SiFi Networks at 120 City facility locations.

Cost Estimates: Initial construction cost of approximately $500,000. This includes
bringing fiber to buildings, structures, and other facilities from the main strands on the
street. It also includes networking equipment to enable the fiber services such as
modems, routers, public Wi-Fi access points, etc.

Example Drawing or Photo if available:
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City of Costa Mesa
Project Summary

Project Name: Adams Avenue Active Transportation Project — Multipurpose Trails and Cycle Track
Project Dates: 2025 to 2028

Description: The Adams Avenue Active Transportation Project - Multipurpose Trails and Cycle Track will
construct bicycle and pedestrian improvements including a mix of off-street Class | Multipurpose Trails
and Class IV Cycle Tracks on Adams Avenue from the Santa Ana River to Fairview Road. The project
includes street rehabilitation, narrowing of travel lanes, Class | Multipurpose Trail, Class IV Cycle Track,
sidewalk and other pedestrian improvements, medians, landscaping, and traffic signal improvements.
From the Santa Ana River to Harbor Boulevard, the project proposes a 10’ wide multipurpose trail on each
side of Adams Avenue separated from traffic by a landscaped buffer. From Harbor Boulevard to Fairview
Road, the project proposes a Class IV Cycle Tracks connecting to ped: .trian and bicycle improvements at
the entrance to Orange Coast College.

Purpose/lustification: The project will improve pedestrian und bicycle acc s and connectivity to local
businesses, schools, parks, high density residential neigh’ orhood< existing and planned bicycle facilities,
high frequency transit, and Orange Coast College. The prc, <t as designed with the primary goals of: (1)
reducing vehicle-pedestrian and vehicle-bicyclist.collisions L, increasing the safety and mobility of non-
motorized users and (2) increasing trips accomp. :nc v walkirn_ and bicycling.

Other Agencies Involved: Orange Coast £n'lege an. M .wport Mesa Unified School District.

Operating Budget Impact: TBD

Cost Estimates: $15 Million
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City of Fullerton
Project Summary

Project Name: Fullerton Housing Incentive Overlay Zone (HIOZ)

Project Dates: Calendar Years 2025-2032

Description: The primary objective of this project is to secure infrastructure investment
that will catalyze the development of high-quality residential units within Fullerton's
Housing Incentive Overlay Zone. The investment aims to create an environment
conducive for developers to undertake significant housing projects, aligning with the
city's broader goals of addressing housing needs and fostering sustainable growth. The
Fullerton HIOZ Housing Development Initiative is a transformative effort designed to
convert approximately 729 privately owned parcels into mult"amily housing units, with a
focus on mixed-use and creative developments.

This extensive project aims to generate around 13,229 new Ii u1sing units over the next
8 years, incorporating a 10% affordability requirer znt for partici, ating developers. A
crucial component of this initiative is the develo’ inent #:d enhancement of
infrastructure to accommodate the increased hoc 'in< density. This includes significant
upgrades in utilities, transportation, public services, :nd community facilities.

The project is not just a housing developri =nt p: - _ram, but a comprehensive urban
renewal strategy. It focuses on creating vik 3+ ., sustainable, and inclusive communities
through thoughtful planning anc .esiy ). The ‘nitiative is expected to have a substantial
positive impact on Fullerton’s' _conor ¢ lands ape, attracting new residents and
businesses, and enhancing thic qus iy i .. for existing community members.

The City’s 6th Cycle F Jusing “lemi at Policy Action 3.1-a directs the City to explore
financial incentives: or property »wners for environmentally friendly building
improvements, such ¢ » solar pe el installation and energy and water efficiency
upgrades, induction coc' 'ng, 2 .d outdoor water conservation techniques, with priority
given to units affordable t¢ «© wer and moderate-income households. This project
proposal addresses those needs.

Policy Action 3.1-b directs the City to create an infrastructure project priority checklist to
support infrastructure for public transit and active transportation, such as walking and
biking, prioritizing low- and moderate-resource areas

Background and Need: Fullerton's HIOZ presents a unique opportunity to transform 729
parcels into multifamily housing units. These parcels are privately owned However, the
existing infrastructure is inadequate to support the scale of development envisioned.
Strategic investment in infrastructure is crucial to unlocking the potential of HIOZ,
making it attractive for quality developers.

Project Deliverables:



https://www.cityoffullerton.com/government/departments/community-and-economic-development/planning-zoning/housing-element-update-2023
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Infrastructure Upgrades: Enhancement of utilities, transportation networks, and public
services to support the new housing units. This includes upgrades to water, sewage,
electricity, roadways, and public transit systems.

Developer Incentives: Provision of incentives to attract developers to invest in HIOZ,
leveraging the improved infrastructure.

Community Engagement and Support: Engaging with local communities to ensure the
developments meet their needs and enhance the overall quality of life in Fullerton.

Economic Impact:

e Increased Tax Base: Enhanced property values and new development will
contribute to an increased tax base.

e Job Creation: The project will create jobs in construction, urban planning, and
support services, contributing to local employment growth.

e Community Revitalization: New housing and impro® 2d infrastructure will
stimulate local economies and revitalize communi*’ s.

Evaluation and Metrics:

e Infrastructure Improvements: Completior of key ‘nfrastructure projects.
e Developer Participation: Number of deveic »er investing in the HIOZ.
e Housing Units Developed: Trackina the nuni =r of units developed in the HIOZ.

Conclusion: This proposal represents a si. ategr  nnroach to leveraging Fullerton’s
HIOZ for significant urban development. By fo.using on infrastructure investment, the
city aims to create a fertile grour 4 toi high-¢ ality housing development, driving
economic growth, community evitaliz ition, a 4 sustainable urban living.

Purpose / Justificz” on (Refe to C. DS Guidelines) :

Economic Developm: ~t and ' esilience: This project directly aligns with CEDS
objectives for regional ec. no: .ic growth, diversification, and resilience, aiming to
revitalize various areas of ti.e City, including State identified opportunity zones. Aligning
with the county’s regional economic development goals, the project supports
establishing new affordable housing opportunities for the region.

Equity and Inclusiveness: Adheres to CEDS's commitment to inclusive development,
ensuring benefits are equitably distributed among all community members.
Development projects are focused in areas that were identified based on a 4-tiered
methodology that took into account schools and parks, hazard zones, state opportunity
zones, and development feasibility. The inclusion of state opportunity zones helps end
exclusionary housing practices in these communities. Infrastructure upgrades would
also directly benefit those who are near these developments.

Sustainability: The project's emphasis on eco-friendly practices and sustainable
development reflects CEDS's focus on environmental stewardship. Project deliverables
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would seek to incorporate modern infrastructure which can include advanced water
quality features, environmentally sustainable lighting, as well as development standards
which take into consideration Leadership in Energy and Environmental Design (LEED)
standards.

Other Agencies Involved:
Possible partner agencies include OCTA & Special districts where applicable

Operating Budget Impact:

The total estimated impact would range, preliminary estimates of the impact of HIOZ
range to $10+ million annually in infrastructure needs assuming all parcels are
developed within the timeline and developer interest persists.

If all parcels are developed, the HIOZ offsets these costs through approximately $8-10
million in property tax as well as spillover economic impacts of new housing units. This
would result in offsets in sales tax due to higher participa' »n in the local economy.

Cost Estimates:

Infrastructure Upgrade Costs: The per unit cost i nir ;astructure upgrades could range
from $19,558 - $23,455. This includes uparades to  ‘ilities, roads, and public services
for each housing unit. Total for 13,209 U: s would be 1 the range of $258.64M -
$309.82M. This figure represents the totai nfrac ... ‘ire upgrade cost for the entire
HIOZ project. Assuming the CEDS project =i fund a certain percentage of these costs,
the request would be for 5% of < ie cc s or « 12.9 million.

Developer Attraction Costs: T »ffc Luvery < ract quality developers, the City would
need to undertake a rob:=t autre. ~h and engagement process that involves marketing,
branding, and stratec’. outrec h. 1. 2 is estimated to be in a range of $2M - $5M.
These costs also iri. tde poten: il incentives to attract developers to invest in the HIOZ.

Creation of Developmelr. Star' ards: The estimated costs for robust development
standards for the HIOZ cai' ' ange from $500,000 - $2M. This budget is for developing
standards that incorporate Fullerton's history and LEED standards, involving
professional fees for consultants. This would look to compartmentalize designs based
on each area of investment of the HIOZ and focus on those elements.

Total Potential CEDS project cost: $16.9 Million

The costs to actually develop parcels can range depending on economic factors and
costs of materials. For reference, potential construction costs could range from
$200,000 - $400,000 per unit. Extrapolating this across all the sites within the HIOZ,
total construction cost would range from $2.64B - $5.28B. This gives an idea of the
scale of the housing developments in the HIOZ and its significant impact to Orange
County as a whole.
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HIOZ Parcel Map:

I 102 _Parcels_CEQA_759_Joined (759 parcels)
Parcels_Citywide (29,862 parcels)
05 1 2

POTENTIAL HIOZ DEVELOPMENTS:

TOWNHOMES L | \EElQRK MULTIPLEX

INDIVIDUAL DWELLING UNITS PLACED o JAL DWELLING UNITS WITH BUILDING WITH 4- TO 8- DWELLING UNITS.
SIDE-BY-SIDE. GK< AID FLOOR COMMERCIAL/WORKING
FLEX CE
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STACKED FLATS STACKED FLATS GARDEN OR
WITH STRUCTURED WITH SURFACE COURTYARD UNITS
PARKING PARKING

BUILDING WITH STACKED DWELLING UNITS BUILDING WITH STACKED DWELLING UNITS AND  INDIVIDUAL DWELLING UNITS ARRANGED
AND ATTACHED STRUCTURED PARKING, WHERE DETACHED SURFACE PARKING, WHERE GROUND ~ AROUND A GARDEN/COURTYARD.
GROUND FLOOR MAY BE COMMERCIAL. FLOOR MAY BE COMMERCIAL.

POTENTIAL AMENITIES:
RECREATION

SENIOR CENTERS

o (—
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City of Fullerton
Project Summary

Project Name: Fullerton Downtown & Rail Area Revitalization Project

Project Dates: Calendar Years 2025-2029

Description: This ambitious project represents a significant step towards reimagining
and rejuvenating the heart of Fullerton. It aims to transform the Downtown District into a
bustling hub of economic and social activity, harmonizing modern development with the
rich historical legacy of the area. By enhancing storefronts, introducing lush
landscaping, and integrating wayfinding and green spaces, the project seeks not only to
beautify the cityscape but also to create a dynamic, inclusive environment that fosters
business growth, cultural enrichment, and community engagement. It will serve as a
beacon of innovation and sustainability, setting a precedenr® .or urban revitalization that
balances progress with heritage.

Key deliverables of the project include improving d« .vntown arc ‘dentified through the
following items which each serve as a method te znhance the coiimunity and serve
regional goals to improve visitation and econori: > vite' .y within Orange County.

Rail Area & Truslow Community Revitaliz _*an: Focu 'ng on revitalization of the rail
areas and downtown, this deliverable foc. ses ¢ ' 'aunc.iing a project for the area south
of the BNSF railway, particularly around Ti islc.v Avciaue and key historical sites like the
Elephant Packing House. This in'.a. =2, witi an estimated budget of $12.9 to $21.05
million, aims to transform thes® unde! .evelo, 2d areas into vibrant, sustainable
communities, while preserviri_ their< 11 =2 historical character.

Comprehensive Arc 4 Sp ifict 'an Update:
e Creating a d¢ ailed deve »pment framework.
e Budget: $500,. 70 to $1 r llion.

Developer Incentive Py« am:
e Attracting quality development that aligns with city goals.
e Budget: $2 million to $5 million.

Historical Sites Revitalization:

e Focusing on the Elephant Packing House and surrounding areas.
e Budget: $300,000 to $800,000.

¢ Infrastructure and Public Realm Improvements:

Upgrading streets, utilities, and public services:
e Budget: $10 million to $15 million.
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Community Engagement and Support:
¢ Involving residents in the planning process.
e Budget: $100,000 to $250,000.

The anticipated outcomes of this project include economic revitalization, enhanced
living standards for the community, and the preservation of Fullerton's historical sites.
The initiative is designed to create a dynamic, inclusive Fullerton, balancing modern
development with historical preservation.

Storefront Improvement Program: Through a matching grant project and maintenance
agreements with local businesses, this program would facilitate significant high visibility
improvements to exterior fagade and public facing areas which would directly support
our local businesses. The program would include performance metrics that identify
needs, a robust outreach process, accountability for participants, and clear measurable
outcomes that align with CEDS guidelines.

Landscaping and Green Spaces: To improve quality of life 1 the downtown as well as
facilitate improvement and aesthetic appeal, this scope .c 'd focus on improving
existing downtown landscaping features with the goal of prov 'ing better public spaces
for our community to benefit and enjoy. Landscapi g features c. ntribute to the overall
aesthetic of the downtown and assist the city’s < iorts in placemaking to attract quality
businesses and visitors to our downtown.

Broadband and Technological Enhancem nts: = hetter improve the downtown district
for visitors, broadband technology stich as w27 iic Wit hotspots will be assessed in core
community areas where high fo< . tra. = occ s to support technological equity. This
effort assists the city in suppe ung dis udvantc yed community members access quality
broadband services at no cos. whi'. aisc = 'nulating visitation and use of local facilities.

Public art & Communr’ y Spac 3 — 1. an effort to build on the city’s rich heritage and
culture, the use of { ‘blic art thr_ughout the downtown district as well as key areas in the
city align with goals tc "aster inc usivity and growth. The city would pursue local artists to
incorporate these conce, ‘s in* the downtown.

Purpose / Justification (Refer to CEDS Guidelines):

Economic Development and Resilience: This project directly aligns with CEDS
objectives for regional economic growth, diversification, and resilience, aiming to
revitalize the economic landscape of Fullerton’s Downtown. Aligning with the county’s
regional economic development goals, the project supports Fullerton as a gateway to
the county for long distance rail visitation.

Equity and Inclusiveness: Adheres to CEDS's commitment to inclusive development,
ensuring benefits are equitably distributed among all community members. Various
project deliverables identified include providing accessibility to those within HUD
designated qualified census tracts clear access to downtown services and amenities.
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These range from free broadband Wifi to improved green spaces which support health
equity to those who lack these spaces in their neighborhoods.

Sustainability: The project's emphasis on eco-friendly practices and sustainable
development reflects CEDS's focus on environmental stewardship. Project deliverables
would seek to incorporate drought tolerant landscaping as well as a focus on pedestrian
foot traffic rather than vehicular access. Improving wayfinding for pedestrians and
supporting connectivity to regional and cross-country rail demonstrates a focus on
reducing Green House Gasses (GHG's) in alignment with the goals of the CEDS
guidelines.

Other Agencies Involved:
Possible partner agencies include LOSSAN, SCRRA, OCTA, Arts OC.

Operating Budget Impact:

The total estimated impact would be $6-8.5 million in ¢ .e-ti. ' investment for the
downtown. The city would ultimately incur longer-ter n mainte: 1nce responsibilities
once project deliverables are completed, howeve', pusinesses ri. y participate in
shared maintenance through collaborative appi aches . feasible. By implementing
these significant enhancements, Fullerton would « »* self apart as a destination which
supports new growth across industries and the regic » as a whole. From workforce
enhancements,

Cost Estimates:

Specific Plan & Infrastructure . 2il.© ~1C .. zas: $15-21 Million (Inclusive of all
Storefront Improvementa: ©2-3 ri. tion (estimate)

Landscaping and Gre .n Spac s: $ . 2 million (estimate)

Wayfinding Signagc $500,000 $750,000 (estimate)

Broadband and Tech: logical E ihancements: $1 million (estimate)

Public Art and Communi' = Sp« _es: $500,000 - $1 million (estimate)

Total Estimated Cost: $30.5 million (estimate)
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Example Map (Focus Area):
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City of Fullerton
Project Summary

Project Name: Fullerton Series Lighting Upgrades

Project Dates: 2026-2032

Description: Fullerton is a historic Orange County city with significant cultural and
regional history. Given the city’s age, infrastructure needs have continued to manifest
as the agency seeks to continue a maintenance of effort service level that meets the
needs of the community.

A significant volume of lighting fixtures throughout the City present themselves as
holding both utility risks as well as life and safety risks due to their age. Fullerton’s
series streetlight systems were designed and installed decs ues ago and are now
obsolete. The streetlight technology in place utilizes eles . »al transformers owned by
Southern California Edison (SCE) and lighting circuits'und 1i. ‘uires owned by the City of
Fullerton, all of which are now outdated and can ne .onger be i 'iably and cost-
effectively operated and maintained.

Fullerton’s streetlight system relies on Regulated « © (put (RO) transformers which are
difficult to repair or replace, according to = “FE. Addiu nally, the original design utilized
mercury vapor (MV) lamps which are nov. una. 'able ¢nd banned due to environmental
and safety concerns. In the 1980’s, Fuller. \n !".inps .vere replaced with high pressure
sodium vapor (HPSV) lamps, wh'_.i . 2 not i «ve the same electrical performance
characteristics as MV lamps. 7 s hag create | failure of SCE-owned RO transformers
due to increased inrush curre: tas s == 'ahts are turned on each night.

Inrush current is the in® .anu. ah iri, 1t drawn when electrical equipment is turned on.
This older technolos | is also b. ced c.i series circuit wiring between the lamp fixtures
and the SCE transfo. »rer. The C ty would seek to replace these lights with modern
lower energy and susta. able I nt fixtures that would provide adequate lighting to those
served.

A significant portion of southwest and central Fullerton hold a high volume of series
lighting in the City. This area is already economically and socially disadvantaged both
through a CalEnivroscreen Healthy Places Index (HPI) as well as through HUD’s
designated Qualified Census Tract (QCT) assessment. Properties in this area are lower
income households that often lack resources and are already disadvantaged.

Modernizing the lighting in these crucial areas of Fullerton through a CEDS
infrastructure funding program would not only serve Fullerton, but OC as a whole.
Modernized lighting fixtures help build the groundwork for growth and promote a safe
and equitable environment for all.
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Purpose / Justification (Refer to CEDS Guidelines) :

Economic Development and Resilience: This project directly aligns with CEDS
objectives for regional economic growth, diversification, and resilience, through a focus
on jobs creation through infrastructure large-scale upgrades and replacement.
Furthermore, safe streets and neighborhoods mean safe places to work. Increasing
numbers of local disadvantaged and minority owned businesses operate in work from
home or home occupation settings. Supporting these census tracts through
improvements facilitates business and commerce for those who need it most.

Equity and Inclusiveness: Adheres to CEDS's commitment to inclusive development,
ensuring benefits are equitably distributed among all community members. The target
areas of light fixture replacement are heavily focused on southwest and central
Fullerton. These areas score high on the Healthy Places Index (HPI) as well as the
CalEnviroScreen 4.0 analysis system. These parcels are already disadvantaged and
many are Qualified Census Tracts (QCT’s) which align wit* .ederal funding priorities.
Social determinants of health and quality of life issues fe'  »inority and disadvantaged
community members are addressed when infrastructu ¢ issu s are resolved, and safety
is made a top priority.

Sustainability: The project's emphasis on susiw. nable ughting and energy aligns with
US Department of Energy (DOE) program initiative = and priorities as it relates to
converting to sustainable energy and rec .©2d emiss. ns. Utilizing less power while also
meeting the community needs is a clear ¢ »live.. »'e of (iis upgrade. Systems identified
for replacement bring modern technology « 1d usta..ability to the forefront of the
community.

Other Agencies Involved: Sc ™ crn Calitornia Edison (SCE)

Operating Budget npact:

To update series lighting, the ity could easily incur well over $35 million in costs.

Cost Estimates:

CEDS project funding could support up to $15 million in costs. These costs include a
targeted implementation of upgrades to disadvantaged community areas and a focus on
providing lighting in areas that are impacted from both a life-safety perspective as well
as a quality-of-life priority.

Example Drawing or Photo if available:
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City of Garden Grove
Project Summary

Project Name: Investel Garden Resorts, LLC (Site C)

Projected Dates: Start of Construction - Mid 2025

Description: Investel Garden Resort is the developer of Site C consisting of two (2) upper-upscale
and one (1) select service hotel collectively totaling a maximum of 769 rooms, approximately
39,867 square feet of conference/meeting space, approximately 36,885 square feet of
restaurant/retail/entertainment space, a parking structure, and a resort pool to be constructed on
approximately 4.3 acre site.

Purpose/Justification: The project is expected to create 750 perrnranent jobs and eliminate blight.
Hospitality/Tourism is identified as a targeted industry sector This project is located within the
Anaheim-Grove Resort District which includes a cluster of he 5, tality uses serving Disneyland and
the Anaheim Convention Center.

Other Agency’s Involved: Successor Agency to ‘e Garden Grove Agency for Community
Development

Operation Budget Impact: The gross revenu: _~neratea r-om this development is approximately
$3.5M-$4.3M in transient occupancy tax, $16C -$5c '“.in sules tax, and $192K-$268K in property
tax.

Cost Estimate: The total cost of thic devel: pment 's approximately $350M-$400M.
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City of Garden Grove
Project Summary

Project Name: New Age Brookhurst LLC (Brookhurst Place Phase II)

Projected Dates: Multi-Phase Project - 2023-2027

Description: The New Age Brookhurst LLC is a Public-Private Partnership with the City of Garden
Grove and New Age Brookhurst (the “Developer”). The Brookhurst Place is being developed in
phases and at completion, will be comprised of up to 700 residential units including 60 affordable
units and up to 80,000 square feet of commercial, retail, restaurant and hotel space. Brookhurst
Place Phase I consisting of 180 residential units was completed in July 2018. Brookhurst Place
Phase II will consist of the remaining residential units and associated commercial/retail
development.

Purpose/Justification: The project is expected to create app' u. mately 200-400 permanent jobs.

Other Agency’s Involved: Successor Agency to the Garden G »ve Agency for Community
Development

Operation Budget Impact: The project is estimated tc enerate an additional $3.1M in property
tax annually.

Cost Estimate: The total cost for all phase of th 5 7 _velopment is approximately $250M-300M.

.
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City of Garden Grove
Project Summary

Project Name: Anaheim-Grove Resort District Public Improvements

Projected Dates: Mid 2025

Description: The proposed project encompasses development of public infrastructure
improvements including: street and traffic operational enhancements; pedestrian and accessibility
parkway improvements; and storm drain improvements located in the southern resort areas along
Harbor Boulevard in the City's master planned Grove District. Proposed boundaries include
Chapman Avenue to Westminster Avenue to integrate and enhance development opportunities.
The resort area is a key corridor of the City that is currently targeted for strategic economic
development and job creation.

Purpose/Justification: The project is expected to create ' 200-1,400 new permanent jobs.
Hospitality/Tourism is identified as a targeted industry sec' .i. This project is located within the
Anaheim-Grove Resort District which includes a cluster of iiospitc ity uses serving Disneyland and
the Anaheim Convention Center.

Other Agency’s Involved: N/A

Operation Budget Impact: The project is estii’ .ind to ge: 'rate an additional $5M-$15M annually.

Cost Estimate: The total cost of the public infra trz _ture project is approximately $7M-$11M.
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City of Garden Grove
Project Summary

Project Name: Willowick Golf Course (Public Infrastructure)

Projected Dates: Mid 2027

Description: The Willowick Golf Course is located at 3017 W 5% Street in the City of Santa Ana and
is owned by the City of Garden Grove. The 18-hole golf course site is comprised of eight separate
parcels totaling approximately 102 acres.

The Cities of Garden Grove and Santa Ana are in collaboration to redevelop the Willowick site.
Joint efforts are underway in the areas of community engagement and visioning for the site. Itis
anticipated reuse of the Willowick site would require construction of new public infrastructure and
upgrades to existing public infrastructure. Improvements rmay include: street and traffic
operational enhancements; pedestrian and accessibility pa: way improvements; storm drain
improvements; roadway improvements; relocation of wat i nains; sewer line improvements;
removal of utility pipes; installation of new traffic signals, cons uction of new curb and gutter;
median improvements; landscaping; street lighting; ar ., signage.

Purpose/Justification: The project is expected to cr ate « significant amount of hew permanent
jobs as development of the site offers a significant op ortunity to add jobs in targeted industry
sectors. New housing, including affordable k .11sing, wili 2lso result as part of site development.
This project would include significant housi g a. ' emp.oyment opportunities for Red Zone
residents.

Other Agency’s Involved: City of S@ata Ar a

Operation Budget Impact: The projec s estimated to generate additional property tax and sales
tax revenue annually.

Cost Estimate: The total cc * of the pulic infrastructure for the Willowick Reuse project is unknown
at this time.
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City of Garden Grove
Project Summary

Project Name: New Age Garden Grove, LLC (Site B2)

Projected Dates: Start of Construction - Mid 2025

Description: The former Garden Grove Agency for Community Development and New Age Garden
Grove, LLC-2 entered into a Disposition and Development Agreement that provided for
development of 2.5 acre site consisting of a new resort with approximately 180 rooms. The
proposed project would incorporate an additional 2 acre site to the west as an expansion thereby
increasing the new resort to total approximately 500 rooms.

The project is located on the west side of Harbor Boulevard and north of Twintree Lane.

Purpose/Justification: The project is expected to create new 200-545 permanent jobs.
Hospitality/Tourism is identified as a targeted industry sec' .i. This project is located within the
Anaheim-Grove Resort District which includes a cluster of iiospitc ity uses serving Disneyland and
the Anaheim Convention Center.

Other Agency’s Involved: Successor Agency to he ¢ arden Grove Agency for Community
Development

Operation Budget Impact: The project could g nera. un to $4.8M in transient occupancy tax and
$70K-$300K in property tax and sales tax incre ne'.c annually.

Cost Estimate: The total cost of thic devel: pment 's approximately $60-$400M.
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City of Garden Grove
Project Summary

Project Name: Civic Center Garden Grove (P3 Civic Center Revitalization)

Projected Dates: Start of Construction - Mid 2024 (Phase I)

Description: Based on community engagement and professional assessments, Garden Grove
launched a Public-Private Partnership to design, build, and finance the new Civic Center Public
Safety Facility, including an Emergency Operation Center (EOC), Park, and Parking Structure. The
Master Plan for the Civic Center may also include new public infrastructure and broadband for all
residents and visitors to the City.

The City of Garden Grove owns approximately 22.4 acres of real property while the City's Housing
Authority owns approximately 4.0 acres within the City's Civic Center area. The Housing Authority
acquired the property for development of affordable housir,. The City land will provide the
opportunity to reconfigure civic buildings and open space v .. creating opportunities for private
redevelopment.

Purpose/Justification: Affordable housing and job crs ation

Other Agency’s Involved: Potential - local, state, and i teral agencies

Operation Budget Impact: At completion, the rojec = anucipated to generate new property tax
and sales tax revenues annually.

Cost Estimate: The total cost of thic devel: pment ‘Phase I) is approximately $150M-$200M.
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City of Garden Grove
Project Summary

Project Name: Garden Grove Longsdon Pit Landfill

Projected Dates: Start of Construction - Mid 2027

Description: The Garden Grove Sanitation District has completed the Surplus Lands Act process
for the properties at 12261 and 12263 Chapman Avenue (APNs 233-17-121 and 233-18-101).
The City received the Department of Housing and Community Development's (HCD) written
authorization to proceed with the sale of the properties. At this time, the Garden Grove Sanitation
District is not interested in selling the properties.

In conjunction with the Garden Grove Sanitation District, the City is awaiting approval from South
Coast AQMD to upgrade the blowout station. The application was submitted in 2020. After the land
is surcharged, the Northern site can accommodate future pa: .ing for new hotel development of
up to 500 new hotel rooms with evaluation of $300-400M.

Purpose/Justification: The project is expected to create ,00-500 ne ' permanent full-time jobs via
new development. Hospitality/Tourism is identified« s a targeted inaustry sector. This project is
located within the Anaheim-Grove Resort District  thick includes a cluster of hospitality uses
serving Disneyland and the Anaheim Convention Centc

Other Agency’s Involved: Potential - local, ste 2, ai.. ' faderal agencies

Operation Budget Impact: At completi_ii, he pr. ect is anticipated to generate new property tax,
sales tax, and transient occupancy.ax rev nues . nnually.

Cost Estimate: The total cost of the « » v project is approximately $250M-$300M.
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City of Garden Grove
Project Summary

Project Name: Neighborhood Improvement Program

Projected Dates: TBD

Description: The City of Garden Grove has identified disadvantaged communities under the “red-
zone” census tracts that face socio-economic challenges and lack access to resources and
opportunities. There are currently neighborhoods in disadvantaged communities that do not have
adequate street lighting infrastructure due to high-cost burdens associated with installing and
maintaining streetlights. Poorly lit streets lead to poor visibility, increased crime, and diminished
quality of life for the residents. In addition, these areas also contend with blight of graffiti
vandalism. Graffiti causes aesthetic degradation, property damage, and safety concerns which
contribute to perceptions of neglect and decline in the area.

Purpose/Justification: Through the neighborhood improvem« it program, the City will provide
much needed streetlight infrastructure and will focus on gr= .i. abatement in the red-zone areas.
The program will play a vital role in enhancing the residerits’ qu 'ity of life, fostering community
resilience, creating economic opportunities, and creatir j safer, vib. \nt communities overall.

Other Agency’s Involved: SCE

Operation Budget Impact: Unknown at this ti' .

Cost Estimate: The total cost of the new projec is .pprce.mately $500K-$1M
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City of Garden Grove
Project Summary

Project Name: Grow Garden Grove — Workforce Development

Projected Dates: TBD based on funding

Description: The City of Garden Grove recently purchased an office building and is interested in
partnering with non-profits to establish a business incubator/accelerator in the building to facilitate
entrepreneurship. Additionally, the City would like to establish a revolving loan fund called the
Grow Garden Grove Fund to provide loans to more mature, profitable businesses. The idea is to
create a spectrum of support from the earliest stages of a business plan to helping existing
businesses grow. As workforce development is a key concern to businesses this center envisions
partnering with the Workforce Investment Board, Employment Development Department, and
education partners to address identified skills gap and workforce needs for start-up businesses.

Purpose/Justification: The purpose of this effort is to encow a. » and support start-up businesses
from “cradle to grave” thereby supporting job creation through ¢ sistance, funding procurement,
and workforce development.

Other Agency’s Involved: Various non-profits, educec ‘on .= d local, state and federal agencies

Operation Budget Impact: Unknown at this ti’ .

Cost Estimate: Unknown at this time
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City of Garden Grove
Project Summary

Project Name: Garden Grove Park Improvements

Projected Dates: TBD

Description: Grove Park is an integral part of the Garden Grove community and offers an
abundance of outdoor amenities including basketball and volleyball courts, exercise equipment,
play area with ADA accessible pieces, and open field space. Garden Grove Park is also home to
the City’s iconic Atlantis Play Center, a nautical themed vintage park with over 60 years of creating
cherished memories for families. In addition to drop-in play, many special programmed events
such as the Jack O’Lantern Jamboree, Eggscavation, OC Autism Breakfast with Santa, Mid-Autumn
Children’s Festival, and various school field trips are held inside this unique park.

Purpose/Justification: There are key areas within Garden Groyv Park and Atlantis Play Center that
require infrastructure improvements which include a much-+ ¢ 'ed walking trail, enhancements to
path of travel, and replacements of outdated play equipment. Pc %s and recreation play a crucial
role in promoting mental health and well-being within' communitic by providing an open space
not only for physical activity but also for relaxation 7 .d stress relief. 0o ensure these benefits are
maximized, investment to infrastructure is crucial fc. our .ommunity.

Other Agency’s Involved: Potential - local, st .= and fec ral agencies

Operation Budget Impact: Unknown at this tim

Cost Estimate: The total cost for the park ' nprov. ments is approximately $2.5M.




ltem #7

City of Garden Grove
Project Summary

Project Name: Garden Grove Green Initiative

Projected Dates: TBD based on funding

Description: The City of Garden Grove is strategically advancing towards sustainable economic
development projects through implementation of comprehensive projects focused on green
energy, electric vehicles, and sustainability. Through collaborative endeavors with stakeholders
from both the public and private sectors, the City aims to harness available resources and grant
funding opportunities to accelerate the adoption of renewable energy technologies, bolster
infrastructure that support electric vehicles, and instill sustainable practices across diverse
sectors of the economy.

Purpose/Justification: The purpose of this project is to alic'. economic objectives with green
initiatives in order to drive innovation, facilitate job creatit .1, and address challenges posed by
climate change while enhancing the overall well-being of tiie cori munity.

Other Agency’s Involved: Potential - local, state, ar® rederal agencies

Operation Budget Impact: Unknown at this time

Cost Estimate: Unknown at this time
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City of Huntington Beach
Project Summary
Project Name: Downtown Revitalization Public Improvements

Project Dates: 2024 — Ongoing

Description: The Project will reconfigure the broader downtown resort district, including
enhancements to Main Street.

Purpose/Justification: This project will enhance connectivity, revitalize businesses, and assist
in increasing the amount of time visitors spend downtown, thereby creating jobs and supporting
the local economy.

Other Agencies Involved: N/A

Cost Estimates: The total cost of the project is approx' nately $1.75 . illion.
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City of Huntington Beach
Project Summary
Project Name: LA 2028 Public Improvements

Project Dates: 2024 — Ongoing

Description: The Project will upgrade existing public facilities in need of refurbishment and
maintenance that will support the City’s involvement in the LA 2028 Summer Olympics. This
includes a multitude of improvement projects within the Downtown and beachfront areas, such
as renovating and expanding 15 beach restrooms, widen and rehab the multi-use beach path
and the utilities located within, improve ADA accessibility at the 6" Street beach parking lot, and
rehabilitate the inclusive beach playground due to marine environment impacts.

Purpose/Justification: This project will support the City’s abi! = to compete for hosting sporting
events as part of the LA 2028 Summer Olympics. Hosting = .y C :mpic event will increase
consumer awareness of the City, bolster overnight and doytime tou. »m, and bring visitors that
may return to the City after the Olympics.

Other Agencies Involved: N/A

Cost Estimates: The individual cost of each rrioritized | hlic improvement varies based on
level of difficulty, type of construction require. ai. market ¢ :nditions through the date of the LA
2028 Summer Olympics.
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City of Irvine
Project Summary

Project Name: One Irvine Project

Project Dates: 2019 to TBD depending on funding

Description: In 2019, the City of Irvine embarked on a neighborhood revitalization
initiative called ONE IRVINE. The goal of the program is to engage residents and
stakeholders to spark long-lasting, community-led reinvestment and revitalization, and
to eliminate code issues in the City’s older neighborhoods. ONE IRVINE resources are
currently available to owner occupants of qualifying single-family homes and
condominiums built in or before 1975. The program was piloted in the North EI Camino
Real, one of the community’s oldest residential neighborhoods.

Purpose / Justification: The objectives of One Irvine inc :de: Provide a pathway for
economic growth by relieving homeowners of certain ¥ .rde: » through permit fee
holidays, green home grants, home improvement Ie'.ns, and rc sidential rehabilitation
support; Enhance the qualities that make Irvine’s .illages safe ai. ' vibrant; Develop
community-driven action plans for target areas, stimu! e property maintenance and
landscaping improvements; Reduce long-term co. <« City services.; Develop an action
plan that can inform the City’s existing plens and prc rams, including the Capital
Improvement Program and the General F arn.

Other Agencies Involved: N/A
Operating Budget Impact: < 8D

Cost Estimates: TBD

North EI
* Camino Real
Neighborhood

Housing Tracts
without a HOA
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City of La Habra

Project Summary

Project Name: Hillcrest Wellness Center Improvement Plan

Project Dates: TBD

Description: The Community Resources and Care Center (CRCC) houses the Community
Food Giving Program, the Gary Center is the center and clearinghouse of food donations and
houses the La Habra Employment & Training Division Adult Employment Program, the
Homeless Outreach Program, the Clothing Line for clothes donations and distributions and
more. Both are City owned facilities on Hillcrest Avenue at the Railroad Tracks in La Habra. In
addition to these facilities, the La Habra Boxing Center and Gua< alupe Park are also located on
the site.

All of the facilities together are affectionately called the * licrest He '*h and Wellness Center,”
where a good amount of City sponsored or co-sponsea’ =d programs fo. he at-risk are located.
The facilities and outdoor areas are in need of upg” es an< repair. Issues include parking,
safety lighting, security, ADA compliance, and more.  he .oxing Club is currently unoccupied
and the City is interested in creating space for program. >uch as vocational and job training
programs, a non-profit partner for afterscho¢ ¢ aram for ¢ '-risk youth, and for other programs
that will work towards the eradication of home 2ssne  in La Habra, while also assisting the low
income and at-risk of homeless population at t. = < .me tiie.

Purpose/Justification: To use r< source to ass: ! with safe affordable housing, business and
job development.

Other Agencies Involve: . .. D
Operating Budget Ii. »act: TBD

Cost Estimate: $300,000
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City of Laguna Niguel
Project Summary

Project Name: Transit Shelter Enhancements Project

Project Dates: Fiscal Year 2024-2025 Pending Funding

Description: The project proposes to upgrade twenty-eight (28) transit shelters in the
City of Laguna Niguel to support existing transit users and attract new users of all ages
and abilities. The existing transit shelters in the City of Laguna Niguel are over 30 years
old and in need of replacement, do not meet current Americans with Disabilities Act (ADA)
standards, lack any City branding, and possess an out-of-date styling. Providing a unique
design and transit experience within the City of Laguna Niguel will strengthen the City’s
connection to the Orange County Transportation Authority’s (OCTA’s) regional transit
network. The new shelters have been designed to meet c1i .ent ADA standards, provide
an open structure for security and safety, utilize solz nower for energy efficiency,
minimize the collection of debris and trash, facilitate effi_ient ¢ 2aning, and protect patrons
from inclement weather. The transit shelter desigr vill also su, nort signage to promote
the City’s expanding trolley system.

Purpose / Justification (Refer to CEDS Guide. 7 .3): The Bus Shelter Enhancement
project will improve public infrastructure. enhance rider experience, encourage new
ridership, and facilitate the efficient movel en. " 9Qrang. County residents to employment
opportunities and commercial centers.

Other Agencies Involved: OF (A
Operating Budget Impact: Mi. ' .1 annuai maintenance.

Cost Estimates: Ce :structic cos » are estimated at $3,000,000. Design plans and
specifications have  =en previc sly completed, making this a shovel-ready project.

Example Drawing or Fi »to i available:
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City of Laguna Niguel
Project Summary

Project Name: South Forbes Road/Oso Creek Trail Active Transportation
Enhancements

Project Dates: July 2024 — September 2028

Description: The proposed South Forbes Road/Oso Creek Trail Active Transportation
Enhancements (Project) is comprised of three portions:

1. 380-feet of sidewalk gap closure along the easterly side of Forbes Road;

2. 3,100-feet of extension to the Oso Creek off-street (Class 1) paved trail to the
southern City boundary at Rancho Capistrano Road; and

3. Intersection improvements at the Forbes Road cul-d« ‘sac, including ADA curb
ramps, an east-west pedestrian crosswalk.

Project improvements are located within the City of.aguna Nig :el, along Forbes Road
and the Oso Creek right-of-way, near the Laguns Niguel/Missiori ‘iejo Metrolink
Station. The improved active transportation nev. ark c2 inections and safety
enhancements will increase mobility and safety fc. « zople living within the community
and along the corridor, as well as Orangs “ounty re. dents walking and cycling to the
Laguna Niguel/Mission Viejo Metrolink St tioi., ©addle. ack College, The Shops at
Mission Viejo regional center, Kaleidoscof » sk ppi. center, El Paseo shopping center,
and other nearby destinations.

The Project is located within' e City »* " aauria Niguel 2011 Gateway Specific Plan
(Gateway Plan) project area (G. i« way Area). The Gateway Area was a
industrial/commercial £ Suict hisec ~d and highly constrained by freeway, rail, and utility
infrastructure corrids s. The Ci  of L..guna Niguel has been implementing the Gateway
Plan to transform the Sateway /s -ea into a vibrant, high-intensity transit and pedestrian-
oriented district.

The project will support the ongoing land development activities as outlined in the 2011
adopted Gateway Specific Plan (GSP) which has resulted in 1,900 built or under
construction apartments and senior housing units. Remaining build out of the GSP
includes approximately 1,000 dwelling units, 200,000 square feet of retail space,
750,000 square feet of office and commercial uses, and 300 hotel rooms.

Purpose / Justification (Refer to CEDS Guidelines): The proposed Project is
expected to help create additional jobs through improved regional economic
competitiveness resulting from multimodal transportation investments that enhance
walking, bicycling, and connectivity to commuter rail lines. East of the proposed Project,
along Marguerite Parkway, are major commercial establishments, including The Shops
at Mission Viejo. These major commercial destinations provide economic activity and
employment opportunities for students attending Saddleback College nearby.
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The Project will increase mobility and safety for people walking and cycling to travel to
and near the Laguna Niguel/Mission Viejo Metrolink Station, which includes Metrolink
fixed rail service as well as OCTA OC Flex services. Providing travel options to access
transit stations, such as walking and bicycling paths, supports maintaining and
increasing transit ridership volumes. Maintaining and increasing commuter rail ridership
volumes is a critical component of preserving and securing the resilience of the regional
rail network and economy.

Other Agencies Involved:
¢ Orange County Flood (OC Flood)
e Southern California Regional Rail Authority (Metrolink)
e City of Mission Viejo
e California Department of Transportation (Caltrans)

Operating Budget Impact:
The City will develop a maintenance and operating budget: ur the additional off-street
trail segment and ongoing maintenance of the sidewalk < . needed.

Cost Estimates:

PA&ED $c 0,007
PS&E $47¢ " U0
Construction 1. $3,100, 20
Total | $c 720,00U

Example Drawing or Photc * avai' 2'a:
Refer to the following page.
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Project Location Map
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City of Mission Viejo
Project Summary

Project Name: Core Area/Oso Creek Trail Glass Barn Event Center

Project Dates: July 2024 — June 2025

Description: The Special Event space is a glass barn located on the east side of the
Oso creek. The facility is used for special events supported by LOS OSOS.
Additionally, the facility is proposed to be used for educational and cultural exhibits.

Purpose/ Justification: To expand food, beverage and hospitality offerings. Improve and
expand existing recreational and community facilities. Provide a wider range of
recreational amenities for a broader user base. Create more community gathering places,
like dining, seating, and event space. To enhance the trail exp« rience. Additionally,
according to the South Orange County Economic Coalition / JOCEC), trail systems and
their amenities “bring new economic life to cities and con .iu. ties”, by offsetting
commuting costs of seeking out these types of amenitias in neig ‘horing communities.
SOCEC states that the savings realized by the com: .unity individu 's, that no longer have
to commute outside the City, would be typically re ivestes back into the community. The
proposed project will also help to meet the 2019-2 23 £ Lmprehensive Economic
Development Strategy (CEDS) Performance Objecti. 2: Number of jobs retained in the
region, which seeks to "In the next five (5] .. ars, throug » economic development and
workforce development investments. Comp. stion 7 *he fuil scope of the project (Mission
Viejo Core Area Vision Plan includina the Gi ss sarn) s estimated to result in 10-15 new
retail/restaurant establishments 27 4 . ate ai. /or retain between 175-350 jobs.

Other Agencies Involved: T 2 Gla. = Tuant Barn is joint-use facility with the Santa
Margarita Water District

Operating Budget ! ipact: $7.2,00¢

Cost Estimates: $ 5,06.2.000
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City of Mission Viejo
Project Summary

Project Name: North Oso Creek Trailhead, Trails Café, and Restroom

Project Dates: July 2024 — June 2025

Description: Oso Creek Trail new trailhead entry on Casta Del Sol Road which includes
safe bike trail access, creek lookout, restroom, café and 40 parking spaces. This part of the
Oso Creek Trail Extension includes 1,400 LF north from Jeronimo Road to Casta Del Sol
Road.

Purpose/ Justification: The City of Mission Viejo is one of the largest South Orange
County cities with a population of over 93,000 residents, which includes a
proportionally higher on average aging population in comparison to the County and
the metropolitan area. Mission Viejo’s median age is 8 yer 's older, on average than
the regional median age*. The City views a multimodal« .c :s trail, that serves as the
backbone of the City's trail system and connects resit.ents 1o activity centers and
schools, as vitality important. The City of Mission ¥ ¢jo intends "o apply funding to
revitalize, expand and connect the Oso Creek T uil to the Village Town Center retail
area. The City's goal is to create a more mobii. frier iy, outdoor recreational
amenity that can be enjoyed by vulnerable popuic ' ns such as seniors, people with
mobility limitations, lower income resider =, and/or i rcial and ethnic marginalized
groups, for those who live nearby.

*U.S. Census Bureau. (2022). ACS Demographic an ising Est. es. American Community Survey, ACS 5-Year Estimates Data
Profiles, Table DPO5. Retrieved January 12, 2024 .rom
ttps://data.census.gov/table/ACSDP5Y2022.7 '05?q=DP ,&g=050, 90US06059_160XX00US0648256_310XX00US31080,31100.

Other Agencies Involvai! N _ -

None

Operating Budget Impa AR *********

$150,000

Cost Estimates:

$ 1,500,000

Oso Creek {

Oso Creek Trail
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City of Placentia
Project Summary

Project Name: New Senior/Community Center at Tri-City Park Project

Project Date: 2024

Description: The City of Placentia and the Blue-Ribbon Committee have embarked on a
project to design a proposed Senior/Community Center at Tri-City Park. This will be a
multi-generational center with an abundance of recreation and human services programs
for our local community, particularly our youth and seniors. This will significantly improve
recreational opportunities for a community that faces many-socioeconomic challenges,
and which currently lacks access to sufficient recreational pportunities.

Purpose/Justification: With the addition of the new acility, ‘he proposed location, Tri-
City Park, will be more welcoming and better serv« as a site for - ammunity social events
and programmatic experiences. These improve' ients v'!l enhance the social vibrancy of
the entire community and will be accessible to < ' re sidents. It will be a space that can
bring together individuals from a wide range of « rckgrounds to explore the cultural
diversity of the community in a safe, com aric''2._and . »althy environment.

Other Agencies Involved: Couii o of Ol ' .ge is preparing the lease agreement to
construct the Placentia Senior/c.omm nity C nter on County land at Tri-City Park.

Total Cost Estimates: $35 mi. -

ggﬁﬁmﬁ:}\, _"\-','\JOTF::R (Sample obtained from another agency)

¥

1 )FLOOR PLAN - B @ 2301 N. Kraemer Blvd.
\ A ) SCRE T =AU 50000 5F GROSS | Placentia, CA 92870 I 0 Bo f\rcmle:::uv_naj
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City of Placentia
Project Summary

Project Name: Transit Oriented District and Old Town Placentia Revitalization and
Multi-Modal Infrastructure Project

Project Date: 2024

Description: The City has embarked on an exciting journey to create a Transit Oriented
Development Packing House District as well as an Old Town Placentia Revitalization
Project that will incorporate several infrastructure improvements. These two project
concepts are adjacent to each other as well as the proposed Metrolink station and parking
structure. As such, the City will merge the streetscape anc .nfrastructure details included
in both of these projects to provide a seamless downt« vi. ~xperience for residents and
visitors.

Purpose/Justification: To improve and g Hport < aulti-modal transportation and
pedestrian activated neighborhoods by creating . » and wider sidewalks, roads, traffic
flow improvements, traffic signal, infrastructure ‘'mprovements, bike lanes, utility
infrastructure improvements, and pedesti an c. >tv anmi aities.

Other Agencies Involved: The ©ic. 1e Cc nty Transportation Authority (OCTA) will be
constructing the new Metrolin' Statior and tt . 246-space parking structure.

Operating Budget Imp2-*: $15. million
OCTA Cost: $29.4 illion

Total Cost Estimates: % S .iion
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City of Santa Ana
Project Summary

Project Name: OC Streetcar

Project Dates: 2018-2025

Description: The cities of Santa Ana and Garden Grove in cooperation with the Orange
County Transportation Authority (OCTA) are working to build a Fixed Guideway (OC
Streetcar) Transportation system between the Santa Ana Regional Transportation
Center (SARTC) and a new transportation center in Garden Grove. The system would
provide transit service for commuters traveling from the train station to employment and
activity centers in the heart of Orange County and to residents and visitors wanting to
circulate throughout the area.

Purpose / Justification: The streetcar project wor u Corvice Santa Ana’s historic
downtown which includes government offices, fereral, sta > and local courthouses,
unique businesses, and artists’ village, several ¢ .ieges and a ariety of organizations
that cater to the community’s needs.

Other Agencies Involved: City of Garden Grove, ¢ ange County Transportation
Authority (OCTA), Federal Transit Admir. 5. ian (FT,

Operating Budget Impact: TBD - Annual > .ntenance and operational cost for City

Cost Estimates: The prelin nary ¢ st estit ate for the OC Streetcar is $408 million
(year of expenditure). Funding sotces iucatified for this project, including capital and
operations and maintcrince, clude Measure M as well as Federal Transit
Administration New € .arts, Fc ‘erai “ongestion Mitigation and Air Quality Improvement,
and State Cap-and- rade.

Example Drawing or Pi. :'to 7 available:

OCSTRE
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City of Santa Ana
Project Summary

Project Name: Willowick Golf Course

Project Dates: 2019-Ongoing

Description: The Willowick Golf Course is located at 3017 W 5% Street in the City of
Santa Ana and is owned by the City of Garden Grove. The 18-hole golf course site is
comprised of eight separate parcels totaling approximately 102 acres.

The Cities of Garden Grove and Santa Ana are in collaboration to redevelop the
Willowick site. Joint efforts are underway in the areas of community engagement and
visioning for the site. It is anticipated reuse of the W'lowick site would require
construction of new public infrastructure and upgrades * existing public infrastructure
improvements in Garden Grove. Public Infrastructure ir prc :-ements may include but not
limited to: street and traffic operational enhancements; pc 'estrian and accessibility
parkway improvements; storm drain improvemer 5; roadway I arovements; relocation
of water mains; sewer line improvements; rer oval of utility pipes; installation of new
traffic signals; construction of new curb and gut. = edian improvements; landscaping;
street lighting; and, signage.

Purpose / Justification: The project is = xpec _. ‘o create significant new permanent
jobs.

Other Agencies Involved: 7 .ty of G .rden G ove,

Operating Budget Imr= 7= The roject is estimated to generate an additional property
and sales tax.

Cost Estimates: Thc total cc 't of the public infrastructure for the Willowick Reuse
project is unknown at thic tim«

Example Drawing or Photo if available:
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City of Santa Ana
Project Summary

Project Name: 3™ and Broadway Development Opportunity

Project Dates: 2018-2026

Description: The City constructed the 440-space parking garage located on 3rd Street
and Broadway in the early 1980s. The three-level garage is situated on approximately
61,243 square feet of land area and encompasses approximately 146,000 square feet
of building area. The 3rd Street Garage is not currently encumbered by any debt. The
construction costs for this public parking garage were funded by a tax-exempt bond. A
portion of the bond debt service payment obligations on the bond were funded with
assessments imposed on property owners within a defined « 'strict.

Purpose / Justification: The City has determined that th narking garage is at the
point of functional obsolescence. The City has.« atered into ¢ exclusive negotiation
agreement with Caribou Industries to develop .1e site'as mixed use and a hotel. The
developer is requesting city assistance and ince: ive' (o build the project.

Other Agencies Involved: N/A

Operating Budget Impact: $ 0-13 r .lion it City contributed public improvements to
ready site for development ar. " buil< .. narking. Plus potential sales, property, and
hotel tax abatements.

Cost Estimates: 1. D

Example Drawing or Photo if available:
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City of Santa Ana
Project Summary

Project Name: Santa Ana Blvd. Grade Separation

Project Dates: TBD

Description: The project proposes to grade separate the existing Santa Ana
Boulevard/OCTA Metrolink at-grade railroad crossing. The grade separation will
eliminate the at-grade crossing of Santa Ana Boulevard and the OCTA Metrolink tracks
to improve pedestrian and bicycle user safety, enhance traffic operations, improve
emergency response times, reduce existing traffic congestion and reduce greenhouse
gas emissions to improve air quality along Santa Ana Boulevard. This project is of
priority for the City and received funds for the design, but 2:> actively seeking funds for
the construction of the project.

Purpose / Justification: Continue to support regionai and local transportation
infrastructure and to reduce carbon footprint by = oviding enhc hcements to alternative
transportation modes. This project also hs ps to physically separate train and
vehicular/bicycle/pedestrian modes which will 1. 'o “.cilitate each transportation mode
and should enhance safety.

Other Agencies Involved: OCTA/Metrolii

Operating Budget Impact: TB™ — A aual ri aintenance and operational cost for City

Cost Estimates: The preli. na:, cus. .stimate for the Santa Ana Blvd. Grade
Separation is $73.3 millia=- Func g sources TBD.

Example Drawing  ~ Photo if vailable:

Santa Ana B.wd. Grade Separation

gy, - Two New

T B P g oo =/  foi Pedestrian Bridges
- - . L ~ S Enhanced

Connectivity

Reduces Potential
Conflict and Delay

Santa Ana Blvd. Lowered
Under Railroad
Cul-de-sac Logan St.
Modified Fuller St. (right-
in/right-out)

Minimizes Visual Impact

Santa Ana Boulevard Grade Separation Project



ltem #7

City of Santa Ana
Project Summary

Project Name: 17t Street Grade Separation (OCTA Lead)

Project Dates: TBD

Description: The project proposes to grade separate the existing 17" St. and Lincoln
intersection from the OCTA Metrolink at-grade railroad crossing. The grade separation
will eliminate the at-grade crossing of 17t Street and the OCTA Metrolink tracks to
improve pedestrian and bicycle user safety, enhance traffic operations, improve
emergency response times, reduce existing traffic congestion and reduce greenhouse
gas emissions to improve air quality along 17t Street. OCTA continues to seek funding,
to no avail. City will need to assess business and residentic ! impacts before the launch
of this project.

Purpose / Justification: Continue to support regionai and local transportation
infrastructure and to reduce carbon footprint by + oviding enhc \cements to alternative
transportation modes. This project also hec ps to physically separate train and
vehicular/bicycle/pedestrian modes which will i 'n. ctter facilitate each transportation
mode and enhance safety.

Other Agencies Involved: OCTA/Metroli: X
Operating Budget Impact: TB™ — A. aual r. aintenance and operational cost for City.

Cost Estimates: The prelimiri rv o' st e ate for the 17t Street Grade Separation is
$150 million. Funding setimoes T b

Example Drawing r Photo if vailable:

17TH STREET GRADEGQEP
PROJEC CONCER T

: ik REET,

- a

ocTA METROLINIKK
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City of Santa Ana
Project Summary

Project Name: Grand Avenue Grade Separation (OCTA Lead)

Project Dates: TBD

Description: The project proposes to grade separate the existing Grand Avenue from
the OCTA Metrolink at-grade railroad crossing. The grade separation will eliminate the
at-grade crossing of Grand Avenue and the OCTA Metrolink tracks to improve
pedestrian and bicycle user safety, enhance traffic operations, improve emergency
response times, reduce existing traffic congestion and reduce greenhouse gas
emissions to improve air quality along 17t" Street.

Purpose / Justification: Continue to support re jiori ' and local transportation
infrastructure and to reduce carbon footprint by providing er. ancements to alternative
transportation modes. This project also helr. to physica. + separate train and
vehicular/bicycle/pedestrian modes which will: elp be er facilitate each transportation
mode and enhance safety.

Other Agencies Involved: OCTA/Metroi 1k
Operating Budget Impact: TBD.- “nnual 1 .intenance and operational cost for City.

Cost Estimates: The prelim’ ary co' . estime e for the Grand Avenue Grade Separation
is $120 million. Funding source  T1D.

Exampe rwi g hot f ?vailabe: .
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City of Santa Ana
Project Summary

Project Name: Bristol Street Improvements — 17t to Santa Clara

Project Dates: TBD

Description: Improvements include landscaped medians; landscaped buffers for
pedestrians in the parkways; protected bike lanes; storm drain improvements;
undergrounding overhead utilities; upgrade of street lighting and the building of sound
walls where necessary. The street will also be widened from two to three lanes in each
direction.

Purpose / Justification: Bristol Street Improvements fron 17t Street to Santa Clara
Avenue is part of the City’s plan to improve the Bristc' Street Corridor from Warner
Avenue to Memory Lane. The project will provide ca ipic » streets features and safe
accessible travel for bicyclist, pedestrians, and w' zelchairc through new bike lanes,
wider parkways, and wider sidewalks. Alleviate _urrent traffic = angestion and provide
roadway capacity to accommodate future traffic volum« . for all transportation modes.

Other Agencies Involved: OCTA
Operating Budget Impact: N/A

Cost Estimates: The prelimin:.y co : estii ate for the Bristol Street Improvements is
$55 million. Funding source«< BD.

Example Drawing or P* _ . if av ilable:
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City of Santa Ana
Project Summary

Project Name: Warner Avenue Improvements — Main Street to Grand Avenue

Project Dates: 2009 - 2027

Description: The City of Santa Ana is proposing to improve Warner Avenue from Main
Street to Grand Avenue with the addition of landscaped medians; landscaped buffers
for pedestrians in the parkways, protected bike lanes; storm drain improvements;
undergrounding overhead utilities; upgrade of street lighting and the building of sound
walls where necessary. The street will also be widened to accommodate three lanes in
each direction.

Purpose / Justification: The purpose of the Warner < .venue Improvements project
from Main Street to Grand Avenue includes: increase aic v for pedestrians, bicyclists,
and motorist; provide greater public access with ADA improve ments and dedicated bike
lanes; reduce traffic congestion and provide * affic calming, improve storm water
drainage, water quality, and air quality; and- :nhanc community beautification with
significant public investment.

Other Agencies Involved: N/A
Operating Budget Impact: N/A

Cost Estimates: The prelir.inary < ost esi nate for the total project is $80 million.
Funding sources for the desic» ar u niygi.o 7 way of Phase 1 from Main Street to Oak
Street and the design of Thase . from Oak Street to Grand Avenue are from Measure
M as well as traffic. ipact . =s.  here is no current funding for the right of way or
construction phase:

Example Drawing or F. >to i available:

. LEGEND
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City of Santa Ana
Project Summary

Project Name: Warner Avenue Improvements: Phase 2 — Oak to Grand

Project Dates: 2017-2025

Description: This project will widen Warner Avenue between Oak Street and Grand
Avenue from 2 to 3 lanes in each direction. The project will also include additional left
turn lanes at Grand Avenue, bus pads, raised medians, and a protected bike lane.

Purpose / Justification: The Master Plan of Arterial Highway Strategic Plan (MPAH)
Technical Report identified the need for Warner Avenue to be widened to a six lane
major arterial to meet MPAH requirements. The existing A« crage Daily Traffic (ADT) is
in excess of 29,600 vehicles per day. The proposes 'mprovements will allow the
segment to accommodate future traffic volumes at & _eve of Service A and increase
operational efficiency.

Other Agencies Involved: N/A
Operating Budget Impact: N/A

Cost Estimates: The preliminary cost e« ima*. ¢ ‘is $20 million. Current construction
funding $19 million.

Example Drawing or Photc - avail® »!~:
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City of Santa Ana
Project Summary

Project Name: Fairview Street Improvements — 9" Street to 16! Street

Project Dates: 2015 - 2025

Description: The City of Santa Ana is proposing to improve the segment of Fairview
Street from 9" Street to 16" Street with replacement of the existing bridge to
accommodate bikes and pedestrians. Additionally, sidewalks, protected bike lanes,
landscaped medians, and landscaped buffers for pedestrians in the parkways will be
added. The street will also be widened from two to three lanes in each direction. The
City received funds for the design and is actively seeking funds for the completion of the
project.

Purpose / Justification: Fairview Street is current', < four-lane undivided arterial
between 9th Street and 16th Street. The bridge over the < anta Ana River does not
currently accommodate pedestrians or bicyclist:. The projec will provide complete
streets features and safe accessible travel for uicyclis’s, pedestrians, and wheelchairs
through new bike lanes and wider sidewalks. . ''ex ate current traffic congestion and
provide roadway capacity to accommodate future raffic volumes for all transportation
modes.

Other Agencies Involved: OCTA/Caltran.
Operating Budget Impact: ' /A

Cost Estimates: The prelimii. v cost estimate for the total project is $29 million.
Funding sources for t = des._n ar. ' oreparation of environmental clearance documents
for this project incli' .e Measur. M as well as Federal Highway Bridge Program (HBP).
The City will apply i r right of vay and construction funding once the environmental
clearance documents a. - com: .eted.

Example Drawing or Photo if available:
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City of Santa Ana
Project Summary

Project Name: Dyer Road Improvements — SR-55 to RR Crossing e/o Pullman Ave

Project Dates: TBD

Description: Improvements include landscaped medians; landscaped buffers for
pedestrians in the parkways; bike lanes; storm drain improvements and upgrade of
street lighting. The street will also be widened from three to four lanes in each direction.
The City has recently applied for funds in cooperation with City of Irvine for Measure M
grant funds to support the project.

Purpose / Justification: Dyer Road Improvements from the SR-55 Freeway to the
Railroad Crossing east of Pullman Avenue is a required = itigation measure in the 1992
Irvine Business Complex (IBC) Re-zone Environme .ia. 'mpact Report (EIR). The
project will provide complete streets features and =are accc sible travel for bicyclists,
pedestrians, and wheelchairs through new bike  anes and w. =r sidewalks. Alleviate
current traffic congestion and provide roadwa: capac'y to accommodate future traffic
volumes for all transportation modes.

Other Agencies Involved: City of Irvine
Operating Budget Impact: N/A

Cost Estimates: The prelimir ary cos  estim. ‘e for the Dyer Road Improvements is $37
million. Funding sources TBL

Example Drawing or' notu ‘ava 'able: N/A
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City of Santa Ana
Project Summary

Project Name: Grand Avenue Improvements — 4t to 17th

Project Dates: TBD

Description: Improvements include landscaped medians; landscaped buffers for
pedestrians in the parkways; bike lanes; storm drain improvements; undergrounding
overhead utilities; upgrade of street lighting and the building of sound walls where
necessary. The street will also be widened from two to three lanes in each direction.

Purpose / Justification: Grand Avenue Improvements from 4™ Street to 17t Street to
Santa Clara Avenue is part of the City’s plan to improy the Grand Avenue Corridor
from 15t Street to 17t Street. The project will provide ¢« np ~te streets features and safe
accessible travel for bicyclist, pedestrians, and wheelchairc through new bike lanes,
wider parkways, and wider sidewalks. Alleviate < urrent traffic ongestion and provide
roadway capacity to accommodate future traffic .olume® for all transportation modes.

Other Agencies Involved: OCTA/Caltrans
Operating Budget Impact: N/A

Cost Estimates: The prelimina:, ¢ stesti ate for the Grand Avenue Improvements is
$70 million. Funding sources T.D.

Example Drawing or Photo it ¢ ‘.ilable:
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City of Santa Ana
Project Summary

Project Name: Alton Avenue Overcrossing at SR-55

Project Dates: TBD

Description: The cities of Santa Ana and Irvine, in corporation with California
Department of Transportation (Caltrans), propose to build an overcrossing structure
over SR-55, the Costa Mesa Freeway, between the western terminus of Alton Avenue
in the City of Santa Ana and the eastern terminus of Alton Parkway in the City of Irvine,
Orange County. The proposed project will include the construction of an overcrossing
on Alton Avenue/Parkway over SR-55, the widening Alton Avenue between Main Street
to Standard Avenue in the City of Santa Ana, the additon of bike lanes, and the
relocation of an existing drainage channel. There may b7 a need and benefit to partner
with the City of Irvine and to seek funds via Measure M S ‘= and Federal funds.

Purpose / Justification: The purpose of this ioject is to rovide a roadway link
across SR-55; support circulation between t* . citiec of Santa Ana and Irvine and
provide mobility for pedestrians; relieve traffic .. M= _Arthur Boulevard and Dyer Road;
and accommodate projected traffic between, anc nlanned development in, the Irvine
Business Complex (IBC) in Irvine and i =_Arthur Pic ~e in Santa Ana to bolster future
economic growth and stability within the g oject ' inity

Other Agencies Involved: City ui i ne/Ce rans
Operating Budget Impact: . ‘A

Cost Estimates: Th< pic mina. » cost estimate for the Alton Overcrossing Project is
$80 million. Fundin< sources . 2D.

Example Drawing or i »oto if .vailable:
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City of Santa Ana
Project Summary

Project Name: “Fill It From The Tap”

Project Dates: On-Going

Description: The City of Santa Ana approved a “Fill It From The Tap” policy to improve
access to and encourage the consumption of tap water at all City facilities, public
venues, and community events. This policy also encourages residents to bring reusable
water bottles or healthy beverages to community events and discourages outside
vendors from bringing bottled water at these events where the Water Resources
Division is present and providing tap water for public consumption. A key component to
this program is a public outreach campaign to educate ch’ uren and families about the
health benefits of drinking water over sugary beverac as well as the safety, cost
savings and environmental stewardship of drinking t¢ , wa r over unrecyclable plastic
water bottles.

Purpose / Justification: The City of Santa % fra ha' a long history of environmental
stewardship and commitment to the health and ¢ « .ty of life of its community. Drinking
tap water over bottled water is proven *» be more ffordable, safer and better for the
environment. Improving public access to vawc =t con. aunity events and public venues
promotes consumption of tap water, rec ices the _ommunity’s carbon footprint, and
encourages healthier beverage ¢' _. »s for sidents while saving them money.

Other Agencies Involved: N/

Operating Budget  npact: $2: 200 outreach material and $30,000 staff time.

Cost Estimates: The co. estimate to support the Fill It From The Tap policy is
$55,000.



Drink It From The Tap
A Healthier Beverage Choice

Did you know that sugar-sweetened beverages play @ major role in weight gain and
obasity? That's right! Sakt drinks, and even fruitjuices, are loaded with sugar.

According to experts, consuming
‘sugary drinks has increase 500%
in the past 50 years and it is the
single largast source of added
‘'sugar in our diets.

Soft Drinks vs Fruit Juice

Understanding these health risks,

- ltincreases energy & relieves
fatigue

= It promotes weight loss
= Itflushes out loxins:

« It boosts your immuna system
= Itimproves your skin complexion
« tmaintains regularity

Drinking water will also save you maney, particularly if you drink it from the tap. Drins.
tap water over bottled waler is proven o be more affordable, safer and befter for the

environment.

Tap vs Bottled Water

I you were to drink eight
glasses of water a day from
a Santa Ana tap, it would
cost you only 66 cents a

fimes as much, rwgmy'
$1,475 a year, by drinking
maumummunmm

Example Drawing or Photo if available:

ltem #7

Water Pitcher Giveaways + Insert Card

Newsletter
Articles

Youth Water
Poster Contest

Participate & get
a chance to WIN!

Poster Contest + Social Media Promotion

T-Shirt Giveaways

DRINK SANTA ANA WATER
FILL IT FROM THE TAP
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City of Santa Ana
Project Summary

Project Name: Modernization of the Santa Ana Civic Center

Project Dates: TBD

Description: The City of Santa Ana approved a resolution for the $9,000,000 grant from
the State of California for the modernization of the Santa Ana Civic Center. An area of
interest for the City in the modernization of the Civic Center is the acquisition and
demolition of an obsolete State building located at 28 Civic Center Plaza. This building
is approximately 0.5 acres in size and is surrounded by City property. The City has been
in discussions with the State for the potential acquisition since mid-2020. An appraisal
conducted in December 2022 valued the building at $3,826,000. The $9 million from the
State will provide the necessary funding for the acquisition = \d demolition of the State
building and additional modernization efforts for City Hal!" ad the Civic Center project
area.

Purpose / Justification: The City of Santa Ana ' as founded in' 869 and has over 150
years of progressive development. The moderi: -ation / the Santa Ana Civic Center
would coincide with the recent efforts throughout he Civic Center including a $400
million investment by the County of Oranaa for new =adquarters, a $500 million multi-
agency investment for the OC Streetcar, dra. 22 Cour: 7's first modern streetcar, and a
$34.5 million investment by the City towar: 5 the u<  “formation of the Main Library.
Furthermore, the City recently aca' ' 'ad app « ximately 2.2 acres from the County of
Orange via a land exchange ir .n effc 1 to si 2:amline the area and upgrade the area.
This newly acquired area inc des th' P'2z3 (. the Flags and a Japanese Garden,
which is positively activated by e’ .ors ana iesidents.

Other Agencies In »lved: Ste 2 of California

Operating Budget Impac. ,20,000,000

Cost Estimates: TBD
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City of Seal Beach
Project Summary

Project Name: Implementation of New or Expanded Micro Transit Service (P2023-
07)

Project Dates: Pilot Program 04/01/2024 — 04/01/2025. Project Anticipated Start
Date with Funds 04/01/2025.

Description:

The implementation of a new and expanded micro transit service aims to offer convenient
transportation options for both Seal Beach residents and visitors, by connecting them to nearby
transit stations. It helps increase the coverage area of local transit options, making it easier for
people to access last-mile transit to the coastline, an important natural resource free and available
to all. The program encourages visitors to take advantage of trans’ service into the area, knowing
that they can rely on the micro transit service to take them to th .ir next destination.

Purpose / Justification:

Seal Beach has obtained limited grant funding to pilc. a cost-effec e micro-transit model to
provide affordable and accessible last mile transit.© i all to the coastine and local goods and
services. The proposed solution revolves around « »vela ing an eco-friendly and on-demand
mobility service specifically designed for the Old Town  .al Beach area, where parking may limit
accessibility to the beach as well as local se iires. This ¢ nroach aims to discourage the use of
gas-powered, single occupancy vehicles witt 1 ai.. arouna  eal Beach and encourages the use
of electric and shared services within the desig hate’ aic

Other Agencies Involved:
Seal Beach has received a one. me gra «fom th_ South Coast Air Quality Management District
which will offset approximately ha' th® cost o1 a single-year pilot program.

Operating Budget Ir pact:

As a program, the ai cipated ani :al cost recurring is approximately $325,000. City is actively
seeking grant funding e cistance ¢  well as advertising partners and sponsors to offset costs. In
future years, operating bud et im' acts may vary depending upon assistance received.

Cost Estimates:

The estimated total cost of the project in
year one is $325,783 for three vehicles
and one standby ADA vehicle for a P S =—T
period of 12 months, with a total of 28 = e | I R
weekly service hours per week. i o R L AL

ccccccccc

Example of the Shuttle
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City of Seal Beach
Project Summary

Project Name: Westminster Trail and Park Development Project

Project Dates: Funding for the Proposed Development is Currently Pending

Description:

The Westminster Linear Park and Trail Development Project will connect a network of bike and
pedestrian facilities to the San Gabriel River Trail and the Coyote Creek segment of the Orange
County Loop. The development will also create a linear park with native landscaping, recycled
amenities, and directional and educational signage. The project will resolve a surface water
guality issue by converting an open draining channel into a closed drainage culvert and creating
bioswales for water treatment and infiltration.

Purpose / Justification:

The purpose of the expansion of the off-street bikeway netv _i. ‘s to implement and maintain a
regional network of safe, efficient, and attractive bicycle/pedest :n facilities to promote non-
motorized modes of transportation for all skill and activ' , levels ana  ncourage active lifestyles.
It will also facilitate greater connectivity between th¢ neighhoring cori.nunities of Seal Beach,
Westminster, and Long Beach.

Other Agencies Involved:

The project is partially within the existing pu 'ic sc 2t right Jf-way and partially within a private
parcel. The private parcel is owned by the adj. cent _eic.. 2 World. The Board for Leisure World,
the GRF, is committed to dedicatinp+"= narcel  (ne City to accommodate the project.

Operating Budget Impact:

While the City already maintains he
public right of way, "oweve!
landscape and mainte .ance  asts
will increase 1th pro, =t
implementation. At G > time, t 2
ongoing costs are unknov.

r—— o ks o

\ J
Westminster Avenue Linear Park and

+ Multi Modal Development Project
|

j===—-

Cost Estimates:

The estimated total cost of the project
is $2 million. The City is anticipating
a 10% fund match of $200,000. The
cost estimate is based on the
Proposition 68 grant application for
$1,800,000 and the City's
contribution of $200,000, which
brings the total estimated cost of the
project to $2,000,000.

R e g, e
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CITY OF SEAL BEACH
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City of Westminster
Project Summary

Project Name: Navy Rail Corridor

Project Dates: 2019-Present

Description: For several decades, the US Navy operated a short rail line through
Westminster, from roughly Bolsa Chica Road and Westminster Boulevard to Hoover
Street and Hazard Avenue. After discontinuing the line a few years ago, the Navy
dedicated its easement to the City of Westminster and City of Huntington Beach (the line
runs through sections of both cities). The City of Westminster would like to construct an
underground water line, consistent with the easement, and ir prove the surface area with
a service road and basic landscaping. Additionally, there” nay be opportunity for certain
flood control measures on the corridor as well.

Purpose/Justification: The underground waterli+ > along the pi= nerty would provide
much-needed potable water system security.

Other Agencies Involved: OC Flood Coentrol, City « © Huntington Beach
Operating Budget Impact: TBD

Cost Estimates: TBD
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City of Westminster
Project Summary

Project Name: “Little Saigon: Blueprint for Investment” Improvements

Project Dates: 2020-2026

Description: Little Saigon is known worldwide as a place of rich Viethamese culture and
history, complemented by the vast range of commercial activity that takes place in the
area. The Little Saigon: Blueprint for Investment is a plan to revitalize and rehabilitate the
Little Saigon corridor, which stretches from approximately Newland Street to Brookhurst
Street along Bolsa Avenue. Project will include infrastructure improvements, support the
creation of shared parking, and increase street furniture’ and landscaping on Bolsa
Avenue. Opportunities may include business assistance r the local small businesses.
Many businesses are operating with outdated techno!c gie< in antiquated building types
that are not conducive to current commercial standa'ds.

Purpose/Justification (Refer to CEDS Guide’ .1es): T 1e objectives include outreach
and improving communication between City stai. an’ stakeholders of the Little Saigon
area, resulting in a unified effort to enhance and re. ‘alize the businesses; preserving
the historical and cultural significance of .. Saigon  nd developing the area into a
historic district; promote the maintenance frea . ©nerty and improve the livability,
appearance, social and economic ~~nditior : < the community; and develop a
marketing strategy and identity < s a ¢ 2mier tourist attraction. This will result in more
visitors to the region, creatior of new obs, ari. ' increased sales revenues.

Other Agencies Involvai Cour. - of Orange (Midway City), City of Garden Grove
Operating Budget mnpact: Tb
Cost Estimates: TBD
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City of Westminster
Project Summary

Project Name: Economic Development Analysis for Mixed-Use Districts

Project Dates: 2024-2025

Description: Per the City’s Strategic Plan, the City has initiated a project to perform an
economic analysis for all of Westminster’s Mixed-Use Districts, which includes District 2
Mixed-Use Downtown. The economic development analysis will also look at areas
outside of the mixed-use district limits and possibly establish a new mixed-use district
along the Beach Boulevard Corridor.

Purpose/Justification (Refer to CEDS Guidelines): The ity recognizes the
importance of a multifaceted economic development st .ie_v as it translates to
increased revenue and promotes a strong economy. Tnis allc s the city to increase its
investment in public services, infrastructure, and < Jiutions to aa« ress issues that impact
the community. As a result, new or revitalized k' siness s or housing will lead to an
increase in jobs and construction opportunities.

Other Agencies Involved: CalTrans
Operating Budget Impact: TBD
Cost Estimates: TBD
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City of Westminster
Project Summary

Project Name: Bolsa Row Infrastructure Improvements

Project Dates: 2024-2026

Description: This mixed-use development located in the heart of the Little Saigon cultural
and business district will include 40,000 square feet of retail, a banquet facility, and mid-
size hotel in addition to the now-occupied Bolsa Row Apartments with 200 units.

Purpose/Justification (Refer to CEDS Guidelines): The project is expected to generate
240 permanent jobs; and bring new investment to this area which is home to hundreds
of locally owned and minority-owned businesses. The hot . and banquet facility will help
boost tourism, benefitting these businesses.

Other Agencies Involved: Southern California E< son
Operating Budget Impact: TBD

Cost Estimates: Approximately $3 ni on in furi's are required for infrastructure
improvements for traffic flow and underg »unu  “ities (hat will benefit the Little Saigon

area.
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City of Westminster
Project Summary

Project Name: Westminster Mall Revitalization

Project Dates: 2023-Present

Description: Westminster Mall is a 100-acre private property with a Specific Plan
adopted in 2022. This site is being reimagined per the Specific Plan as a mixed-use
development immediately adjacent to the State of California’s busiest freeway. The
Specific Plan requires 600,000 square feet of retail, two hotels, 3,000 affordable and
market-rate housing units, 17 acres of public open space, a: 4 a medical facility.

Purpose/Justification (Refer to CEDS Guidelines): 7 e  roject provides a mix of land
uses upon the site that will contribute to the area’s overc ' levels of activity in the
commercial, hospitality, and residential sectors' in addition > the creation of new
construction and retail jobs, the project will provi: ¢ new.<ind attractive rental opportunities
for professionals, which may incentivize additioric ' er ployers to locate in the area.

Other Agencies Involved: Southern Ca . ia Edisc.  SoCal Gas, Midway City
Sanitary District

Operating Budget Impact: TB” oas d on | tailer types and TOT revenues

Cost Estimates: TBD

Figure 3.11: lllustrative Concent
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Notes.

The concept shown above is intended to be illustrative in nature. Since the entire project site allows for a mixing of uses, the intent of this graphic | s to Ll.u strate one way that the application of uses
permitted in the SP could look upon buildout. De(all related to height regulations on the si an be found in Section 4.3.12, Building Height and ht. Additional details related to the various
design considerations required for site access and internal and external circulation can be found in Chapter &, Mobility. Final project uses and de: dm : building locatiens, footprints, and
ultimate site plan conﬁgura:lon will be based upon final concepts approved through application submittal approved by the City and may not necessanly reflect the same uses as illustrated abave.




ltem #7

City of Yorba Linda
Project Summary

Project Name: Savi Ranch Infrastructure Improvements

Project Dates: 2022 thru 2032

Description: Savi Ranch is a major destination for retail and businesses within
the City, providing close to 60% of the City’s sales tax revenue. The Savi Ranch
area includes a mix of uses including retail, office, medical, light industrial, and
most recently the addition of affordable housing. The !« cation is the only exposure
the City has to a major interstate (along the 91 Free: o, ) and is a key point of entry
from Riverside County into Orange County. Although ai »ady a busy destination
site, there are parcels within Savi Ranch th<. are underu.’ized. From 2013 to
2015, the City worked with consultants, pic ~erty < wners, businesses, and other
stakeholders to develop a Vision Plan for S¢© Ranch. In April 2015, the City
Council approved a Land Use and N _hility Plai. which defined a range of uses
intended to be added the area along \ ith 1= '»= public improvements that would
be necessary to service the increased el > gy envisioned for the 158-acre business
park. The Vision Plan identif >d a \ ide re :ge of short, mid, and long-term mobility
improvements including: 1, wider ~aof Yorba Linda Boulevard and Savi Ranch
Parkway, and 2) a secondary ' .cess point for the Savi Ranch area.

Design of mobility i /iproven. nts i as been scoped as two (2) separate but related
projects: 1) Savi Tanch P: kway Widening and 2) Yorba Linda Boulevard
Widening between La Palm~ Ave and Santa Ana Canyon Road. The Savi Ranch
Parkway Widening will  uvide for improved circulation at the intersection with
Yorba Linda Boulevard along with bikeway and pedestrian enhancements. The
Yorba Linda Boulevard Widening between La Palma Avenue and Santa Ana
Canyon Road will accomplish an additional thru lane while also adding storage
capacity at the intersections and improved bikeway and pedestrian facilities within
these limits.
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Purpose/Justification: Completion of . \fiistructure improvements could result in
an additional 1.4 million squa'c fee of re ail, office, and business uses, as well as
960 additional housing un’ ;. The ~vnancion of Savi Ranch has the potential to
create approximately 500 to = ©J0 new jobs.

Other Agencies )i volvea. Ci., of Anaheim and State of California Dept of
Transportation (Cec rans) are o»artners on this project. A cooperative agreement
has already been esic blishes between the Cities of Anaheim and Yorba Linda.

Operating Budget Impact: TBD
Cost Estimate: Yorba Linda Boulevard Widening Project > $24.3M
Savi Ranch Parkway Widening Project > $6.3M



ltem #7

City of Anaheim
Project Summary

Project Name: Store One Phase Il

Project Dates: Fall 2027-Fall 2029

Description:

Store One is a developing center for culinary entrepreneurship and workforce training located in the
to-be-renovated home of the original Northgate Gonzalez Market in north Anaheim. Phase I of the
facility (12,000+ sq. ft.), set to open in mid-2025, will feature commercial kitchens and pop-up
retail spaces for emerging food businesses and will provide low-income Anaheim residents with
food business training and incubation services as well as culinary training and job placement
services.

Phase II of the facility will provide capacity building opportuni® Cs to the Store One operation.
Phase II, currently comprised of 10,000+ sq. ft. of inline shet sp. s, would repurpose select shop
spaces to house food businesses operated by Store One enfrepreneu. - These shops would bolster
the entrepreneur’s incubated business as it launches, gz ws, and eventu 'ly graduates to its long-
term landing pad, giving way for future businesses ' oe incated. The remaining shop spaces
would house additional services that will become vita' ‘0.4 ¢ sustainability and success of Store
One’s entrepreneurs and culinary training students, inclu. ing a digital media lab for food
photography and video production, a childca » .. lity, ana  ther wraparound services.

Purpose / Justification (Refer te “EDS C ' .ielines):
The pI‘O_]eCt achieves two goals wit'.n the 2019-. 123 CEDS listed below:
Goal 1.3 - Support cares and tec’ nical ea cation.

e Goal 1.4 - Develop and pi- m« ¢ targewen education and training programs in Orange
County’s key high > orio: ‘v industry clusters - Hospitality and Tourism.

e Goal 2.2 - Ena" ¢ econon. = seli wufficiency for Red Zone residents through the promotion
of economic a. ! education. opportunity which can remove barriers to employment and
lead to career adv ncement

e Goal 2.3 - Upgrade . = ¢’ .1ls of the current Red Zone workforce to strengthen abilities and
improve the lives of Rcd Zone residents.

e Goal 4.3 - Increase investment in small business start-ups and promote entrepreneurship.

Other Agencies Involved: Store One will convene multiple educational and nonprofit partners
to facilitate entrepreneurship and workforce training services. The initial slate of partners will be
formally selected in 2024. Since 2021, Store One has held partnership exploration meetings with
dozens of potential nonprofit partners, including those who are widely considered to be the leaders
of small business training and culinary training in Anaheim and the wider region.

Operating Budget Impact: The ongoing operations of Phase II have yet to be determined,
however, revenue for use of the pop-up restaurant and retail spaces by incubated businesses will
generate revenue to off-set a portion of operating expense.

Cost Estimates: Constructions costs estimated between $5-7 million based on size of site and
amount of commercial kitchen equipment provided.
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City of Anaheim
Project Summary

Project Name: Beach & Lincoln Small Business Incubator Pavilion

Project Dates: Fall 2024- Fall 2026

ltem #7

Description:

As part of a larger 3-acre mixed-use, mixed-income development with 60 for-sale townhomes
and 46 affordable apartments for seniors and young adults, the Beach & Lincoln Small Business
Incubator Pavilion project is an incubator market space centering around immigrant and BIPOC
artisans, cottage industries, and food trucks. The indoor/outdoor marketplace would reutilize a
former gas station canopy and provide a collection of five to ten small, affordable commercial
spaces for incubating small businesses to launch and stabilize their concepts. This project would
integrate with mentorship and programs from the City of Anaheim s forthcoming Store One
project. After receiving incubation services and gaining access ¢ batch kitchens and retail/
restaurant pop-up spaces at Store One, this project would pre 1ac » growth opportunity for the
next step in small business growth.

Purpose / Justification (Refer to CEDS Guidc ‘nes’.
The project achieves two goals within the 2019-2023 C. S listed below:

e Goal 2.2 -Enable economic self-suffi .ev for Rec Zone residents through the
promotion of economic and education. ' oppc  nity which can remove barriers to
employment and lead to career advance her .

e Goal 4.3 - Increase investm .t 1. mall L siness start-ups and promote entrepreneurship

Other Agencies Involved: N apre . uc. o pment partner Innovative Housing Solutions
(IHO), or a specified affiliata. will b= :sess the property, leasing it to an entrepreneurial
community-based organ _ation o ch as "[ELO. This organization will manage a small business
collective or cooperal ‘e social en. rprise, collaborating with micro-businesses and small
enterprises, and highlig. ‘ing local I 1siness products.

Operating Budget Impac. o annual operating impact to the city. The land disposition has
complied with the Surplus Land Act. IHO, or the designated affiliate, aims to establish a
sustainable business model that covers the operational expenses of the social enterprise.

Cost Estimates: Estimated construction costs for an adaptive reuse of the existing gas station
into a community asset, including any environmental remediation, is anticipated to be
approximately $6.5M. This estimate is based on the size of site and amount of commercial
kitchen equipment provided.
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Examp Ie Drawm g or Photo if avallable
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City of Brea
Project Summary

Project Name: Flower Street Closure and Traffic Circle

Project Dates: City of Brea Staff submitted for the 2023 OC Complete Streets Call for
Projects and is waiting for the results. Currently in the conceptual phase.

Description: Closure of the Flower Street at the northern access point of Imperial
Highway and Flower Street intersection to create a traffic circle

Purpose/ Justification (Refer to CEDS Guidelines): This nroject would increase
pedestrian and vehicle safety by alleviating existing issues' clated to school drop-
off/pick-up operations that occur in the morning and afte’ . on. By doing so, it provides
safer vehicular and pedestrian access to the adjacent uownuw. vn area (Downtown Brea),
encouraging increased economic growth of one of C.ity’s econc hic hubs.

Other Agencies Involved: California State Dep rtm< it of Transportation, Brea Olinda
Unified Schools District, Department of State Arch. cts.

Operating Budget Impact: TBD

Cost Estimates: Preliminary De .yi. =nginc :ring $70,000; Plans, Specifications, and
Engineer’s Estimate $100,007 Const uction 1,000,000. Total Project Cost $1,170,000.

Example Drawing or Photo if / ailable:
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City of Brea
Project Summary

Project Name: Downtown Brea Parklets

Project Dates: Phase One: September 19, 2022 to February 29, 2024
Phase Two: Estimated in 2024-2025

Description: Installation of parklets within the City’s downtown area (Downtown Brea).
Phase one includes the construction of two parklets on the north side of Birch Street,
between Madrona Avenue and Walnut Avenue. A potential third parklet is being
evaluated, which is anticipated to be constructed on Brea Boulevard.

Purpose/ Justification (Refer to CEDS Guidelines): .7 .. > project would provide
additional pedestrian amenities (i.e. chairs, tables, shcdes) i expanding into the public
right-of-way without negatively impacting the traffic .ow. By do.. ~ so, the project
creates additional public spaces that are more w .icoming and engyaging, while assisting
the surrounding businesses with additional spac s th< . could be utilized to expand their
services and bring economic growth to the area. L ing the COVID-19 pandemic,
restaurants in Downtown Brea were able . maintain nerations by using parklet space
for outdoor dining. The utilization of parklc 's ha. h2en cemonstrated to be a proven
approach to reasonable business expansic . 7 .is aica will also benefit from future
connectivity as opportunities for .ui. moda ransit expand to incorporate a future
rideshare zone on Brea Boule® ard th: . will cc er to both buses and app-based rideshare
services, combined.

Other Agencies Inve'.ed: i e

Operating Budget Ii. pact: Thi: project is anticipated to generate future maintenance
and operational costs rc. 1aing ' ctween $5,000 to $15,000 annually.

Cost Estimates: The cost to construct one typical parklet includes the following
estimated costs:

A. Design: $15,750

B. Construction: $160,000

C. Materials: $50,000

Total Per Parklet: $225,750 X 3 Parklets = $677,250

Additionally, $5,000 annually is estimated to maintain each parklet, for a total of $15,000
per year.
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Example Drawing or Photo if Available:
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City of Brea
Project Summary

Project Name: Arovista Park Modernization

Project Dates: Phase One: Spring 2024 — Fall 2025
Phase Two: Spring 2026-Summer 2027

Description: This project proposes to update and modernize an existing 14.89-acre
park. The improvements generally include: constructing new all-accessible playground;
addition of new pickleball courts; removing existing and installing new restroom
facilities; upgrades to walkways and ADA improvements for access; existing parking lot
re-surfacing and lighting; re-surfacing existing basketball and volleyball courts;
regarding existing baseball fields; replacement of existing irrigation system; removal and
replacement of trees; landscaping; and utility improvements within the existing footprint
of the park area.

Purpose / Justification (Refer to CEDS Guidelinc .): Key a. =nities of the project
include a state-of-the-art, all-accessible playgrou: u for individuaic of all ages and
abilities, as well as improvements to the widely filizer' i racks at Brea cross-town
pedestrian and bicycle trail system. While genera. » . community beautification project,
this investment is anticipated to assist wi*h moderatc ‘raffic reduction due to the 4.1-mile
trail system beginning/ending at this site, heic v.enco. raging local users to walk or
bike to the park. Additionally, the project is 2xp¢ ctec 0 direct regional tourism to Brea
as a destination park and playgre: .. unlike .1y other in the County.

Other Agencies Involved: N/

Operating Budget npact: Tt D — Anticipated ongoing annual park maintenance staff
and operating costs

Cost Estimates: Phase One: $13.5M; Phase Two: $10M

Example Drawing or Photo if available: Enclosed.
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City of Brea
Project Summary

Project Name: Permanent Supportive Housing Project

Project Dates: November 2023 to January 2027

Description: The City of Brea owns a 0.437-acre vacant site located at 323 North Brea
Boulevard. The City intends to facilitate the design and construction of a Permanent
Supportive Housing Project (Project) on the site. The proposed Project will provide
approximately 40 units designated for individuals experiencing homelessness earning at,
or below 30% of the area median income (AMI). The proposed Project will offer in-house
supportive services to residents, empowering them to establish and sustain their housing
while working towards their individual goals. By partnering with the Orange County Office
of Care Coordination’s Coordinated Entry System to iccntify and refer individuals
experiencing homelessness to the property, this Project . effectively amplify the linkage
between homeless individuals and housing. Additiona'y, the Project site is served by the
Orange County Transit Authority Bus Route 129 wi*' . a stop dirc »tly in front of the Project
site.

Purpose / Justification (Refer to CEDS Guideli. = .): Adding new residents to the City
who will have a stable home base and resources 0 maintain a healthy lifestyle and
employment.

Other Agencies Involved: Oran . “ounty Jffice of Care Coordination

Operating Budget Impact: < nticip7 ~d.incre ase in sales tax generated by new
residents living in the City.

Cost Estimates: De clopme * cos » are estimated at $28,307,955.

Example Drawing oi 2hoto if - vailable: The below image is an aerial view of the
proposed Project site.
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City of Buena Park
Project Summary

Project Name: La Palma Avenue Sewer Line Upsizing

Project Dates: 2025

Description: The scope of work for this project includes removing the existing 8-inch
sewer main, constructing 1,300 linear feet of 10-inch Vitrified Clay Pipe (VCP) sewer pipe,
rehabilitating (9) sewer manholes, performing video inspection, reconnecting (12) sewer
laterals, and repaving the street. To the extent feasible, the City will be leveraging private
development impact fees to help offset a portion of the costs associated with the proposed
improvements.

Purpose / Justification (Refer to CEDS Guidelines): To ' icrease the sewer main line
capacity in La Palma Avenue from Beach Boulevard: » Stanton Avenue which will
alleviate direct flow in parallel sewer mains in that @ za =  provide additional sewer
capacity for several large developments that are n' sjected tc »ccur within the corridor.
The City has identified this segment of La Pal:.a Avenue for ' igh-density residential
development with the City’s General Plan anc Hous' .g Element. Additionally, several
large retail centers, including the Buena Par. ‘~owntown (Buena Park Mall) are
considering expansion plans to redeve'an the n. !l site with mixed-use residential
development and expanded retail and es. imant uc2s. This future development is
restricted by current sewer capacity fi m_<e iisting 8-inch line. New housing
opportunities combined with plar’ ' retail. .staurant expansion within this segment of
La Palma Avenue will increass emplc yment »pportunities and provide needed housing,
including affordable housing, ~ the v a2t of Buena Park.

Other Agencies Invo! _u. 'nne

Cost Estimates: $1,2. 7.800, w ch includes design, traffic control and construction costs
for the proposed work.

Example Drawing or Photo if available:
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City of Buena Park
Project Summary

Project Name: SiFi Fiber Optic Internet Connections to City Facilities

Project Dates: 2026

Description: The City of Buena Park entered into an agreement with SiFi Networks to
install state-of-the-art community wide fiber optic network in the City. Utilizing the City
right-of-way to micro-trench for fiber optic cable, a service connection opportunity will be
available at every home and business in the city, helping to close the digital divide and
allow for long-term personal and economic growth for residents and businesses alike.
SiFi has designed the network to include all City facilities, residences, businesses, and
institutions within Buena Park. SiFi will be funding the full cost for the fiber optic cable
installation, which represents a substantial portion of the o _rall project costs that allows
the City to better utilize its limited funding to support oth«  2spects of the project rollout.

Separately, SiFi and the City entered into a Smart _ity Agree. =nt that would allow the
City to connect 120 City facilities and infrastruc® .re directly to S.''i’s fiber optic network
with no intermediary service provider. Approxin. *ely 7 of the 120 City facilities currently
do not have any network access at all. Adding ' .se connections will address future
municipal needs such as additional secu: '» cameras. synchronized traffic signals, digital
signage or billboards, and other future ini ative: that re yuire network connectivity.

Fiber optic connectivity is more *.c.. ‘ust a uperfast internet connection to homes and
businesses and schools. It wil' uturep )of the Tity for generations to come, bringing more
choice of providers, boost thc =cort ") “na enable Smart City applications to make for
an even greater city to live. wori. = ad play.

Purpose / Justific ition (Re »r t¢ CEDS Guidelines): The agreement with SiFi
Networks brings sevc ral potent! | benefits to the Buena Park community. Currently, not
all households and busi. ~sses  /ithin the City have access to gigabit internet speeds from
any service provider, ana ' .n providers that offer download speeds approaching one-
gigabit do not always make matching upload speeds available to customers. The SiFi
project would make download and upload speeds of at least one-gigabit available to all
members of the community. SiFi will also create a FiberCity Aid discount program in which
potentially thousands of disadvantaged households (up to 11% of customers on the SiFi
Network) would get a discount of at least 50% on internet service; when combined with
the FTC’s existing $30/month Affordable Connectivity Program discount some
households may be able to receive internet service at little to no cost.

The COVID-19 pandemic revealed the critical need for reliable high-speed internet. The
City can play a key role in providing quality internet connectivity at City facilities including
the Senior Center, Community Center, City Hall, Police Department and recreation
facilities that will enable the City and the Buena Park Community to have access to low-
cost or no-cost internet. These internet access points are especially critical to our senior
and low-income populations who rely on public facilities to access the internet.
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Other Agencies Involved: None.

Operating Budget Impact: Ongoing annual cost of approximately $100,000 for
networking services from SiFi Networks at 120 City facility locations.

Cost Estimates: Initial construction cost of approximately $500,000. This includes
bringing fiber to buildings, structures, and other facilities from the main strands on the
street. It also includes networking equipment to enable the fiber services such as
modems, routers, public Wi-Fi access points, etc.

Example Drawing or Photo if available:
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City of Costa Mesa
Project Summary

Project Name: Adams Avenue Active Transportation Project — Multipurpose Trails and Cycle Track
Project Dates: 2025 to 2028

Description: The Adams Avenue Active Transportation Project - Multipurpose Trails and Cycle Track will
construct bicycle and pedestrian improvements including a mix of off-street Class | Multipurpose Trails
and Class IV Cycle Tracks on Adams Avenue from the Santa Ana River to Fairview Road. The project
includes street rehabilitation, narrowing of travel lanes, Class | Multipurpose Trail, Class IV Cycle Track,
sidewalk and other pedestrian improvements, medians, landscaping, and traffic signal improvements.
From the Santa Ana River to Harbor Boulevard, the project proposes a 10’ wide multipurpose trail on each
side of Adams Avenue separated from traffic by a landscaped buffer. From Harbor Boulevard to Fairview
Road, the project proposes a Class IV Cycle Tracks connecting to ped: .trian and bicycle improvements at
the entrance to Orange Coast College.

Purpose/lustification: The project will improve pedestrian und bicycle acc s and connectivity to local
businesses, schools, parks, high density residential neigh’ orhood< existing and planned bicycle facilities,
high frequency transit, and Orange Coast College. The prc, <t as designed with the primary goals of: (1)
reducing vehicle-pedestrian and vehicle-bicyclist.collisions L, increasing the safety and mobility of non-
motorized users and (2) increasing trips accomp. :nc v walkirn_ and bicycling.

Other Agencies Involved: Orange Coast £n'lege an. M .wport Mesa Unified School District.

Operating Budget Impact: TBD

Cost Estimates: $15 Million




ltem #7

City of Fullerton
Project Summary

Project Name: Fullerton Housing Incentive Overlay Zone (HIOZ)

Project Dates: Calendar Years 2025-2032

Description: The primary objective of this project is to secure infrastructure investment
that will catalyze the development of high-quality residential units within Fullerton's
Housing Incentive Overlay Zone. The investment aims to create an environment
conducive for developers to undertake significant housing projects, aligning with the
city's broader goals of addressing housing needs and fostering sustainable growth. The
Fullerton HIOZ Housing Development Initiative is a transformative effort designed to
convert approximately 729 privately owned parcels into mult"amily housing units, with a
focus on mixed-use and creative developments.

This extensive project aims to generate around 13,229 new Ii u1sing units over the next
8 years, incorporating a 10% affordability requirer znt for partici, ating developers. A
crucial component of this initiative is the develo’ inent #:d enhancement of
infrastructure to accommodate the increased hoc 'in< density. This includes significant
upgrades in utilities, transportation, public services, :nd community facilities.

The project is not just a housing developri =nt p: - _ram, but a comprehensive urban
renewal strategy. It focuses on creating vik 3+ ., sustainable, and inclusive communities
through thoughtful planning anc .esiy ). The ‘nitiative is expected to have a substantial
positive impact on Fullerton’s' _conor ¢ lands ape, attracting new residents and
businesses, and enhancing thic qus iy i .. for existing community members.

The City’s 6th Cycle F Jusing “lemi at Policy Action 3.1-a directs the City to explore
financial incentives: or property »wners for environmentally friendly building
improvements, such ¢ » solar pe el installation and energy and water efficiency
upgrades, induction coc' 'ng, 2 .d outdoor water conservation techniques, with priority
given to units affordable t¢ «© wer and moderate-income households. This project
proposal addresses those needs.

Policy Action 3.1-b directs the City to create an infrastructure project priority checklist to
support infrastructure for public transit and active transportation, such as walking and
biking, prioritizing low- and moderate-resource areas

Background and Need: Fullerton's HIOZ presents a unique opportunity to transform 729
parcels into multifamily housing units. These parcels are privately owned However, the
existing infrastructure is inadequate to support the scale of development envisioned.
Strategic investment in infrastructure is crucial to unlocking the potential of HIOZ,
making it attractive for quality developers.

Project Deliverables:



https://www.cityoffullerton.com/government/departments/community-and-economic-development/planning-zoning/housing-element-update-2023
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Infrastructure Upgrades: Enhancement of utilities, transportation networks, and public
services to support the new housing units. This includes upgrades to water, sewage,
electricity, roadways, and public transit systems.

Developer Incentives: Provision of incentives to attract developers to invest in HIOZ,
leveraging the improved infrastructure.

Community Engagement and Support: Engaging with local communities to ensure the
developments meet their needs and enhance the overall quality of life in Fullerton.

Economic Impact:

e Increased Tax Base: Enhanced property values and new development will
contribute to an increased tax base.

e Job Creation: The project will create jobs in construction, urban planning, and
support services, contributing to local employment growth.

e Community Revitalization: New housing and impro® 2d infrastructure will
stimulate local economies and revitalize communi*’ s.

Evaluation and Metrics:

e Infrastructure Improvements: Completior of key ‘nfrastructure projects.
e Developer Participation: Number of deveic »er investing in the HIOZ.
e Housing Units Developed: Trackina the nuni =r of units developed in the HIOZ.

Conclusion: This proposal represents a s ategr  nnroach to leveraging Fullerton’s
HIOZ for significant urban development. By fo.using on infrastructure investment, the
city aims to create a fertile grour 4 toi high-¢ ality housing development, driving
economic growth, community evitaliz ition, a 4 sustainable urban living.

Purpose / Justificz” on (Refe to C. DS Guidelines) :

Economic Developm: ~t and ' esilience: This project directly aligns with CEDS
objectives for regional ec. no: .ic growth, diversification, and resilience, aiming to
revitalize various areas of ti.e City, including State identified opportunity zones. Aligning
with the county’s regional economic development goals, the project supports
establishing new affordable housing opportunities for the region.

Equity and Inclusiveness: Adheres to CEDS's commitment to inclusive development,
ensuring benefits are equitably distributed among all community members.
Development projects are focused in areas that were identified based on a 4-tiered
methodology that took into account schools and parks, hazard zones, state opportunity
zones, and development feasibility. The inclusion of state opportunity zones helps end
exclusionary housing practices in these communities. Infrastructure upgrades would
also directly benefit those who are near these developments.

Sustainability: The project's emphasis on eco-friendly practices and sustainable
development reflects CEDS's focus on environmental stewardship. Project deliverables
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would seek to incorporate modern infrastructure which can include advanced water
quality features, environmentally sustainable lighting, as well as development standards
which take into consideration Leadership in Energy and Environmental Design (LEED)
standards.

Other Agencies Involved:
Possible partner agencies include OCTA & Special districts where applicable

Operating Budget Impact:

The total estimated impact would range, preliminary estimates of the impact of HIOZ
range to $10+ million annually in infrastructure needs assuming all parcels are
developed within the timeline and developer interest persists.

If all parcels are developed, the HIOZ offsets these costs through approximately $8-10
million in property tax as well as spillover economic impacts of new housing units. This
would result in offsets in sales tax due to higher participa' »n in the local economy.

Cost Estimates:

Infrastructure Upgrade Costs: The per unit cost i nir ;astructure upgrades could range
from $19,558 - $23,455. This includes uparades to  ‘ilities, roads, and public services
for each housing unit. Total for 13,209 U: s would be 1 the range of $258.64M -
$309.82M. This figure represents the totai nfrac ... ‘ire upgrade cost for the entire
HIOZ project. Assuming the CEDS project =i fund a certain percentage of these costs,
the request would be for 5% of < ie cc s or « 12.9 million.

Developer Attraction Costs: T »ffc Luvery < ract quality developers, the City would
need to undertake a rob:=t autre. ~h and engagement process that involves marketing,
branding, and stratec’. outrec h. 1. 2 is estimated to be in a range of $2M - $5M.
These costs also iri. tde poten: il incentives to attract developers to invest in the HIOZ.

Creation of Developmelr. Star' ards: The estimated costs for robust development
standards for the HIOZ cai' ' ange from $500,000 - $2M. This budget is for developing
standards that incorporate Fullerton's history and LEED standards, involving
professional fees for consultants. This would look to compartmentalize designs based
on each area of investment of the HIOZ and focus on those elements.

Total Potential CEDS project cost: $16.9 Million

The costs to actually develop parcels can range depending on economic factors and
costs of materials. For reference, potential construction costs could range from
$200,000 - $400,000 per unit. Extrapolating this across all the sites within the HIOZ,
total construction cost would range from $2.64B - $5.28B. This gives an idea of the
scale of the housing developments in the HIOZ and its significant impact to Orange
County as a whole.
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HIOZ Parcel Map:

I 102 _Parcels_CEQA_759_Joined (759 parcels)
Parcels_Citywide (29,862 parcels)
05 1 2

POTENTIAL HIOZ DEVELOPMENTS:

TOWNHOMES L | \EElQRK MULTIPLEX

INDIVIDUAL DWELLING UNITS PLACED o JAL DWELLING UNITS WITH BUILDING WITH 4- TO 8- DWELLING UNITS.
SIDE-BY-SIDE. GK< AID FLOOR COMMERCIAL/WORKING
FLEX CE
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STACKED FLATS STACKED FLATS GARDEN OR
WITH STRUCTURED WITH SURFACE COURTYARD UNITS
PARKING PARKING

BUILDING WITH STACKED DWELLING UNITS BUILDING WITH STACKED DWELLING UNITS AND  INDIVIDUAL DWELLING UNITS ARRANGED
AND ATTACHED STRUCTURED PARKING, WHERE DETACHED SURFACE PARKING, WHERE GROUND ~ AROUND A GARDEN/COURTYARD.
GROUND FLOOR MAY BE COMMERCIAL. FLOOR MAY BE COMMERCIAL.

POTENTIAL AMENITIES:
RECREATION

SENIOR CENTERS
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City of Fullerton
Project Summary

Project Name: Fullerton Downtown & Rail Area Revitalization Project

Project Dates: Calendar Years 2025-2029

Description: This ambitious project represents a significant step towards reimagining
and rejuvenating the heart of Fullerton. It aims to transform the Downtown District into a
bustling hub of economic and social activity, harmonizing modern development with the
rich historical legacy of the area. By enhancing storefronts, introducing lush
landscaping, and integrating wayfinding and green spaces, the project seeks not only to
beautify the cityscape but also to create a dynamic, inclusive environment that fosters
business growth, cultural enrichment, and community engagement. It will serve as a
beacon of innovation and sustainability, setting a precedenr® .or urban revitalization that
balances progress with heritage.

Key deliverables of the project include improving d« .vntown arc ‘dentified through the
following items which each serve as a method te znhance the coiimunity and serve
regional goals to improve visitation and econori: > vite' .y within Orange County.

Rail Area & Truslow Community Revitaliz _*an: Focu 'ng on revitalization of the rail
areas and downtown, this deliverable foc. ses ¢ ' 'aunc.iing a project for the area south
of the BNSF railway, particularly around Ti islc.v Avciaue and key historical sites like the
Elephant Packing House. This in'.a. =2, witi an estimated budget of $12.9 to $21.05
million, aims to transform thes® unde! .evelo, 2d areas into vibrant, sustainable
communities, while preserviri_ their< 11 =2 historical character.

Comprehensive Arc 4 Spifict 'an Update:
e Creating a d¢ ailed deve »pment framework.
e Budget: $500,. 70 to $1 r llion.

Developer Incentive Py« am:
e Attracting quality development that aligns with city goals.
e Budget: $2 million to $5 million.

Historical Sites Revitalization:

e Focusing on the Elephant Packing House and surrounding areas.
e Budget: $300,000 to $800,000.

¢ Infrastructure and Public Realm Improvements:

Upgrading streets, utilities, and public services:
e Budget: $10 million to $15 million.
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Community Engagement and Support:
¢ Involving residents in the planning process.
e Budget: $100,000 to $250,000.

The anticipated outcomes of this project include economic revitalization, enhanced
living standards for the community, and the preservation of Fullerton's historical sites.
The initiative is designed to create a dynamic, inclusive Fullerton, balancing modern
development with historical preservation.

Storefront Improvement Program: Through a matching grant project and maintenance
agreements with local businesses, this program would facilitate significant high visibility
improvements to exterior fagade and public facing areas which would directly support
our local businesses. The program would include performance metrics that identify
needs, a robust outreach process, accountability for participants, and clear measurable
outcomes that align with CEDS guidelines.

Landscaping and Green Spaces: To improve quality of life 1 the downtown as well as
facilitate improvement and aesthetic appeal, this scope .c 'd focus on improving
existing downtown landscaping features with the goal of prov 'ing better public spaces
for our community to benefit and enjoy. Landscapi g features c. ntribute to the overall
aesthetic of the downtown and assist the city’s < iorts in placemaking to attract quality
businesses and visitors to our downtown.

Broadband and Technological Enhancem nts: = hetter improve the downtown district
for visitors, broadband technology stich as w27 iic Wit hotspots will be assessed in core
community areas where high fo< . tra. = occ s to support technological equity. This
effort assists the city in suppe ung dis udvantc yed community members access quality
broadband services at no cos. whi'. aisc = 'nulating visitation and use of local facilities.

Public art & Communr’ y Spac 3 — 1. an effort to build on the city’s rich heritage and
culture, the use of { ‘blic art thr_ughout the downtown district as well as key areas in the
city align with goals tc "aster inc usivity and growth. The city would pursue local artists to
incorporate these conce, ‘s in* the downtown.

Purpose / Justification (Refer to CEDS Guidelines):

Economic Development and Resilience: This project directly aligns with CEDS
objectives for regional economic growth, diversification, and resilience, aiming to
revitalize the economic landscape of Fullerton’s Downtown. Aligning with the county’s
regional economic development goals, the project supports Fullerton as a gateway to
the county for long distance rail visitation.

Equity and Inclusiveness: Adheres to CEDS's commitment to inclusive development,
ensuring benefits are equitably distributed among all community members. Various
project deliverables identified include providing accessibility to those within HUD
designated qualified census tracts clear access to downtown services and amenities.
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These range from free broadband Wifi to improved green spaces which support health
equity to those who lack these spaces in their neighborhoods.

Sustainability: The project's emphasis on eco-friendly practices and sustainable
development reflects CEDS's focus on environmental stewardship. Project deliverables
would seek to incorporate drought tolerant landscaping as well as a focus on pedestrian
foot traffic rather than vehicular access. Improving wayfinding for pedestrians and
supporting connectivity to regional and cross-country rail demonstrates a focus on
reducing Green House Gasses (GHG’s) in alignment with the goals of the CEDS
guidelines.

Other Agencies Involved:
Possible partner agencies include LOSSAN, SCRRA, OCTA, Arts OC.

Operating Budget Impact:

The total estimated impact would be $6-8.5 million in ' .e-ti. ' investment for the
downtown. The city would ultimately incur longer-ter n mainte: i1nce responsibilities
once project deliverables are completed, howeve', pusinesses ri. y participate in
shared maintenance through collaborative appi aches . feasible. By implementing
these significant enhancements, Fullerton would « »* self apart as a destination which
supports new growth across industries and the regic » as a whole. From workforce
enhancements,

Cost Estimates:

Specific Plan & Infrastructure . 2il.© 1< .. zas: $15-21 Million (Inclusive of all
Storefront Improvementa: ©2-3 ri. tion (estimate)

Landscaping and Gre .n Spac 's: $ . 2 million (estimate)

Wayfinding Signagc $500,000 $750,000 (estimate)

Broadband and Tech: logical E ihancements: $1 million (estimate)

Public Art and Communi' = Sp« _es: $500,000 - $1 million (estimate)

Total Estimated Cost: $30.5 million (estimate)
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Example Map (Focus Area):
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City of Fullerton
Project Summary

Project Name: Fullerton Series Lighting Upgrades

Project Dates: 2026-2032

Description: Fullerton is a historic Orange County city with significant cultural and
regional history. Given the city’s age, infrastructure needs have continued to manifest
as the agency seeks to continue a maintenance of effort service level that meets the
needs of the community.

A significant volume of lighting fixtures throughout the City present themselves as
holding both utility risks as well as life and safety risks due to their age. Fullerton’s
series streetlight systems were designed and installed decs ues ago and are now
obsolete. The streetlight technology in place utilizes eles . »al transformers owned by
Southern California Edison (SCE) and lighting circuits'und 1i. ‘uires owned by the City of
Fullerton, all of which are now outdated and can ne onger be i 'iably and cost-
effectively operated and maintained.

Fullerton’s streetlight system relies on Regulated « © (put (RO) transformers which are
difficult to repair or replace, according to = “FE. Addiu nally, the original design utilized
mercury vapor (MV) lamps which are nov. una. 'able ¢nd banned due to environmental
and safety concerns. In the 1980’s, Fuller. \n !".inps .vere replaced with high pressure
sodium vapor (HPSV) lamps, wh'_.i 2 not i «ve the same electrical performance
characteristics as MV lamps. 7 s hag create | failure of SCE-owned RO transformers
due to increased inrush curre: fas s = 'ahts are turned on each night.

Inrush current is the in® .anu. ah iri, 1t drawn when electrical equipment is turned on.
This older technolos | is also b. ced c.i series circuit wiring between the lamp fixtures
and the SCE transfo. »er. The C ty would seek to replace these lights with modern
lower energy and susta. able ' nt fixtures that would provide adequate lighting to those
served.

A significant portion of southwest and central Fullerton hold a high volume of series
lighting in the City. This area is already economically and socially disadvantaged both
through a CalEnivroscreen Healthy Places Index (HPI) as well as through HUD’s
designated Qualified Census Tract (QCT) assessment. Properties in this area are lower
income households that often lack resources and are already disadvantaged.

Modernizing the lighting in these crucial areas of Fullerton through a CEDS
infrastructure funding program would not only serve Fullerton, but OC as a whole.
Modernized lighting fixtures help build the groundwork for growth and promote a safe
and equitable environment for all.
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Purpose / Justification (Refer to CEDS Guidelines) :

Economic Development and Resilience: This project directly aligns with CEDS
objectives for regional economic growth, diversification, and resilience, through a focus
on jobs creation through infrastructure large-scale upgrades and replacement.
Furthermore, safe streets and neighborhoods mean safe places to work. Increasing
numbers of local disadvantaged and minority owned businesses operate in work from
home or home occupation settings. Supporting these census tracts through
improvements facilitates business and commerce for those who need it most.

Equity and Inclusiveness: Adheres to CEDS's commitment to inclusive development,
ensuring benefits are equitably distributed among all community members. The target
areas of light fixture replacement are heavily focused on southwest and central
Fullerton. These areas score high on the Healthy Places Index (HPI) as well as the
CalEnviroScreen 4.0 analysis system. These parcels are already disadvantaged and
many are Qualified Census Tracts (QCT’s) which align wit* .ederal funding priorities.
Social determinants of health and quality of life issues fe'  »inority and disadvantaged
community members are addressed when infrastructu ¢ issu s are resolved, and safety
is made a top priority.

Sustainability: The project's emphasis on susiw. nable ughting and energy aligns with
US Department of Energy (DOE) program initiative = and priorities as it relates to
converting to sustainable energy and rec .©2d emiss. ns. Utilizing less power while also
meeting the community needs is a clear ¢ »live.. »'e of (iis upgrade. Systems identified
for replacement bring modern technology « 1d usta..ability to the forefront of the
community.

Other Agencies Involved: Sc ™ crn Calitornia Edison (SCE)

Operating Budget npact:

To update series lighting, the ity could easily incur well over $35 million in costs.

Cost Estimates:

CEDS project funding could support up to $15 million in costs. These costs include a
targeted implementation of upgrades to disadvantaged community areas and a focus on
providing lighting in areas that are impacted from both a life-safety perspective as well
as a quality-of-life priority.

Example Drawing or Photo if available:
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City of Garden Grove
Project Summary

Project Name: Investel Garden Resorts, LLC (Site C)

Projected Dates: Start of Construction - Mid 2025

Description: Investel Garden Resort is the developer of Site C consisting of two (2) upper-upscale
and one (1) select service hotel collectively totaling a maximum of 769 rooms, approximately
39,867 square feet of conference/meeting space, approximately 36,885 square feet of
restaurant/retail/entertainment space, a parking structure, and a resort pool to be constructed on
approximately 4.3 acre site.

Purpose/Justification: The project is expected to create 750 perrnranent jobs and eliminate blight.
Hospitality/Tourism is identified as a targeted industry sector This project is located within the
Anaheim-Grove Resort District which includes a cluster of he 5, tality uses serving Disneyland and
the Anaheim Convention Center.

Other Agency’s Involved: Successor Agency to ‘e Garden Grove Agency for Community
Development

Operation Budget Impact: The gross revenu: _~neratea rom this development is approximately
$3.5M-$4.3M in transient occupancy tax, $16C -$5c '“.in sules tax, and $192K-$268K in property
tax.

Cost Estimate: The total cost of thic devel: pment 's approximately $350M-$400M.
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City of Garden Grove
Project Summary

Project Name: New Age Brookhurst LLC (Brookhurst Place Phase II)

Projected Dates: Multi-Phase Project - 2023-2027

Description: The New Age Brookhurst LLC is a Public-Private Partnership with the City of Garden
Grove and New Age Brookhurst (the “Developer”). The Brookhurst Place is being developed in
phases and at completion, will be comprised of up to 700 residential units including 60 affordable
units and up to 80,000 square feet of commercial, retail, restaurant and hotel space. Brookhurst
Place Phase I consisting of 180 residential units was completed in July 2018. Brookhurst Place
Phase II will consist of the remaining residential units and associated commercial/retail
development.

Purpose/Justification: The project is expected to create app' u. mately 200-400 permanent jobs.

Other Agency’s Involved: Successor Agency to the Garden G »ve Agency for Community
Development

Operation Budget Impact: The project is estimated tc enerate an additional $3.1M in property
tax annually.

Cost Estimate: The total cost for all phase of tt s 7 _velopment is approximately $250M-300M.
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City of Garden Grove
Project Summary

Project Name: Anaheim-Grove Resort District Public Improvements

Projected Dates: Mid 2025

Description: The proposed project encompasses development of public infrastructure
improvements including: street and traffic operational enhancements; pedestrian and accessibility
parkway improvements; and storm drain improvements located in the southern resort areas along
Harbor Boulevard in the City's master planned Grove District. Proposed boundaries include
Chapman Avenue to Westminster Avenue to integrate and enhance development opportunities.
The resort area is a key corridor of the City that is currently targeted for strategic economic
development and job creation.

Purpose/Justification: The project is expected to create ' 200-1,400 new permanent jobs.
Hospitality/Tourism is identified as a targeted industry sec' .i. This project is located within the
Anaheim-Grove Resort District which includes a cluster of iiospitc ity uses serving Disneyland and
the Anaheim Convention Center.

Other Agency’s Involved: N/A

Operation Budget Impact: The project is estii’ .ind to ge: 'rate an additional $5M-$15M annually.

Cost Estimate: The total cost of the public infra trz _ture project is approximately $7M-$11M.
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City of Garden Grove
Project Summary

Project Name: Willowick Golf Course (Public Infrastructure)

Projected Dates: Mid 2027

Description: The Willowick Golf Course is located at 3017 W 5% Street in the City of Santa Ana and
is owned by the City of Garden Grove. The 18-hole golf course site is comprised of eight separate
parcels totaling approximately 102 acres.

The Cities of Garden Grove and Santa Ana are in collaboration to redevelop the Willowick site.
Joint efforts are underway in the areas of community engagement and visioning for the site. Itis
anticipated reuse of the Willowick site would require construction of new public infrastructure and
upgrades to existing public infrastructure. Improvements rmay include: street and traffic
operational enhancements; pedestrian and accessibility pa: way improvements; storm drain
improvements; roadway improvements; relocation of wat i nains; sewer line improvements;
removal of utility pipes; installation of new traffic signals, cons uction of new curb and gutter;
median improvements; landscaping; street lighting; ar ., signage.

Purpose/Justification: The project is expected to cr ate « significant amount of hew permanent
jobs as development of the site offers a significant op ortunity to add jobs in targeted industry
sectors. New housing, including affordable k .11sing, wili 2lso result as part of site development.
This project would include significant housi g a. ' emp.oyment opportunities for Red Zone
residents.

Other Agency’s Involved: City of S@ata Ar a

Operation Budget Impact: The projec s estimated to generate additional property tax and sales
tax revenue annually.

Cost Estimate: The total cc * of the pulic infrastructure for the Willowick Reuse project is unknown
at this time.
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City of Garden Grove
Project Summary

Project Name: New Age Garden Grove, LLC (Site B2)

Projected Dates: Start of Construction - Mid 2025

Description: The former Garden Grove Agency for Community Development and New Age Garden
Grove, LLC-2 entered into a Disposition and Development Agreement that provided for
development of 2.5 acre site consisting of a new resort with approximately 180 rooms. The
proposed project would incorporate an additional 2 acre site to the west as an expansion thereby
increasing the new resort to total approximately 500 rooms.

The project is located on the west side of Harbor Boulevard and north of Twintree Lane.

Purpose/Justification: The project is expected to create new 200-545 permanent jobs.
Hospitality/Tourism is identified as a targeted industry sec' .i. This project is located within the
Anaheim-Grove Resort District which includes a cluster of iiospitc ity uses serving Disneyland and
the Anaheim Convention Center.

Other Agency’s Involved: Successor Agency to he £ .arden Grove Agency for Community
Development

Operation Budget Impact: The project could g nera. un to $4.8M in transient occupancy tax and
$70K-$300K in property tax and sales tax incre ne'.c annually.

Cost Estimate: The total cost of thic devel: pment 's approximately $60-$400M.
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City of Garden Grove
Project Summary

Project Name: Civic Center Garden Grove (P3 Civic Center Revitalization)

Projected Dates: Start of Construction - Mid 2024 (Phase I)

Description: Based on community engagement and professional assessments, Garden Grove
launched a Public-Private Partnership to design, build, and finance the new Civic Center Public
Safety Facility, including an Emergency Operation Center (EOC), Park, and Parking Structure. The
Master Plan for the Civic Center may also include new public infrastructure and broadband for all
residents and visitors to the City.

The City of Garden Grove owns approximately 22.4 acres of real property while the City's Housing
Authority owns approximately 4.0 acres within the City's Civic Center area. The Housing Authority
acquired the property for development of affordable housir,. The City land will provide the
opportunity to reconfigure civic buildings and open space v .. creating opportunities for private
redevelopment.

Purpose/Justification: Affordable housing and job crs ation

Other Agency’s Involved: Potential - local, state, and i teral agencies

Operation Budget Impact: At completion, the rojec = anucipated to generate new property tax
and sales tax revenues annually.

Cost Estimate: The total cost of thic devel: pment ‘Phase I) is approximately $150M-$200M.
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City of Garden Grove
Project Summary

Project Name: Garden Grove Longsdon Pit Landfill

Projected Dates: Start of Construction - Mid 2027

Description: The Garden Grove Sanitation District has completed the Surplus Lands Act process
for the properties at 12261 and 12263 Chapman Avenue (APNs 233-17-121 and 233-18-101).
The City received the Department of Housing and Community Development's (HCD) written
authorization to proceed with the sale of the properties. At this time, the Garden Grove Sanitation
District is not interested in selling the properties.

In conjunction with the Garden Grove Sanitation District, the City is awaiting approval from South
Coast AQMD to upgrade the blowout station. The application was submitted in 2020. After the land
is surcharged, the Northern site can accommodate future pa: .ing for new hotel development of
up to 500 new hotel rooms with evaluation of $300-400M.

Purpose/Justification: The project is expected to create ,00-500 ne ' permanent full-time jobs via
new development. Hospitality/Tourism is identified« s a targeted inaustry sector. This project is
located within the Anaheim-Grove Resort District  thick includes a cluster of hospitality uses
serving Disneyland and the Anaheim Convention Centc

Other Agency’s Involved: Potential - local, ste 2, ai.. ' faderal agencies

Operation Budget Impact: At completi_ii, he pr. ect is anticipated to generate new property tax,
sales tax, and transient occupancy.ax rev nues . nnually.

Cost Estimate: The total cost of the © » v project is approximately $250M-$300M.
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City of Garden Grove
Project Summary

Project Name: Neighborhood Improvement Program

Projected Dates: TBD

Description: The City of Garden Grove has identified disadvantaged communities under the “red-
zone” census tracts that face socio-economic challenges and lack access to resources and
opportunities. There are currently neighborhoods in disadvantaged communities that do not have
adequate street lighting infrastructure due to high-cost burdens associated with installing and
maintaining streetlights. Poorly lit streets lead to poor visibility, increased crime, and diminished
quality of life for the residents. In addition, these areas also contend with blight of graffiti
vandalism. Graffiti causes aesthetic degradation, property damage, and safety concerns which
contribute to perceptions of neglect and decline in the area.

Purpose/Justification: Through the neighborhood improvem« it program, the City will provide
much needed streetlight infrastructure and will focus on gr= .i. abatement in the red-zone areas.
The program will play a vital role in enhancing the residerits’ qu 'ity of life, fostering community
resilience, creating economic opportunities, and creatir j safer, vib. \nt communities overall.

Other Agency’s Involved: SCE

Operation Budget Impact: Unknown at this ti' .

Cost Estimate: The total cost of the new projec is .ppre.mately $500K-$1M

Stanton & . | @ paginfiih \
& Katellam h== W:Katella"Ave Farl Eil
Stanto |
Park x 4 ‘g
' @
- Fin a
CYEnae wood - Ave L 5
Hill 7 @ 2
= i "
o e
e = "
3] i )

Chapman Ave

t
=t

L=
i

Wast St

Gilbert St
ath S

Dale

Lampson Ave

Garden Grove

. = 1 LA
Acacia Ave

GardeniGrove Blvd

Hoower 5t
i3t

0



ltem #7

City of Garden Grove
Project Summary

Project Name: Grow Garden Grove — Workforce Development

Projected Dates: TBD based on funding

Description: The City of Garden Grove recently purchased an office building and is interested in
partnering with non-profits to establish a business incubator/accelerator in the building to facilitate
entrepreneurship. Additionally, the City would like to establish a revolving loan fund called the
Grow Garden Grove Fund to provide loans to more mature, profitable businesses. The idea is to
create a spectrum of support from the earliest stages of a business plan to helping existing
businesses grow. As workforce development is a key concern to businesses this center envisions
partnering with the Workforce Investment Board, Employment Development Department, and
education partners to address identified skills gap and workforce needs for start-up businesses.

Purpose/Justification: The purpose of this effort is to encow a. » and support start-up businesses
from “cradle to grave” thereby supporting job creation through ¢ sistance, funding procurement,
and workforce development.

Other Agency’s Involved: Various non-profits, educec ‘on = d local, state and federal agencies

Operation Budget Impact: Unknown at this ti’ .

Cost Estimate: Unknown at this time
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City of Garden Grove
Project Summary

Project Name: Garden Grove Park Improvements

Projected Dates: TBD

Description: Grove Park is an integral part of the Garden Grove community and offers an
abundance of outdoor amenities including basketball and volleyball courts, exercise equipment,
play area with ADA accessible pieces, and open field space. Garden Grove Park is also home to
the City’s iconic Atlantis Play Center, a nautical themed vintage park with over 60 years of creating
cherished memories for families. In addition to drop-in play, many special programmed events
such as the Jack O’Lantern Jamboree, Eggscavation, OC Autism Breakfast with Santa, Mid-Autumn
Children’s Festival, and various school field trips are held inside this unique park.

Purpose/Justification: There are key areas within Garden Groyv Park and Atlantis Play Center that
require infrastructure improvements which include a much-+ ¢ 'ed walking trail, enhancements to
path of travel, and replacements of outdated play equipment. Pc %s and recreation play a crucial
role in promoting mental health and well-being within' communitic by providing an open space
not only for physical activity but also for relaxation 7 .d stress relief. 0o ensure these benefits are
maximized, investment to infrastructure is crucial fc. our .ommunity.

Other Agency’s Involved: Potential - local, st .=.and fec ral agencies

Operation Budget Impact: Unknown at this tim

Cost Estimate: The total cost for the park ' nprov. ments is approximately $2.5M.
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City of Garden Grove
Project Summary

Project Name: Garden Grove Green Initiative

Projected Dates: TBD based on funding

Description: The City of Garden Grove is strategically advancing towards sustainable economic
development projects through implementation of comprehensive projects focused on green
energy, electric vehicles, and sustainability. Through collaborative endeavors with stakeholders
from both the public and private sectors, the City aims to harness available resources and grant
funding opportunities to accelerate the adoption of renewable energy technologies, bolster
infrastructure that support electric vehicles, and instill sustainable practices across diverse
sectors of the economy.

Purpose/Justification: The purpose of this project is to alic'. economic objectives with green
initiatives in order to drive innovation, facilitate job creatit .1, and address challenges posed by
climate change while enhancing the overall well-being of tiie cori munity.

Other Agency’s Involved: Potential - local, state, ar’ rederal agencies

Operation Budget Impact: Unknown at this time

Cost Estimate: Unknown at this time
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City of Huntington Beach
Project Summary
Project Name: Downtown Revitalization Public Improvements

Project Dates: 2024 — Ongoing

Description: The Project will reconfigure the broader downtown resort district, including
enhancements to Main Street.

Purpose/Justification: This project will enhance connectivity, revitalize businesses, and assist
in increasing the amount of time visitors spend downtown, thereby creating jobs and supporting
the local economy.

Other Agencies Involved: N/A

Cost Estimates: The total cost of the project is approx' nately $1.75 . illion.
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City of Huntington Beach
Project Summary
Project Name: LA 2028 Public Improvements

Project Dates: 2024 — Ongoing

Description: The Project will upgrade existing public facilities in need of refurbishment and
maintenance that will support the City’s involvement in the LA 2028 Summer Olympics. This
includes a multitude of improvement projects within the Downtown and beachfront areas, such
as renovating and expanding 15 beach restrooms, widen and rehab the multi-use beach path
and the utilities located within, improve ADA accessibility at the 6" Street beach parking lot, and
rehabilitate the inclusive beach playground due to marine environment impacts.

Purpose/Justification: This project will support the City’s abi! = to compete for hosting sporting
events as part of the LA 2028 Summer Olympics. Hosting = .y C :mpic event will increase
consumer awareness of the City, bolster overnight and doytime tou. »m, and bring visitors that
may return to the City after the Olympics.

Other Agencies Involved: N/A

Cost Estimates: The individual cost of each rrioritized | hlic improvement varies based on
level of difficulty, type of construction require. ai. market ¢ :nditions through the date of the LA
2028 Summer Olympics.
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City of Irvine
Project Summary

Project Name: One Irvine Project

Project Dates: 2019 to TBD depending on funding

Description: In 2019, the City of Irvine embarked on a neighborhood revitalization
initiative called ONE IRVINE. The goal of the program is to engage residents and
stakeholders to spark long-lasting, community-led reinvestment and revitalization, and
to eliminate code issues in the City’s older neighborhoods. ONE IRVINE resources are
currently available to owner occupants of qualifying single-family homes and
condominiums built in or before 1975. The program was piloted in the North EI Camino
Real, one of the community’s oldest residential neighborhoods.

Purpose / Justification: The objectives of One Irvine inc :de: Provide a pathway for
economic growth by relieving homeowners of certain ¥ .rde: » through permit fee
holidays, green home grants, home improvement Ie'.ns, and rc sidential rehabilitation
support; Enhance the qualities that make Irvine’s .illages safe ai. ' vibrant; Develop
community-driven action plans for target areas, stimu! e property maintenance and
landscaping improvements; Reduce long-term co. <« City services.; Develop an action
plan that can inform the City’s existing plens and prc rams, including the Capital
Improvement Program and the General F arn.

Other Agencies Involved: N/A
Operating Budget Impact: < 8D

Cost Estimates: TBD

North EI
* Camino Real
Neighborhood

Housing Tracts
without a HOA
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City of La Habra

Project Summary

Project Name: Hillcrest Wellness Center Improvement Plan

Project Dates: TBD

Description: The Community Resources and Care Center (CRCC) houses the Community
Food Giving Program, the Gary Center is the center and clearinghouse of food donations and
houses the La Habra Employment & Training Division Adult Employment Program, the
Homeless Outreach Program, the Clothing Line for clothes donations and distributions and
more. Both are City owned facilities on Hillcrest Avenue at the Railroad Tracks in La Habra. In
addition to these facilities, the La Habra Boxing Center and Gua< alupe Park are also located on
the site.

All of the facilities together are affectionately called the * licrest He '*h and Wellness Center,”
where a good amount of City sponsored or co-sponsea’ =d programs fo. he at-risk are located.
The facilities and outdoor areas are in need of upg” es an< repair. Issues include parking,
safety lighting, security, ADA compliance, and more.  he .oxing Club is currently unoccupied
and the City is interested in creating space for program. >uch as vocational and job training
programs, a non-profit partner for afterscho¢ ¢ aram for ¢ '-risk youth, and for other programs
that will work towards the eradication of home 2ssne  in La Habra, while also assisting the low
income and at-risk of homeless population at t. = < .me tiie.

Purpose/Justification: To use r< source to ass: ! with safe affordable housing, business and
job development.

Other Agencies Involve: . .. D
Operating Budget Ii. »act: TBD

Cost Estimate: $300,000
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City of Laguna Niguel
Project Summary

Project Name: Transit Shelter Enhancements Project

Project Dates: Fiscal Year 2024-2025 Pending Funding

Description: The project proposes to upgrade twenty-eight (28) transit shelters in the
City of Laguna Niguel to support existing transit users and attract new users of all ages
and abilities. The existing transit shelters in the City of Laguna Niguel are over 30 years
old and in need of replacement, do not meet current Americans with Disabilities Act (ADA)
standards, lack any City branding, and possess an out-of-date styling. Providing a unique
design and transit experience within the City of Laguna Niguel will strengthen the City’s
connection to the Orange County Transportation Authority’s (OCTA’s) regional transit
network. The new shelters have been designed to meet c1i .ent ADA standards, provide
an open structure for security and safety, utilize solz nower for energy efficiency,
minimize the collection of debris and trash, facilitate effi_ient ¢ 2aning, and protect patrons
from inclement weather. The transit shelter desigr vill also su, nort signage to promote
the City’s expanding trolley system.

Purpose / Justification (Refer to CEDS Guide. 7 .3): The Bus Shelter Enhancement
project will improve public infrastructure. enhance rider experience, encourage new
ridership, and facilitate the efficient movel en. " 9Qrang. County residents to employment
opportunities and commercial centers.

Other Agencies Involved: OF (A
Operating Budget Impact: Mi. ' .1 annuai maintenance.

Cost Estimates: Ce :structic cos » are estimated at $3,000,000. Design plans and
specifications have  =en previc sly completed, making this a shovel-ready project.

Example Drawing or Fi »to i available:
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City of Laguna Niguel
Project Summary

Project Name: South Forbes Road/Oso Creek Trail Active Transportation
Enhancements

Project Dates: July 2024 — September 2028

Description: The proposed South Forbes Road/Oso Creek Trail Active Transportation
Enhancements (Project) is comprised of three portions:

1. 380-feet of sidewalk gap closure along the easterly side of Forbes Road;

2. 3,100-feet of extension to the Oso Creek off-street (Class 1) paved trail to the
southern City boundary at Rancho Capistrano Road; and

3. Intersection improvements at the Forbes Road cul-d« ‘sac, including ADA curb
ramps, an east-west pedestrian crosswalk.

Project improvements are located within the City of.aguna Nig :el, along Forbes Road
and the Oso Creek right-of-way, near the Laguns Niguel/Missiori ‘iejo Metrolink
Station. The improved active transportation nev. ark c2 inections and safety
enhancements will increase mobility and safety fc. « zople living within the community
and along the corridor, as well as Orangs “ounty re. dents walking and cycling to the
Laguna Niguel/Mission Viejo Metrolink St tioi., ©addle. ack College, The Shops at
Mission Viejo regional center, Kaleidoscof » sk ppi. center, El Paseo shopping center,
and other nearby destinations.

The Project is located within' e City »* " aauria Niguel 2011 Gateway Specific Plan
(Gateway Plan) project area (G. i« way Area). The Gateway Area was a
industrial/commercial £ Suict hisec ~d and highly constrained by freeway, rail, and utility
infrastructure corrids s. The Ci  of L..guna Niguel has been implementing the Gateway
Plan to transform the Sateway /s -ea into a vibrant, high-intensity transit and pedestrian-
oriented district.

The project will support the ongoing land development activities as outlined in the 2011
adopted Gateway Specific Plan (GSP) which has resulted in 1,900 built or under
construction apartments and senior housing units. Remaining build out of the GSP
includes approximately 1,000 dwelling units, 200,000 square feet of retail space,
750,000 square feet of office and commercial uses, and 300 hotel rooms.

Purpose / Justification (Refer to CEDS Guidelines): The proposed Project is
expected to help create additional jobs through improved regional economic
competitiveness resulting from multimodal transportation investments that enhance
walking, bicycling, and connectivity to commuter rail lines. East of the proposed Project,
along Marguerite Parkway, are major commercial establishments, including The Shops
at Mission Viejo. These major commercial destinations provide economic activity and
employment opportunities for students attending Saddleback College nearby.
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The Project will increase mobility and safety for people walking and cycling to travel to
and near the Laguna Niguel/Mission Viejo Metrolink Station, which includes Metrolink
fixed rail service as well as OCTA OC Flex services. Providing travel options to access
transit stations, such as walking and bicycling paths, supports maintaining and
increasing transit ridership volumes. Maintaining and increasing commuter rail ridership
volumes is a critical component of preserving and securing the resilience of the regional
rail network and economy.

Other Agencies Involved:
¢ Orange County Flood (OC Flood)
e Southern California Regional Rail Authority (Metrolink)
e City of Mission Viejo
e California Department of Transportation (Caltrans)

Operating Budget Impact:
The City will develop a maintenance and operating budget: ur the additional off-street
trail segment and ongoing maintenance of the sidewalk < . needed.

Cost Estimates:

PA&ED $c 0,007
PS&E $47¢ " U0
Construction 1. $3,100, 20
Total | $c 720,00U

Example Drawing or Photc * avai' 2'a:
Refer to the following page.
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Project Location Map
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City of Mission Viejo
Project Summary

Project Name: Core Area/Oso Creek Trail Glass Barn Event Center

Project Dates: July 2024 — June 2025

Description: The Special Event space is a glass barn located on the east side of the
Oso creek. The facility is used for special events supported by LOS OSOS.
Additionally, the facility is proposed to be used for educational and cultural exhibits.

Purpose/ Justification: To expand food, beverage and hospitality offerings. Improve and
expand existing recreational and community facilities. Provide a wider range of
recreational amenities for a broader user base. Create more community gathering places,
like dining, seating, and event space. To enhance the trail exp« rience. Additionally,
according to the South Orange County Economic Coalition / JOCEC), trail systems and
their amenities “bring new economic life to cities and con .iu. ties”, by offsetting
commuting costs of seeking out these types of amenitias in neig ‘horing communities.
SOCEC states that the savings realized by the com: .unity individu 's, that no longer have
to commute outside the City, would be typically re ivestes back into the community. The
proposed project will also help to meet the 2019-2 23 £ Lmprehensive Economic
Development Strategy (CEDS) Performance Objecti. 2: Number of jobs retained in the
region, which seeks to "In the next five (5] .. ars, throug » economic development and
workforce development investments. Comp. stion 7 *he fuil scope of the project (Mission
Viejo Core Area Vision Plan includina the Gi ss sarn) s estimated to result in 10-15 new
retail/restaurant establishments 27 4 . ate ai. /or retain between 175-350 jobs.

Other Agencies Involved: T 2 Gla. = Tuant Barn is joint-use facility with the Santa
Margarita Water District

Operating Budget ! ipact: $7.2,00¢

Cost Estimates: $ 5,06.2.000
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City of Mission Viejo
Project Summary

Project Name: North Oso Creek Trailhead, Trails Café, and Restroom

Project Dates: July 2024 — June 2025

Description: Oso Creek Trail new trailhead entry on Casta Del Sol Road which includes
safe bike trail access, creek lookout, restroom, café and 40 parking spaces. This part of the
Oso Creek Trail Extension includes 1,400 LF north from Jeronimo Road to Casta Del Sol
Road.

Purpose/ Justification: The City of Mission Viejo is one of the largest South Orange
County cities with a population of over 93,000 residents, which includes a
proportionally higher on average aging population in comparison to the County and
the metropolitan area. Mission Viejo’s median age is 8 yer 's older, on average than
the regional median age*. The City views a multimodal« .c :s trail, that serves as the
backbone of the City's trail system and connects resit.ents 1o activity centers and
schools, as vitality important. The City of Mission ¥ ¢jo intends "o apply funding to
revitalize, expand and connect the Oso Creek T uil to the Village Town Center retail
area. The City's goal is to create a more mobii. frier iy, outdoor recreational
amenity that can be enjoyed by vulnerable popuic ' ns such as seniors, people with
mobility limitations, lower income resider =, and/or i rcial and ethnic marginalized
groups, for those who live nearby.

*U.S. Census Bureau. (2022). ACS Demographic an ising Est. es. American Community Survey, ACS 5-Year Estimates Data
Profiles, Table DPO5. Retrieved January 12, 2024 .rom
ttps://data.census.gov/table/ACSDP5Y2022.7 '05?q=DP ,&g=050, 90US06059_160XX00US0648256_310XX00US31080,31100.

Other Agencies Involvai! N _ -

None

Operating Budget Impa AR *********

$150,000

Cost Estimates:

$ 1,500,000

Oso Creek {

Oso Creek Trail
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City of Placentia
Project Summary

Project Name: New Senior/Community Center at Tri-City Park Project

Project Date: 2024

Description: The City of Placentia and the Blue-Ribbon Committee have embarked on a
project to design a proposed Senior/Community Center at Tri-City Park. This will be a
multi-generational center with an abundance of recreation and human services programs
for our local community, particularly our youth and seniors. This will significantly improve
recreational opportunities for a community that faces many-socioeconomic challenges,
and which currently lacks access to sufficient recreational pportunities.

Purpose/Justification: With the addition of the new acility, ‘he proposed location, Tri-
City Park, will be more welcoming and better serv« as a site for - ammunity social events
and programmatic experiences. These improve' ients v'!l enhance the social vibrancy of
the entire community and will be accessible to < ' re sidents. It will be a space that can
bring together individuals from a wide range of « rckgrounds to explore the cultural
diversity of the community in a safe, com aric''2._and . »althy environment.

Other Agencies Involved: Couii o of Ol ' .ge is preparing the lease agreement to
construct the Placentia Senior/c.omm nity C nter on County land at Tri-City Park.

Total Cost Estimates: $35 mi. -

ggﬁﬁmﬁ:}\, _"\-','\JOTF::R (Sample obtained from another agency)

¥

1 )FLOOR PLAN - B @ 2301 N. Kraemer Blvd.
\ A ) SCRE T =AU 50000 5F GROSS | Placentia, CA 92870 I 0 Bo f\rcmle:::uv_naj
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City of Placentia
Project Summary

Project Name: Transit Oriented District and Old Town Placentia Revitalization and
Multi-Modal Infrastructure Project

Project Date: 2024

Description: The City has embarked on an exciting journey to create a Transit Oriented
Development Packing House District as well as an Old Town Placentia Revitalization
Project that will incorporate several infrastructure improvements. These two project
concepts are adjacent to each other as well as the proposed Metrolink station and parking
structure. As such, the City will merge the streetscape anc .nfrastructure details included
in both of these projects to provide a seamless downt« vi. ~xperience for residents and
visitors.

Purpose/Justification: To improve and g Hport < aulti-modal transportation and
pedestrian activated neighborhoods by creating . » and wider sidewalks, roads, traffic
flow improvements, traffic signal, infrastructure ‘'mprovements, bike lanes, utility
infrastructure improvements, and pedesti an c. >tv anmi aities.

Other Agencies Involved: The ©ic. 1e Cc nty Transportation Authority (OCTA) will be
constructing the new Metrolin' Statior and tt . 246-space parking structure.

Operating Budget Imp2-*: $15. million
OCTA Cost: $29.4 illion

Total Cost Estimates: % S .iion
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City of Santa Ana
Project Summary

Project Name: OC Streetcar

Project Dates: 2018-2025

Description: The cities of Santa Ana and Garden Grove in cooperation with the Orange
County Transportation Authority (OCTA) are working to build a Fixed Guideway (OC
Streetcar) Transportation system between the Santa Ana Regional Transportation
Center (SARTC) and a new transportation center in Garden Grove. The system would
provide transit service for commuters traveling from the train station to employment and
activity centers in the heart of Orange County and to residents and visitors wanting to
circulate throughout the area.

Purpose / Justification: The streetcar project wor u Corvice Santa Ana’s historic
downtown which includes government offices, fereral, sta > and local courthouses,
unique businesses, and artists’ village, several ¢ .ieges and a ariety of organizations
that cater to the community’s needs.

Other Agencies Involved: City of Garden Grove, ¢ ange County Transportation
Authority (OCTA), Federal Transit Admir. 5. ian (FT,

Operating Budget Impact: TBD - Annual > .ntenance and operational cost for City

Cost Estimates: The prelin nary ¢ st estit ate for the OC Streetcar is $408 million
(year of expenditure). Funding sotces iucatified for this project, including capital and
operations and maintcrince, clude Measure M as well as Federal Transit
Administration New € .arts, Fc ‘erai “ongestion Mitigation and Air Quality Improvement,
and State Cap-and- rade.

Example Drawing or Pi. :'to 7 available:

OCSTRE

.
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City of Santa Ana
Project Summary

Project Name: Willowick Golf Course

Project Dates: 2019-Ongoing

Description: The Willowick Golf Course is located at 3017 W 5% Street in the City of
Santa Ana and is owned by the City of Garden Grove. The 18-hole golf course site is
comprised of eight separate parcels totaling approximately 102 acres.

The Cities of Garden Grove and Santa Ana are in collaboration to redevelop the
Willowick site. Joint efforts are underway in the areas of community engagement and
visioning for the site. It is anticipated reuse of the W'lowick site would require
construction of new public infrastructure and upgrades * existing public infrastructure
improvements in Garden Grove. Public Infrastructure ir prc :-ements may include but not
limited to: street and traffic operational enhancements; pc 'estrian and accessibility
parkway improvements; storm drain improvemer 5; roadway I arovements; relocation
of water mains; sewer line improvements; rer oval of utility pipes; installation of new
traffic signals; construction of new curb and gut. = edian improvements; landscaping;
street lighting; and, signage.

Purpose / Justification: The project is = xpec _. ‘o create significant new permanent
jobs.

Other Agencies Involved: 7 .ty of G .rden G ove,

Operating Budget Imr= 7= The roject is estimated to generate an additional property
and sales tax.

Cost Estimates: Thc total cc 't of the public infrastructure for the Willowick Reuse
project is unknown at thic tim«

Example Drawing or Photo if available:

~»N

W 1ith St

Hazard Ave

Harbor Blvd
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City of Santa Ana
Project Summary

Project Name: 3™ and Broadway Development Opportunity

Project Dates: 2018-2026

Description: The City constructed the 440-space parking garage located on 3rd Street
and Broadway in the early 1980s. The three-level garage is situated on approximately
61,243 square feet of land area and encompasses approximately 146,000 square feet
of building area. The 3rd Street Garage is not currently encumbered by any debt. The
construction costs for this public parking garage were funded by a tax-exempt bond. A
portion of the bond debt service payment obligations on the bond were funded with
assessments imposed on property owners within a defined « 'strict.

Purpose / Justification: The City has determined that th narking garage is at the
point of functional obsolescence. The City has.« atered into ¢ exclusive negotiation
agreement with Caribou Industries to develop .1e site'as mixed use and a hotel. The
developer is requesting city assistance and ince: ive' (o build the project.

Other Agencies Involved: N/A

Operating Budget Impact: $ 0-13 r .lion it City contributed public improvements to
ready site for development ar. " buil< .. narking. Plus potential sales, property, and
hotel tax abatements.

Cost Estimates: 1. D

Example Drawing or Photo if available:
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City of Santa Ana
Project Summary

Project Name: Santa Ana Blvd. Grade Separation

Project Dates: TBD

Description: The project proposes to grade separate the existing Santa Ana
Boulevard/OCTA Metrolink at-grade railroad crossing. The grade separation will
eliminate the at-grade crossing of Santa Ana Boulevard and the OCTA Metrolink tracks
to improve pedestrian and bicycle user safety, enhance traffic operations, improve
emergency response times, reduce existing traffic congestion and reduce greenhouse
gas emissions to improve air quality along Santa Ana Boulevard. This project is of
priority for the City and received funds for the design, but 2:> actively seeking funds for
the construction of the project.

Purpose / Justification: Continue to support regionai and local transportation
infrastructure and to reduce carbon footprint by = oviding enhc hcements to alternative
transportation modes. This project also hs ps to physically separate train and
vehicular/bicycle/pedestrian modes which will 1. 'o “.cilitate each transportation mode
and should enhance safety.

Other Agencies Involved: OCTA/Metrolii

Operating Budget Impact: TB™ — A aual ri aintenance and operational cost for City

Cost Estimates: The preli. na:, cus. .stimate for the Santa Ana Blvd. Grade
Separation is $73.3 millia=- Func g sources TBD.

Example Drawing  ~ Photo if vailable:

Santa Ana B.wd. Grade Separation

gy, - Two New

T B P g oo =/  foi Pedestrian Bridges
- - . L ~ S Enhanced

Connectivity

Reduces Potential
Conflict and Delay

Santa Ana Blvd. Lowered
Under Railroad
Cul-de-sac Logan St.
Modified Fuller St. (right-
in/right-out)

Minimizes Visual Impact

Santa Ana Boulevard Grade Separation Project
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City of Santa Ana
Project Summary

Project Name: 17t Street Grade Separation (OCTA Lead)

Project Dates: TBD

Description: The project proposes to grade separate the existing 17" St. and Lincoln
intersection from the OCTA Metrolink at-grade railroad crossing. The grade separation
will eliminate the at-grade crossing of 17t Street and the OCTA Metrolink tracks to
improve pedestrian and bicycle user safety, enhance traffic operations, improve
emergency response times, reduce existing traffic congestion and reduce greenhouse
gas emissions to improve air quality along 17t Street. OCTA continues to seek funding,
to no avail. City will need to assess business and residentic ! impacts before the launch
of this project.

Purpose / Justification: Continue to support regionai and local transportation
infrastructure and to reduce carbon footprint by + oviding enhc \cements to alternative
transportation modes. This project also hec ps to physically separate train and
vehicular/bicycle/pedestrian modes which will i 'n. ctter facilitate each transportation
mode and enhance safety.

Other Agencies Involved: OCTA/Metroli: X
Operating Budget Impact: TB™ — A. aual r. aintenance and operational cost for City.

Cost Estimates: The prelimiri rv o' st e ate for the 17t Street Grade Separation is
$150 million. Funding setimoes T b

Example Drawing r Photo if vailable:

17TH STREET GRADEGQEP
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City of Santa Ana
Project Summary

Project Name: Grand Avenue Grade Separation (OCTA Lead)

Project Dates: TBD

Description: The project proposes to grade separate the existing Grand Avenue from
the OCTA Metrolink at-grade railroad crossing. The grade separation will eliminate the
at-grade crossing of Grand Avenue and the OCTA Metrolink tracks to improve
pedestrian and bicycle user safety, enhance traffic operations, improve emergency
response times, reduce existing traffic congestion and reduce greenhouse gas
emissions to improve air quality along 17t" Street.

Purpose / Justification: Continue to support re jiori ' and local transportation
infrastructure and to reduce carbon footprint by providing er. ancements to alternative
transportation modes. This project also helr. to physica. + separate train and
vehicular/bicycle/pedestrian modes which will: elp be er facilitate each transportation
mode and enhance safety.

Other Agencies Involved: OCTA/Metroi 1k
Operating Budget Impact: TBD.- “nnual 1 .intenance and operational cost for City.

Cost Estimates: The prelim’ ary co' . estime e for the Grand Avenue Grade Separation
is $120 million. Funding source  T1D.

Exampe rwi g hot f ?vailabe: .
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City of Santa Ana
Project Summary

Project Name: Bristol Street Improvements — 17t to Santa Clara

Project Dates: TBD

Description: Improvements include landscaped medians; landscaped buffers for
pedestrians in the parkways; protected bike lanes; storm drain improvements;
undergrounding overhead utilities; upgrade of street lighting and the building of sound
walls where necessary. The street will also be widened from two to three lanes in each
direction.

Purpose / Justification: Bristol Street Improvements fron 17t Street to Santa Clara
Avenue is part of the City’s plan to improve the Bristc' Street Corridor from Warner
Avenue to Memory Lane. The project will provide ca ipic » streets features and safe
accessible travel for bicyclist, pedestrians, and w' zelchairc through new bike lanes,
wider parkways, and wider sidewalks. Alleviate _urrent traffic = angestion and provide
roadway capacity to accommodate future traffic volum« . for all transportation modes.

Other Agencies Involved: OCTA
Operating Budget Impact: N/A

Cost Estimates: The prelimin:.y co : estii ate for the Bristol Street Improvements is
$55 million. Funding source«< BD.

Example Drawing or P* _ . if av ilable:
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City of Santa Ana
Project Summary

Project Name: Warner Avenue Improvements — Main Street to Grand Avenue

Project Dates: 2009 - 2027

Description: The City of Santa Ana is proposing to improve Warner Avenue from Main
Street to Grand Avenue with the addition of landscaped medians; landscaped buffers
for pedestrians in the parkways, protected bike lanes; storm drain improvements;
undergrounding overhead utilities; upgrade of street lighting and the building of sound
walls where necessary. The street will also be widened to accommodate three lanes in
each direction.

Purpose / Justification: The purpose of the Warner < .venue Improvements project
from Main Street to Grand Avenue includes: increase aic v for pedestrians, bicyclists,
and motorist; provide greater public access with ADA improve ments and dedicated bike
lanes; reduce traffic congestion and provide * affic calming, improve storm water
drainage, water quality, and air quality; and- :nhanc community beautification with
significant public investment.

Other Agencies Involved: N/A
Operating Budget Impact: N/A

Cost Estimates: The prelir.inary < ost esi nate for the total project is $80 million.
Funding sources for the desic» ar u niygi.o 7 way of Phase 1 from Main Street to Oak
Street and the design of Thase . from Oak Street to Grand Avenue are from Measure
M as well as traffic. ipact . =s.  here is no current funding for the right of way or
construction phase:

Example Drawing or F. >to i available:
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City of Santa Ana
Project Summary

Project Name: Warner Avenue Improvements: Phase 2 — Oak to Grand

Project Dates: 2017-2025

Description: This project will widen Warner Avenue between Oak Street and Grand
Avenue from 2 to 3 lanes in each direction. The project will also include additional left
turn lanes at Grand Avenue, bus pads, raised medians, and a protected bike lane.

Purpose / Justification: The Master Plan of Arterial Highway Strategic Plan (MPAH)
Technical Report identified the need for Warner Avenue to be widened to a six lane
major arterial to meet MPAH requirements. The existing A« crage Daily Traffic (ADT) is
in excess of 29,600 vehicles per day. The proposes 'mprovements will allow the
segment to accommodate future traffic volumes at & _eve of Service A and increase
operational efficiency.

Other Agencies Involved: N/A
Operating Budget Impact: N/A

Cost Estimates: The preliminary cost e« ima*. ¢ ‘is $20 million. Current construction
funding $19 million.

Example Drawing or Photc - avail® »!~:
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City of Santa Ana
Project Summary

Project Name: Fairview Street Improvements — 9" Street to 16! Street

Project Dates: 2015 - 2025

Description: The City of Santa Ana is proposing to improve the segment of Fairview
Street from 9" Street to 16" Street with replacement of the existing bridge to
accommodate bikes and pedestrians. Additionally, sidewalks, protected bike lanes,
landscaped medians, and landscaped buffers for pedestrians in the parkways will be
added. The street will also be widened from two to three lanes in each direction. The
City received funds for the design and is actively seeking funds for the completion of the
project.

Purpose / Justification: Fairview Street is current', < four-lane undivided arterial
between 9th Street and 16th Street. The bridge over the < anta Ana River does not
currently accommodate pedestrians or bicyclist:. The projec will provide complete
streets features and safe accessible travel for uicyclis’s, pedestrians, and wheelchairs
through new bike lanes and wider sidewalks. . ''ex ate current traffic congestion and
provide roadway capacity to accommodate future raffic volumes for all transportation
modes.

Other Agencies Involved: OCTA/Caltran.
Operating Budget Impact: ' /A

Cost Estimates: The prelimii. v cost estimate for the total project is $29 million.
Funding sources for t = des._n ar. ' oreparation of environmental clearance documents
for this project incli' .e Measur. M as well as Federal Highway Bridge Program (HBP).
The City will apply i r right of vay and construction funding once the environmental
clearance documents a. - com: .eted.

Example Drawing or Photo if available:
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City of Santa Ana
Project Summary

Project Name: Dyer Road Improvements — SR-55 to RR Crossing e/o Pullman Ave

Project Dates: TBD

Description: Improvements include landscaped medians; landscaped buffers for
pedestrians in the parkways; bike lanes; storm drain improvements and upgrade of
street lighting. The street will also be widened from three to four lanes in each direction.
The City has recently applied for funds in cooperation with City of Irvine for Measure M
grant funds to support the project.

Purpose / Justification: Dyer Road Improvements from the SR-55 Freeway to the
Railroad Crossing east of Pullman Avenue is a required = itigation measure in the 1992
Irvine Business Complex (IBC) Re-zone Environme .ia. 'mpact Report (EIR). The
project will provide complete streets features and =are accc sible travel for bicyclists,
pedestrians, and wheelchairs through new bike  anes and w. =r sidewalks. Alleviate
current traffic congestion and provide roadwa: capac'y to accommodate future traffic
volumes for all transportation modes.

Other Agencies Involved: City of Irvine
Operating Budget Impact: N/A

Cost Estimates: The prelimir ary cos  estim. ‘e for the Dyer Road Improvements is $37
million. Funding sources TBL

Example Drawing or' notu ‘ava 'able: N/A
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City of Santa Ana
Project Summary

Project Name: Grand Avenue Improvements — 4t to 17th

Project Dates: TBD

Description: Improvements include landscaped medians; landscaped buffers for
pedestrians in the parkways; bike lanes; storm drain improvements; undergrounding
overhead utilities; upgrade of street lighting and the building of sound walls where
necessary. The street will also be widened from two to three lanes in each direction.

Purpose / Justification: Grand Avenue Improvements from 4™ Street to 17t Street to
Santa Clara Avenue is part of the City’s plan to improy the Grand Avenue Corridor
from 15t Street to 17t Street. The project will provide ¢« np ~te streets features and safe
accessible travel for bicyclist, pedestrians, and wheelchairc through new bike lanes,
wider parkways, and wider sidewalks. Alleviate < urrent traffic ongestion and provide
roadway capacity to accommodate future traffic .olume® for all transportation modes.

Other Agencies Involved: OCTA/Caltrans
Operating Budget Impact: N/A

Cost Estimates: The prelimina:, ¢ stesti ate for the Grand Avenue Improvements is
$70 million. Funding sources T.D.

Example Drawing or Photo it ¢ ‘.ilable:
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City of Santa Ana
Project Summary

Project Name: Alton Avenue Overcrossing at SR-55

Project Dates: TBD

Description: The cities of Santa Ana and Irvine, in corporation with California
Department of Transportation (Caltrans), propose to build an overcrossing structure
over SR-55, the Costa Mesa Freeway, between the western terminus of Alton Avenue
in the City of Santa Ana and the eastern terminus of Alton Parkway in the City of Irvine,
Orange County. The proposed project will include the construction of an overcrossing
on Alton Avenue/Parkway over SR-55, the widening Alton Avenue between Main Street
to Standard Avenue in the City of Santa Ana, the additon of bike lanes, and the
relocation of an existing drainage channel. There may b7 a need and benefit to partner
with the City of Irvine and to seek funds via Measure M S ‘= and Federal funds.

Purpose / Justification: The purpose of this ioject is to rovide a roadway link
across SR-55; support circulation between t* . citiec of Santa Ana and Irvine and
provide mobility for pedestrians; relieve traffic .. M= _Arthur Boulevard and Dyer Road;
and accommodate projected traffic between, anc nlanned development in, the Irvine
Business Complex (IBC) in Irvine and i =_Arthur Pic ~e in Santa Ana to bolster future
economic growth and stability within the g oject ' inity

Other Agencies Involved: City ui i ne/Ce rans
Operating Budget Impact: . ‘A

Cost Estimates: Th< pic mina. » cost estimate for the Alton Overcrossing Project is
$80 million. Fundin< sources . 2D.

Example Drawing or i »oto if .vailable:




ltem #7

City of Santa Ana
Project Summary

Project Name: “Fill It From The Tap”

Project Dates: On-Going

Description: The City of Santa Ana approved a “Fill It From The Tap” policy to improve
access to and encourage the consumption of tap water at all City facilities, public
venues, and community events. This policy also encourages residents to bring reusable
water bottles or healthy beverages to community events and discourages outside
vendors from bringing bottled water at these events where the Water Resources
Division is present and providing tap water for public consumption. A key component to
this program is a public outreach campaign to educate ch’ uren and families about the
health benefits of drinking water over sugary beverac as well as the safety, cost
savings and environmental stewardship of drinking t¢ , wa r over unrecyclable plastic
water bottles.

Purpose / Justification: The City of Santa % fra ha' a long history of environmental
stewardship and commitment to the health and ¢ « .ty of life of its community. Drinking
tap water over bottled water is proven *» be more ffordable, safer and better for the
environment. Improving public access to vawc =t con. aunity events and public venues
promotes consumption of tap water, rec ices the _ommunity’s carbon footprint, and
encourages healthier beverage ¢' _. »s for sidents while saving them money.

Other Agencies Involved: N/

Operating Budget  npact: $2: 200 outreach material and $30,000 staff time.

Cost Estimates: The co. estimate to support the Fill It From The Tap policy is
$55,000.



Drink It From The Tap
A Healthier Beverage Choice

Did you know that sugar-sweetened beverages play @ major role in weight gain and
obasity? That's right! Sakt drinks, and even fruitjuices, are loaded with sugar.

According to experts, consuming
‘sugary drinks has increase 500%
in the past 50 years and it is the
single largast source of added
‘'sugar in our diets.

Soft Drinks vs Fruit Juice

Understanding these health risks,

- ltincreases energy & relieves
fatigue

= It promotes weight loss
= Itflushes out loxins:

« It boosts your immuna system
= Itimproves your skin complexion
« tmaintains regularity

Drinking water will also save you maney, particularly if you drink it from the tap. Drins.
tap water over bottled waler is proven o be more affordable, safer and befter for the

environment.

Tap vs Bottled Water

I you were to drink eight
glasses of water a day from
a Santa Ana tap, it would
cost you only 66 cents a

fimes as much, rwgmy'
$1,475 a year, by drinking
maumummunmm

Example Drawing or Photo if available:
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Water Pitcher Giveaways + Insert Card

Newsletter
Articles

Youth Water
Poster Contest

Participate & get
a chance to WIN!

Poster Contest + Social Media Promotion

T-Shirt Giveaways

DRINK SANTA ANA WATER
FILL IT FROM THE TAP

'?3”@ @Q




ltem #7

City of Santa Ana
Project Summary

Project Name: Modernization of the Santa Ana Civic Center

Project Dates: TBD

Description: The City of Santa Ana approved a resolution for the $9,000,000 grant from
the State of California for the modernization of the Santa Ana Civic Center. An area of
interest for the City in the modernization of the Civic Center is the acquisition and
demolition of an obsolete State building located at 28 Civic Center Plaza. This building
is approximately 0.5 acres in size and is surrounded by City property. The City has been
in discussions with the State for the potential acquisition since mid-2020. An appraisal
conducted in December 2022 valued the building at $3,826,000. The $9 million from the
State will provide the necessary funding for the acquisition = \d demolition of the State
building and additional modernization efforts for City Hal!" ad the Civic Center project
area.

Purpose / Justification: The City of Santa Ana ' as founded in' 869 and has over 150
years of progressive development. The moderi: -ation / the Santa Ana Civic Center
would coincide with the recent efforts throughout he Civic Center including a $400
million investment by the County of Oranaa for new =adquarters, a $500 million multi-
agency investment for the OC Streetcar, dra. 22 Cour: 7's first modern streetcar, and a
$34.5 million investment by the City towar: 5 the u<  “formation of the Main Library.
Furthermore, the City recently aca' ' 'ad app « ximately 2.2 acres from the County of
Orange via a land exchange ir .n effc 1 to si 2:amline the area and upgrade the area.
This newly acquired area inc des th' P'2z3 (. the Flags and a Japanese Garden,
which is positively activated by e’ .ors ana iesidents.

Other Agencies In »lved: Ste 2 of California

Operating Budget Impac. ,20,000,000

Cost Estimates: TBD
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City of Seal Beach
Project Summary

Project Name: Implementation of New or Expanded Micro Transit Service (P2023-
07)

Project Dates: Pilot Program 04/01/2024 — 04/01/2025. Project Anticipated Start
Date with Funds 04/01/2025.

Description:

The implementation of a new and expanded micro transit service aims to offer convenient
transportation options for both Seal Beach residents and visitors, by connecting them to nearby
transit stations. It helps increase the coverage area of local transit options, making it easier for
people to access last-mile transit to the coastline, an important natural resource free and available
to all. The program encourages visitors to take advantage of trans’ service into the area, knowing
that they can rely on the micro transit service to take them to th .ir next destination.

Purpose / Justification:

Seal Beach has obtained limited grant funding to pilc. a cost-effec e micro-transit model to
provide affordable and accessible last mile transit.© i all to the coastine and local goods and
services. The proposed solution revolves around « »vela ing an eco-friendly and on-demand
mobility service specifically designed for the Old Town  .al Beach area, where parking may limit
accessibility to the beach as well as local se’ iires. This ¢ nroach aims to discourage the use of
gas-powered, single occupancy vehicles witt 1 ai.. arouna  eal Beach and encourages the use
of electric and shared services within the desig hate’ aic

Other Agencies Involved:
Seal Beach has received a one. me gra «fom th: South Coast Air Quality Management District
which will offset approximately ha' th® cost o1 a single-year pilot program.

Operating Budget Ir pact:

As a program, the ai cipated ani :al cost recurring is approximately $325,000. City is actively
seeking grant funding e cistance ¢  well as advertising partners and sponsors to offset costs. In
future years, operating bud et im' acts may vary depending upon assistance received.

Cost Estimates:

The estimated total cost of the project in
year one is $325,783 for three vehicles
and one standby ADA vehicle for a P S =—T
period of 12 months, with a total of 28 = e | I R
weekly service hours per week. i o R L AL

ccccccccc

Example of the Shuttle
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City of Seal Beach
Project Summary

Project Name: Westminster Trail and Park Development Project

Project Dates: Funding for the Proposed Development is Currently Pending

Description:

The Westminster Linear Park and Trail Development Project will connect a network of bike and
pedestrian facilities to the San Gabriel River Trail and the Coyote Creek segment of the Orange
County Loop. The development will also create a linear park with native landscaping, recycled
amenities, and directional and educational signage. The project will resolve a surface water
guality issue by converting an open draining channel into a closed drainage culvert and creating
bioswales for water treatment and infiltration.

Purpose / Justification:

The purpose of the expansion of the off-street bikeway netv _i. ‘s to implement and maintain a
regional network of safe, efficient, and attractive bicycle/pedest. :n facilities to promote non-
motorized modes of transportation for all skill and activ' , levels ana  ncourage active lifestyles.
It will also facilitate greater connectivity between th¢ neighhoring cori.nunities of Seal Beach,
Westminster, and Long Beach.

Other Agencies Involved:

The project is partially within the existing pu 'ic sc 2t right Jf-way and partially within a private
parcel. The private parcel is owned by the adj. cent _eic.. 2 World. The Board for Leisure World,
the GRF, is committed to dedicatinp+"= narcel  (ne City to accommodate the project.

Operating Budget Impact:

While the City already maintains he
public right of way, "oweve!
landscape and mainte .ance  asts
will increase 1th pro, =t
implementation. At G > time, t 2
ongoing costs are unknov.

r—— o ks o

\ J
Westminster Avenue Linear Park and

+ Multi Modal Development Project
|

j===—-

Cost Estimates:

The estimated total cost of the project
is $2 million. The City is anticipating
a 10% fund match of $200,000. The
cost estimate is based on the
Proposition 68 grant application for
$1,800,000 and the City's
contribution of $200,000, which
brings the total estimated cost of the
project to $2,000,000.

R e g, e

AR INA a

CITY OF SEAL BEACH
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City of Westminster
Project Summary

Project Name: Navy Rail Corridor

Project Dates: 2019-Present

Description: For several decades, the US Navy operated a short rail line through
Westminster, from roughly Bolsa Chica Road and Westminster Boulevard to Hoover
Street and Hazard Avenue. After discontinuing the line a few years ago, the Navy
dedicated its easement to the City of Westminster and City of Huntington Beach (the line
runs through sections of both cities). The City of Westminster would like to construct an
underground water line, consistent with the easement, and ir prove the surface area with
a service road and basic landscaping. Additionally, there” nay be opportunity for certain
flood control measures on the corridor as well.

Purpose/Justification: The underground waterli+ > along the pi= nerty would provide
much-needed potable water system security.

Other Agencies Involved: OC Flood Coentrol, City « © Huntington Beach
Operating Budget Impact: TBD

Cost Estimates: TBD

‘Westminster Blvd
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City of Westminster
Project Summary

Project Name: “Little Saigon: Blueprint for Investment” Improvements

Project Dates: 2020-2026

Description: Little Saigon is known worldwide as a place of rich Viethamese culture and
history, complemented by the vast range of commercial activity that takes place in the
area. The Little Saigon: Blueprint for Investment is a plan to revitalize and rehabilitate the
Little Saigon corridor, which stretches from approximately Newland Street to Brookhurst
Street along Bolsa Avenue. Project will include infrastructure improvements, support the
creation of shared parking, and increase street furniture’ and landscaping on Bolsa
Avenue. Opportunities may include business assistance r the local small businesses.
Many businesses are operating with outdated techno!c gie< in antiquated building types
that are not conducive to current commercial standa'ds.

Purpose/Justification (Refer to CEDS Guide’ .1es): T 1e objectives include outreach
and improving communication between City stai. an’ stakeholders of the Little Saigon
area, resulting in a unified effort to enhance and re. ‘alize the businesses; preserving
the historical and cultural significance of .. Saigon  nd developing the area into a
historic district; promote the maintenance frea . ©nerty and improve the livability,
appearance, social and economic ~~nditior : < the community; and develop a
marketing strategy and identity < s a ¢ 2mier tourist attraction. This will result in more
visitors to the region, creatior of new obs, ari. ' increased sales revenues.

Other Agencies Involvai Cour. - of Orange (Midway City), City of Garden Grove
Operating Budget mnpact: Tb
Cost Estimates: TBD
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City of Westminster
Project Summary

Project Name: Economic Development Analysis for Mixed-Use Districts

Project Dates: 2024-2025

Description: Per the City’s Strategic Plan, the City has initiated a project to perform an
economic analysis for all of Westminster’s Mixed-Use Districts, which includes District 2
Mixed-Use Downtown. The economic development analysis will also look at areas
outside of the mixed-use district limits and possibly establish a new mixed-use district
along the Beach Boulevard Corridor.

Purpose/Justification (Refer to CEDS Guidelines): The ity recognizes the
importance of a multifaceted economic development st .ie_v as it translates to
increased revenue and promotes a strong economy. Tnis allc s the city to increase its
investment in public services, infrastructure, and < Jiutions to aa« ress issues that impact
the community. As a result, new or revitalized k' siness s or housing will lead to an
increase in jobs and construction opportunities.

Other Agencies Involved: CalTrans
Operating Budget Impact: TBD
Cost Estimates: TBD
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City of Westminster
Project Summary

Project Name: Bolsa Row Infrastructure Improvements

Project Dates: 2024-2026

Description: This mixed-use development located in the heart of the Little Saigon cultural
and business district will include 40,000 square feet of retail, a banquet facility, and mid-
size hotel in addition to the now-occupied Bolsa Row Apartments with 200 units.

Purpose/Justification (Refer to CEDS Guidelines): The project is expected to generate
240 permanent jobs; and bring new investment to this area which is home to hundreds
of locally owned and minority-owned businesses. The hot . and banquet facility will help
boost tourism, benefitting these businesses.

Other Agencies Involved: Southern California E< son
Operating Budget Impact: TBD

Cost Estimates: Approximately $3 ni on in furi's are required for infrastructure
improvements for traffic flow and underg »unu  “ities (hat will benefit the Little Saigon

area.
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City of Westminster
Project Summary

Project Name: Westminster Mall Revitalization

Project Dates: 2023-Present

Description: Westminster Mall is a 100-acre private property with a Specific Plan
adopted in 2022. This site is being reimagined per the Specific Plan as a mixed-use
development immediately adjacent to the State of California’s busiest freeway. The
Specific Plan requires 600,000 square feet of retail, two hotels, 3,000 affordable and
market-rate housing units, 17 acres of public open space, a: 4 a medical facility.

Purpose/Justification (Refer to CEDS Guidelines): 7 e  roject provides a mix of land
uses upon the site that will contribute to the area’s overc ' levels of activity in the
commercial, hospitality, and residential sectors' in addition > the creation of new
construction and retail jobs, the project will provi: ¢ new.<ind attractive rental opportunities
for professionals, which may incentivize additioric ' er ployers to locate in the area.

Other Agencies Involved: Southern Ca . ia Edisc.  SoCal Gas, Midway City
Sanitary District

Operating Budget Impact: TB” oas d on | tailer types and TOT revenues

Cost Estimates: TBD

Figure 3.11: lllustrative Concent
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Notes.

The concept shown above is intended to be illustrative in nature. Since the entire project site allows for a mixing of uses, the intent of this graphic | s to Ll.u strate one way that the application of uses
permitted in the SP could look upon buildout. De(all related to height regulations on the si an be found in Section 4.3.12, Building Height and ht. Additional details related to the various
design considerations required for site access and internal and external circulation can be found in Chapter &, Mobility. Final project uses and de: dm : building locatiens, footprints, and
ultimate site plan conﬁgura:lon will be based upon final concepts approved through application submittal approved by the City and may not necessanly reflect the same uses as illustrated abave.
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City of Yorba Linda
Project Summary

Project Name: Savi Ranch Infrastructure Improvements

Project Dates: 2022 thru 2032

Description: Savi Ranch is a major destination for retail and businesses within
the City, providing close to 60% of the City’s sales tax revenue. The Savi Ranch
area includes a mix of uses including retail, office, medical, light industrial, and
most recently the addition of affordable housing. The !« cation is the only exposure
the City has to a major interstate (along the 91 Free: o, ) and is a key point of entry
from Riverside County into Orange County. Although ai »ady a busy destination
site, there are parcels within Savi Ranch th<. are underu.’ized. From 2013 to
2015, the City worked with consultants, pic ~erty < wners, businesses, and other
stakeholders to develop a Vision Plan for S¢© Ranch. In April 2015, the City
Council approved a Land Use and N _hility Plai. which defined a range of uses
intended to be added the area along \ ith 1= '»= public improvements that would
be necessary to service the increased el > gy envisioned for the 158-acre business
park. The Vision Plan identif >d a \ ide re :ge of short, mid, and long-term mobility
improvements including: 1, wider ~aof Yorba Linda Boulevard and Savi Ranch
Parkway, and 2) a secondary ' .cess point for the Savi Ranch area.

Design of mobility i /iproven. nts i as been scoped as two (2) separate but related
projects: 1) Savi Tanch P: kway Widening and 2) Yorba Linda Boulevard
Widening between La Palm~ Ave and Santa Ana Canyon Road. The Savi Ranch
Parkway Widening will  uvide for improved circulation at the intersection with
Yorba Linda Boulevard along with bikeway and pedestrian enhancements. The
Yorba Linda Boulevard Widening between La Palma Avenue and Santa Ana
Canyon Road will accomplish an additional thru lane while also adding storage
capacity at the intersections and improved bikeway and pedestrian facilities within
these limits.
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YORBA LINDA BOULEVARD AND SAVI RANCH PARKWAY WIDENING

Op———a v
m

-y C 2 Savi Ranch
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Yorba Linda
Widening

Purpose/Justification: Completion of . \fiistructure improvements could result in
an additional 1.4 million squa'c fee of re ail, office, and business uses, as well as
960 additional housing un’ ;. The ~vnancion of Savi Ranch has the potential to
create approximately 500 to = ©J0 new jobs.

Other Agencies )i volvea. Ci., of Anaheim and State of California Dept of
Transportation (Cec rans) are o»artners on this project. A cooperative agreement
has already been esic blishes between the Cities of Anaheim and Yorba Linda.

Operating Budget Impact: TBD
Cost Estimate: Yorba Linda Boulevard Widening Project > $24.3M
Savi Ranch Parkway Widening Project > $6.3M
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